Flux E4 3R BR 4
(%)

Flux Ad Change Detail, by marketplace

¥ 7 R 10/22-10/28 | 3 30 X 9/29-10/28
Last 7 days 10/22-10/28 | last 30 days 9/29-10/28

7 R 941 sEFE 3L 30 X 3,312 3R
941 adjustments in the last 7 days; 3,312 in the last 30 days

7 R neE 57 | BAEA% 382 | I 9 X | ¥ 210 X

¥ 30 K : A0AB 630 | BAEIE 1921 | BIEURE 49 X | #3420 X

Last 7d: increases 57 | optimisations 382 | tidied away 9 | new 210. Last
30d: increases 630 | optimisations 1921 | tidied away 49 | new 420

FEARSEE 911 R (RPIWZBERFUARKRELE) - EEKRAIFHI] RN — #E
— @ - ek — £B) 7 KEK — 30 KRR — L 7 RFAE - 7 30 X
B — REME - BX Campaign BE(E — H{EAE Excel AR -

The adjustment log starts on 9/11, when per-entry recording began; One
chapter per marketplace (AU — UK — DE — CA — US): 7-day results —
30-day results — adjustments in the last 7 days — adjustments in the last 30
days — growth opportunities. Per-campaign old — new values are in the
Excel detail sheets.

ik 7 KA i 30 RiME ¥ 30 X TACOS
SEM AU 200 q82 21.8%
#E UK 210 898 31.1%
#&E DE 459 1,134 31.1%
MmEX CA 37 203 41.6%
2B Us 35 a5 49.2%
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SN Australia (AU)

¥ 7 RFAE Last L eV iie
7d JnE Increases {E1b3A% Optimised Away/New
200 7& 31 155 0/14

i 30 RFE Last ke, H
30d JnE Increases {E1b3A% Optimised Away/New
982 1A 305 548 11/117

AW 7 R/30 R

Marketplace performance: last 7 / 30

days (BEEIEREESFEHE - Amazon Ads %k 10/22-10/28 /
9/29-10/28 ; TACOS % Scalelnsights B1&)

I 7 K Last 7 days {E# Spend  $4E Sales TE ACOS

W i54E3T Total A$1,092 A$2,470 67 44.2%
#iE A$166 A$573 31 28.9%
Avento A3$745 A$1,491 28 49.9%
Sportech A$47 A$194 3 24.3%
H AR ST A$112 A$211 5 53.0%
i 30 X Last 30

days 1R SHE ACOS TACOS
WA Total A$4,228 A$10,654 39.7% 21.8%
#E A$665 A$1,948 34.2% 26.5%
Avento A$2,779 A$7,284  38.2% 24.6%
Sportech A$225 A$551  40.8% 67.2%
HAhERSE A$357 A$755  47.2% 14.3%

TN | 3T 7 REGFAE (10/22-10/28)

AU: adjustments in the last 7 days

10/28 | & - SETAH [ 3t 6 X /128

10/28 | Bid / Daily budget | 6 campaigns / 12 items

FE (B A$0.72-A$1.42 — A$0.79-A$1.50 (1038 > 4 %)
SHMEHE A$15.00 = A$22.50 (2 %)

Change: Bid A$0.72-A$1.42 — A$0.79-A$1.50 (10 items, 4 campaigns);
Daily budget A$15.00 — A$22.50 (2 campaigns)

JRA :

Why: Higher investment in campaigns with healthy orders and efficiency.
BET (REHAE 0 R) : JEH A$0.00 | $58 A$0.00 | 3TE 0
Observing (day 0 after): Spend A$0.00 | Sales A$0.00 | Orders 0

& Campaign : 124757947100926 -
AU_Flux_Avento_B01N30VRWE_SBV_KW_20261019 ; 119114210796372 + Flux AU
P2 BOCNRK82V4 sports-sunglasses 20261020 ; 543615662534713 +
SB_BROAD_sunglasses lanyard_112125; % 6 %

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28



10/27 | & | £ 2 2 /2R

10/27 | Bid | 2 campaigns / 2 items

RE BB A$1.00-A$1.04 — A$T1.10-A$1.14 (238> 2 %)
Change: Bid A$1.00-A%$1.04 — A$1.10-A$1.14 (2 items, 2 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
BEh (ARASE 1 K 10/28-10/28) : & A$2.15 | 45 A$0.00 |
TE 0

Observing (day 1 after, 10/28-10/28): Spend A$2.15 | Sales A$0.00 | Orders 0

K% Campaign : 406267075925171 + SB_BROAD_sunglasses
men_1201_0946 ; 37635671413444 +
AU_80Days_StrapNylon_BOFCRLQG4B_SP_KW_Exact_sunglass-strap

10/26 | HifE | 3% 43 £ /155 3R

10/26 | Bid | 43 campaigns / 155 items

A B A$0.44-A$1.70 — A$0.36-A$1.36 (155 3 » 43 %)
Change: Bid A$0.44-A%$1.70 — A$0.36-A%$1.36 (155 items, 43
campaigns)

RE : AT mARFATENESBE  RRFEPIEEAR
REEE L -

Why: Budget concentrated on ads that bring orders.

WS GREAS 2 X 10/27-10/28) : 68 A$3.64 | $58& A$0.00 |
TE 0

Observing (day 2 after, 10/27-10/28): Spend A$3.64 | Sales A$0.00 | Orders 0

& Campaign : 535772113134352 +
AU_Flux_Bowrider_B093P2DLLJ_SP_Auto_03 ; 421298487427220
AU_Flux_Avento_BOC3GC6NSW_SP_KW_U124& ; 145455064516423 +
AU_Flux_Bowrider_B093P2DLLJ_SP_KW_Broad_113_BIDHI_0529 : & 43 %

10/26 | & - SEFH [t 4 X /78

10/26 | Bid / Daily budget | 4 campaigns / 7 items

FAE (B AD0.44-A$1.49 — A$0.48-A$1.50 (5382 %) ; &
HIEH A$2.00 — A$3.00 (2 %)

Change: Bid A$0.44-A$1.49 — A$0.48-A$1.50 (5 items, 2 campaigns);
Daily budget A$2.00 — A$3.00 (2 campaigns)

JREA :

Why: Higher investment in campaigns with healthy orders and efficiency.
BES (RABASE 2 X 10/27-10/28) : E8 A$29.39 | 45 A$100.96
| 3T¥ 4

Observing (day 2 after, 10/27-10/28): Spend A$29.39 | Sales A$100.96 |
Orders 4

A& Campaign : 450074094953280 + SB_BROAD_rayban sunglasses
women_111825 ; 130944643553346 + AU_80Days_StrapNylon_BOFD3PMPVC_SP_K
W_U278_L120_0725L ; 40533403965751 *
AU_80Days_StrapNylon_BOFCRKIJCK_SP_Auto_20 ; & 4 %

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28



10/25 | & | %2 % /2R

10/25 | Bid | 2 campaigns / 2 items

FE B A$1.20-A$1.22 > A$1.32-A$1.34 (278 2 X)
Change: Bid A$1.20-A%$1.22 — A$1.32-A%$1.34 (2 items, 2 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
BET GRA%AE 3 X 10/26-10/28) : 1£# A$2.41 | $45% A$0.00 |
TE 0

Observing (day 3 after, 10/26-10/28): Spend A$2.41 | Sales A$0.00 | Orders 0

K% Campaign : 517879773340816 *
AU_80Days_StrapNylon_BOFD3PSJG3_SP_KW_Exact_U273 : 542202657849155
AU_Flux_Avento_BOC3GC6N5W_SP_Other_135

10/24 | FisgRES | £ 2 2 /2R

10/24 | New campaigns | 2 campaigns / 2 items
JE 2 XEEL  SHEHE A$1.20
Change: 2 new campaigns, daily budget A$1.20

JBE : % lreading glasses] ¥EEBEL > KB AHELG LFE—F

Why: Campaign structure update.

BED (RARAS 4 X 10/25-10/28) : & A$0.00 | 45 A$0.00 |
STE 0
Observing (day 4 after, 10/25-10/28): Spend A$0.00 | Sales A$0.00 | Orders 0

& Campaign : 62629088868198 + Flux AU P2 BOFCRLQG4B reading-glasses
20261024 ; 35447932718337 * Flux AU P2 BOFCRLQG4B glasses-chain 20261024

10/24 | FRGRES | 3£ 6 2/ 6 R

10/24 | New campaigns | 6 campaigns / 6 items

FE AL 6 XEE - BHRE A$2.00

Change: 6 new campaigns, daily budget A$2.00

JRE K Amazon #EEEHKI (SQP) HKHEE ERTRMSAEH
BEF - BHBEEFREEETME

Why: Campaign structure update.

BED (RARAS 4 X 10/25-10/28) : & A$0.00 | 5 A$0.00 |
TE 0

Observing (day 4 after, 10/25-10/28): Spend A$0.00 | Sales A$0.00 | Orders 0

& Campaign : 90890704540351 + AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW
_Exact_glasses-neck-cord ; 246544635542153 + AU_80Days_StrapNylon_BOFCRQR
HJ8_SP_KW_Exact_glasses-straps-for-men ; 57247920461052 +
AU_80Days_StrapNylon_BOFCRLQG4B_SP_KW_Exact_eye-glasses-straps ; & 6 %
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10/24 | FiRgRES | 3£ 6 2/ 6 7R

10/24 | New campaigns | 6 campaigns / 6 items

FE I 6 XEE - BHRE A$2.00

Change: 6 new campaigns, daily budget A$2.00

JRE K Amazon #EEEHKIK (SQP) KHEE ERTFRMTAEH
3 - B SRR & & P AR

Why: Campaign structure update.

BET GAEAE 4 X 10/25-10/28) : 1£# A$6.65 | $5% A$0.00 |
STE 0

Observing (day 4 after, 10/25-10/28): Spend A$6.65 | Sales A$0.00 | Orders 0

A& Campaign : 108056981020923 + AU_80Days_StrapNylon_BOFD3PMPVC_SB_K
W_Exact_glasses-neck-cord : 252674760468337 + AU_80Days_StrapNylon_BOFCR
QRHJ8_SB_KW_Exact_glasses-straps-for-men ; 253979621951484 +
AU_80Days_StrapNylon_BOFCRLQG4B_SB_KW_Exact_eye-glasses-straps ; & 6 %

10/23 | Hff | 361 % /4R

10/23 | Bid | 1 campaigns / 4 items

FE KB AD0.88-A$1.10 — A$0.97-A$1.21 (4 3B 1 %)
Change: Bid A$0.88-A%$1.10 — A$0.97-A$1.21 (4 items, 1 campaigns)
JRA :

Why: Higher investment in campaigns with healthy orders and efficiency.
WS GAEAS 5 X 10/24-10/28) : FEH A$0.00 | $5& A$0.00 |
FTE O

Observing (day 5 after, 10/24-10/28): Spend A$0.00 | Sales A$0.00 | Orders 0

& Campaign : 72230077069035 *
AU_80Days_StrapNylon_BOFCRKJJCK_SP_Auto_24

10/22 | & | £ 1 %/ 4R

10/22 | Bid | 1 campaigns / 4 items

FAE . HE A$0.90 — A$0.99 (4 7B 1 %)

Change: Bid A$0.90 — A$0.99 (4 items, 1 campaigns)

JRE

Why: Higher investment in campaigns with healthy orders and efficiency.
BED (REAE 6 X 10/23-10/28) : 8 A$3.25 | 858 A$0.00 |
FTE O

Observing (day 6 after, 10/23-10/28): Spend A$3.25 | Sales A$0.00 | Orders 0

fZ& Campaign : 253216221264452 +
AU_Flux_Avento_BO1N30OVRWE_SP_Auto_66_L090_0725L

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28



BN | 3T 30 REVAE (BREHIHL)

AU: adjustments in the last 30 days (earlier part)

10/21 | #3332 /3R

10/21 | New campaigns | 3 campaigns / 3 items

FE W 3 EE - SHTRE A$1.20/A%$1.60
Change: 3 new campaigns, daily budget A$1.20/A%$1.60

RE % Tflux) FEEBERMEES  REBBARELE—F

Why: Campaign structure update.
R 7 R (10/22-10/28) : 1E& A$46.26 | $5€ A$33.98 | 5THE 2
7 days after (10/22-10/28): Spend A$46.26 | Sales A$33.98 | Orders 2

K% Campaign : 142737323569244 +
AU_FLUX_SB_P2_B093P2DLLJ_flux_20261020 ; 171362960300047 + AU_FLUX_SB_
P2_B01N30OVRWE_golf-accessories-for-men_20261020 ; 167365869920977 -
AU_FLUX_SB_P2_BOFD3PMPVC_glasses-anti-slip_20261020

10/21 | hfE - SBEH | 317 £ /29

10/21 | Bid / Daily budget | 17 campaigns / 29 items

T BB AS0.56-A$1.65 = A$0.62-A$1.75 (28 > 16 %)
HHAEH A$9.00 > A$13.50 (1 %)

Change: Bid A$0.56-A%$1.65 — A$0.62-A$1.75 (28 items, 16 campaigns);
Daily budget A$9.00 — A$13.50 (1 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FELL 7 R (10/22-10/28) : 1E%# A$300.61 | $4E A$734.92 | TE
18

7 days after (10/22-10/28): Spend A$300.61 | Sales A$734.92 | Orders 18

& Campaign : 478962575171969 + SB_mens sunglasses-mens
sunglasses ; 340470252560562 + SB_BROAD_sunglass

retainer_112125 : 380144911378862 + SB_BROAD_polaroid eyewear oakley
sunglasses mens_111825; % 17 %

10/20 | HiseiEsE | £ 7 2 /7 R

10/20 | New campaigns | 7 campaigns / 7 items

PE NG 7 ZEL - SHERE A$1.20/A$1.60

Change: 7 new campaigns, daily budget A$1.20/A%$1.60

JRE : #7138 Tglasses chainl BlEFES @ HEBFERE_BEDE
—H

Why: Campaign structure update.

FEHE 7 R (10/21-10/27) : E#& A$32.32 | $5€ A$49.99 | 3TE 1

7 days after (10/21-10/27): Spend A$32.32 | Sales A$49.99 | Orders 1

& Campaign : 61414413189235 + Flux AU P2 BOFD3PSJG3 glasses-chain
20261020 : 119114210796372 + Flux AU P2 BOCNRK82V4 sports-sunglasses
20261020 : 140249515434685 * Flux AU P2 BOFD3PMPVC
glasses-chain-for-women 20261020 ; &£ 7 %

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28



10/20 | ARAL | 36 3 /3 7R

10/20 | Placement | 3 campaigns / 3 items

PR R TEEFERZ LA R +15%/+38% (3 %)

Change: Top-of-search placement boost +15%/+38% (3 campaigns)

RE : RPIFRET EEERRARMA B ELLG - RS RE BN R AL
RESEEE -

Why: Bids aligned to a sensible level so cost per click is consistent.
FEHL 7 R (10/21-10/27) : E# A$145.97 | $5& A$489.00 | 3TE 9
7 days after (10/21-10/27): Spend A$145.97 | Sales A$489.00 | Orders 9

A% Campaign : 28655660186457 *
AU_Flux_Avento_All_Colors_SP_Auto_043 ; 78774614095040 *
AU_Flux_AveSpor_Broad_sunglasses_men_20260427 ;: 394081648889034 *
AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW_U278

10/20 | ifE | 3t 2 % /5 7R

10/20 | Bid | 2 campaigns / 5 items

E B A$1.29-A$1.45 — A$1.42-A$1.50 (5 3B 2 %)
Change: Bid A$1.29-A%$1.45 — A$1.42-A$1.50 (5 items, 2 campaigns)
RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHL 7 R (10/21-10/27) : EE A$36.93 | $5€ A$91.94 | FTE 6
7 days after (10/21-10/27): Spend A$36.93 | Sales A$91.94 | Orders 6

& Campaign : 543615662534713 + SB_BROAD_sunglasses
lanyard_112125 ; 91880965506683 *
AU_80Days_StrapNylon_BOFCRK9IJCK_SP_Auto_25

1019 | FsgRES | %1 % /1R

10/19 | New campaigns | 1 campaigns / 1 items

JE AT 1 XEE  SHEE A$15.00

Change: 1 new campaigns, daily budget A$15.00

RE : #3 Avento B RESL » EERBERENY AR Avento KIFIR
# (15 ERPIEFT)

Why: Campaign structure update.

FEL 7 R (10/20-10/26) : E# A$185.76 | S48 A$114.49 | 3TE 2
7 days after (10/20-10/26): Spend A$185.76 | Sales A$114.49 | Orders 2

% Campaign : 124757947100926 *
AU_Flux_Avento_BOTN30OVRWE_SBV_KW_20261019

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28



10/19 | & | 3 42 %/ 69 3R

10/19 | Bid | 42 campaigns / 69 items

FE 8 A$0.41-A$1.50 — A$0.33-A$1.20 (69 3B > 42 X)
Change: Bid A$0.41-A%$1.50 — A$0.33-A%$1.20 (69 items, 42 campaigns)
FRE : ROGAET MAFRTENRESRE  RREETIELARK
REBEEL ©

Why: Budget concentrated on ads that bring orders.

FELL 7 R (10/20-10/26) : E# A$10.98 | S5 A$64.50 | ETE 1

7 days after (10/20-10/26): Spend A$10.98 | Sales A$64.50 | Orders 1

& Campaign : 510037124966522 + SB_BROAD_slim sunglasses
men_111825 ; 262530919538101 + SB_broad_20260211_gym sunglasses
men2 ; 225570347937578 -
AU_Flux_Sportech_B06XSBIWGD_SP_KW_Broad_sunglasses ; & 42 %

1019 | Hf& | 3£ 7 % /1038

10/19 | Bid | 7 campaigns / 10 items

RE OB A$1.12-A%$1.50 — A$1.23-A$1.65 (10 » 7 %)
Change: Bid A$1.12-A%$1.50 — A$1.23-A$1.65 (10 items, 7 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEL 7 R (10/20-10/26) : EH A$19.58 | $5E A$117.46 | 5TE 5
7 days after (10/20-10/26): Spend A$19.58 | Sales A$117.46 | Orders 5

% Campaign : 445835197177584 +
AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW_Exact_U274 ; 511071263671090 -
SB_BROAD_sunglasses lanyard_1201251 ; 477861836280965 *
AU_Flux_Avento_BO7NZM7X6F_SP_Other 092 ; % 7 %

10/18 | hf& - S BFH | % 15 % /23 8

10/18 | Bid / Daily budget | 15 campaigns / 23 items

SRAE M8 A$0.94-A%$1.38 — A$1.00-A$1.50 (19 3> 11 %)
FHFEHE A$2.10 = A$3.15 (4 %)

Change: Bid A$0.94-A%$1.38 — A$1.00-A$1.50 (19 items, 11 campaigns);
Daily budget A$2.10 — A$3.15 (4 campaigns)

FRE:BEFERT - KOEBECEENESMAREL  RELEREE -
Why: Higher investment in campaigns with healthy orders and efficiency.
FEE 7 R (10/19-10/25) : {6 A$284.23 | 445 A$830.43 | :TE
22

7 days after (10/19-10/25): Spend A$284.23 | Sales A$830.43 | Orders 22

& Campaign : 28655660186457 +
AU_Flux_Avento_All_Colors_SP_Auto_043 ; 535772113134352 *
AU_Flux_Bowrider_B093P2DLLJ_SP_Auto_03 ; 35965324368886 *
AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW_U278_L100_0725L ; & 15 %

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28



1018 | #EE |3t 2 % /2R

10/18 | New campaigns | 2 campaigns / 2 items

T 2 XEL  BHTEH A$1.20/A%$1.60

Change: 2 new campaigns, daily budget A$1.20/A%$1.60

JRE : #13 Mglasses chain) FARTES @ EEHEE M E _HEDE
—H

Why: Campaign structure update.

FEHR 7 R (10/19-10/25) : E# A$8.59 | $5& A$0.00 | 3TE 0

7 days after (10/19-10/25): Spend A$8.59 | Sales A$0.00 | Orders 0

& Campaign : 223037950178748 * Flux AU P2 BOFD3MZ97V glasses-chain
20261018 ; 98909120315636 * Flux AU P2 BOC3GNK3VF running-glasses-women
20261018

1018 | BRE | #£1 % /17

10/18 | Daily budget | 1 campaigns / 1 items

FE SHFEH A$160.00 — A$200.00 (1 %)

Change: Daily budget A$160.00 — A$200.00 (1 campaigns)

FRA : RFERETRGERNGHTAS LR - A RKBES T UEK
BIFETE -

Why: Campaign structure update.

FEHE 7 R (10/19-10/25) : IE#& A$0.00 | $5& A$0.00 | 3TE 0

7 days after (10/19-10/25): Spend A$0.00 | Sales A$0.00 | Orders 0

A& Campaign : 3601686309797276 + AU t&¥%fE SP & BTEE LR (profile
dailyBudget)

10/18 | il - SEHFEH | 4 X /438

10/18 | Bid / Daily budget | 4 campaigns / 4 items

FAE B A$1.07 > A$1.18 (138 1 X) : HHFAH A$15.00
— A$2.00 (3 %)

Change: Bid A$1.07 — A$1.18 (1 items, 1 campaigns); Daily budget
A$15.00 = A$2.00 (3 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
Campaign structure update.

FEHE 7 R (10/19-10/25) : E# A$18.66 | $4E A$93.48 | 3TH 3
7 days after (10/19-10/25): Spend A$18.66 | Sales A$93.48 | Orders 3

& Campaign : 278598119204260 * SB_universal sunglasses
strap_$0.88_01020935 ; 130944643553346 + AU_80Days_StrapNylon_BOFD3PMP
VC_SP_KW_U278 L120_0725L ; 101962207519877 *
AU_80Days_StrapNylon_BOFD3PSJG3_SP_KW._Exact_U273_L120_0725L ; % 4 %

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28



10/16 | & | 3£ 3 % /3 3R

10/16 | Bid | 3 campaigns / 3 items

SAE 8 A$0.66-A%$0.88 — A$0.73-A$0.97 (3 3B 3 %)
Change: Bid A$0.66-A%$0.88 — A$0.73-A$0.97 (3 items, 3 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FELL 7 R (10/17-10/23) : E# A$25.33 | $5%€ A$0.00 | 5TE 0

7 days after (10/17-10/23): Spend A$25.33 | Sales A$0.00 | Orders 0

A& Campaign : 406267075925171 + SB_BROAD_sunglasses

men_1201_0946 ; 402646560658363 + SB_BROAD_wrap fit

sunglasses_1126251 ; 117954081704659 + SB_broad_20260211_beacool running
sunglasses2

1015 | il - SEHFAH | 4 X /438

10/15 | Bid / Daily budget | 4 campaigns / 4 items

FAE (B AS0.83-A$1.16 > A$0.66-A$0.94 (3R> 3 %) ; &
HYEHE A$15.00 — A$20.00 (1 %)

Change: Bid A$0.83-A%$1.16 — A$0.66-A$0.94 (3 items, 3 campaigns);
Daily budget A$15.00 — A$20.00 (1 campaigns)

JRE

Why: Higher investment in campaigns with healthy orders and efficiency.
Campaign structure update.

FEHE 7 R (10/16-10/22) : E#& A$95.80 | S5 A$406.50 | 3TE 7
7 days after (10/16-10/22): Spend A$95.80 | Sales A$406.50 | Orders 7

A& Campaign : 28655660186457 «

AU_Flux_Avento_All_Colors_SP_Auto_043 ; 389225600227253 + SB_BROAD_fishing
outdoor sunglasses_112625 ; 302035081139205 -
AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW_Broad_054 ; % 4 %

1014 | SEFEHE | #£1 % /1A

10/14 | Daily budget | 1 campaigns / 1 items

FE SHFEH A$2.10 > A$3.15 (1 %)
Change: Daily budget A$2.10 — A$3.15 (1 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FELL 7 R (10/15-10/21) = HE# A$2.33 | $48& A$0.00 | 5TE 0

7 days after (10/15-10/21): Spend A$2.33 | Sales A$0.00 | Orders 0

& Campaign : 35965324368886 *
AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW_U278_L100_0725L

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28 10



10/12 | & | 3 31 % /59 &

10/12 | Bid | 31 campaigns / 59 items

FE  H{E A$0.35-A$1.15 — A$0.28-A$0.92 (59 & > 31 X)
Change: Bid A$0.35-A%$1.15 — A$0.28-A%$0.92 (59 items, 31 campaigns)
FRE : ROGAET MAFRTENRESRE  RREETIELARK
REBEEL ©

Why: Budget concentrated on ads that bring orders.

FEHR 7 R (10/13-10/19) : E# A$0.02 | $5& A$0.00 | 3TE 0

7 days after (10/13-10/19): Spend A$0.02 | Sales A$0.00 | Orders 0

& Campaign : 50117634777941 + AU StrapWire Sponsored Brands May
2025 ; 38519903502994 -

AU_Flux_AveSpor_Broad_sunnies_20260427 ; 198450601550134 +
SB_broad_20260211_big frame sunglasses men2 ; & 31 %

1012 | & | %3 % /6 R

10/12 | Bid | 3 campaigns / 6 items

E (B A$0.88-A$1.32 — A$0.97-A$1.45 (6 3B > 3 %)
Change: Bid A$0.88-A%$1.32 — A$0.97-A$1.45 (6 items, 3 campaigns)
RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FELL 7 R (10/13-10/19) : E# A$51.94 | 85 A$204.20 | 5TE 14
7 days after (10/13-10/19): Spend A$51.94 | Sales A$204.20 | Orders 14

& Campaign : 543615662534713 + SB_BROAD_sunglasses
lanyard_112125 ; 91880965506683 *
AU_80Days_StrapNylon_BOFCRKIJCK_SP_Auto_25 ; 134063957247731 +
SB_cotton sunglasses strap_$0.88_01020940

1011 | SBRE | #£1 % /1 57

10/11 | Daily budget | 1 campaigns / 1 items

AE  GHIEH A$200.00 — A$160.00 (1 %)
Change: Daily budget A$200.00 — A$160.00 (1 campaigns)

RE : &MEAETRFERNESHET - EAHBHEKRIR -

Why: Campaign structure update.
FEHE 7 R (10/12-10/18) : IE# A$0.00 | $4& A$0.00 | 3TE 0
7 days after (10/12-10/18): Spend A$0.00 | Sales A$0.00 | Orders 0

K& Campaign : 3601686309797276 + AU #&S%fE SP S HFEI LR (profile
dailyBudget)

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28 11



10/11 | & - #PEEE - ARG | 3% 128 2/ 149 3R

10/11 | Bid / New campaigns / Status | 128 campaigns / 149 items

FAE : H{E A$0.70-A$1.30 — A$0.56-A$1.49 (49 1] > 28 %)
B (F1EIREK) 10 X5 #3890 X EE - S HEH A$5.00
Change: Bid A$0.70-A$1.30 — A$0.56-A$1.49 (49 items, 28 campaigns);
Tidied away (stopped serving) 10 campaigns; 90 new campaigns, daily
budget A$5.00

RE :

Why: Budget concentrated on ads that bring orders. Higher investment in
campaigns with healthy orders and efficiency. Campaign structure update.
Account structure tidied: inactive campaigns tucked away.

REHL 7 R (10/12-10/18) : IE#E A$372.16 | $5€ A$1,099.58 | 3:TE
38

7 days after (10/12-10/18): Spend A$372.16 | Sales A$1,099.58 | Orders 38

A% Campaign : 145455064516423 + AU_Flux_Bowrider_B093P2DLLJ_SP_KW_Bro
ad_113_BIDHI_0529 : 478962575171969 + SB_mens sunglasses-mens

sunglasses ; 102832213290213 -

AU_Flux_Avento_BO1N30OVRWE_SP_Other_004 ; % 128 %

10/10 | & | £ 1 % /18

10/10 | Bid | 1 campaigns / 1 items

FE 8 A$0.97 —> A$1.07 (13801 %)

Change: Bid A$0.97 — A$1.07 (1 items, 1 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
PR 7T R (10/11-10/17) : 1EH A$0.57 | $5& A$0.00 | 3TE 0

7 days after (10/11-10/17): Spend A$0.57 | Sales A$0.00 | Orders 0

% Campaign : 278598119204260 * SB_universal sunglasses
strap_$0.88_01020935

10/8 | HfE | 3t 4 % /438

10/8 | Bid | 4 campaigns / 4 items

P - BE A$0.70-A$0.80 — A$0.77-A$0.88 (4 JH - 4 )
Change: Bid A$0.70-A%$0.80 — A$0.77-A$0.88 (4 items, 4 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHL 7 R (10/9-10/15) : IEH A$8.04 | $5€ A$64.50 | 5TE 1

7 days after (10/9-10/15): Spend A$8.04 | Sales A$64.50 | Orders 1

K& Campaign : 406267075925171 + SB_BROAD_sunglasses
men_1201_0946 ; 425444344440615 + SB_BROAD_anti-glare
sunglasses_112625 ; 402646560658363 + SB_BROAD_wrap fit
sunglasses_1126251; % 4 %

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28 12



10/7 | SBTEE | #£1%£/1 57

10/7 | Daily budget | 1 campaigns / 1 items

AL SHFEH A$3.60 — A$7.20 (1 %)

Change: Daily budget A$3.60 — A$7.20 (1 campaigns)

RE - 2R GAEEERERRITE  RIHESEAEF ML > HEEKX
TR HA R T B R SRR IRAK ©

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHE 7 R (10/8-10/14) : EH A$10.42 | 58 A$0.00 | 5TE 0

7 days after (10/8-10/14): Spend A$10.42 | Sales A$0.00 | Orders 0

& Campaign : 510037124966522 + SB_BROAD_slim sunglasses men_111825

10/7 | M8 | 3% 4 2/ 498

10/7 | Bid | 4 campaigns / 4 items

FAE BB A$0.96-A$1.10 = A$1.10-A$1.30 (4 3B 4 X)
Change: Bid A$0.96-A%$1.10 — A$1.10-A$1.30 (4 items, 4 campaigns)
JRE RN R R SRS HARE - RIS T 5L A RIKE S 89
B BEMAZSBAHEE -

Why: Higher investment in campaigns with healthy orders and efficiency.
FEL 7 R (10/8-10/14) : 1EH A$42.02 | $5E A$168.38 | :TE 12
7 days after (10/8-10/14): Spend A$42.02 | Sales A$168.38 | Orders 12

fR%& Campaign : 40533403965751 +
AU_80Days_StrapNylon_BOFCRKIJCK_SP_Auto_20 ; 35965324368886 - AU_80Day
s_StrapNylon_BOFD3PMPVC_SP_KW_U278_L100_0725L : 281126116083000
AU_80Days_StrapNylon_BOFD3PSJG3_SP_KW_Exact_U273_L100_0725L ; & 4 %

10/7 | HIE | 38 X /1458

10/7 | Bid | 8 campaigns / 14 items

FE : H{E A$0.77-A$0.88 — A$0.85-A$0.97 (14 38 > 8 %)
Change: Bid A$0.77-A%$0.88 — A$0.85-A%$0.97 (14 items, 8 campaigns)
JREA :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHE 7 R (10/8-10/14) : FEH A$24.17 | 48 A$0.00 | 5TE 0

7 days after (10/8-10/14): Spend A$24.17 | Sales A$0.00 | Orders 0

& Campaign : 389225600227253 + SB_BROAD_fishing outdoor
sunglasses_112625 ; 339771481836125 + SB_BROAD_wraparound
sunglasses_112625 : 160445813722248 +
AU_80Days_StrapNylon_BOFCRCZ1HC_SP_Auto_09 ; % 8 %
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10/5 | SBTEE | #£1%£/1 57

10/5 | Daily budget | 1 campaigns / 1 items

FE  HFHFEH A$15.00 — A$22.50 (1 %)

Change: Daily budget A$15.00 — A$22.50 (1 campaigns)

RE: EXEETERS  BRESKAZ AME=ETEHERE - 2
BAMIRBRAGETE °

Why: Higher investment in campaigns with healthy orders and efficiency.
L 7 R (10/6-10/12) : IEH A$122.30 | 8458 A$709.50 | 5TE 11
7 days after (10/6-10/12): Spend A$122.30 | Sales A$709.50 | Orders 11

& Campaign : 28655660186457 + AU_Flux_Avento_All_Colors_SP_Auto_043

T0/5 | SBTEE | #£ 1% /1R

10/5 | Daily budget | 1 campaigns / 1 items

AE . SHFEH A$22.50 — A$15.00 (1 X)

Change: Daily budget A$22.50 — A$15.00 (1 campaigns)

RE : EXEENESHREARRANRE » KMEA BT -

Why: Campaign structure update.

FEHL 7 R (10/6-10/12) : EH A$122.30 | $45% A$709.50 | 3TE 11
7 days after (10/6-10/12): Spend A$122.30 | Sales A$709.50 | Orders 11

& Campaign : 28655660186457 + AU_Flux_Avento_All_Colors_SP_Auto_043

10/5 | SBRHE [ # 2% /2H

10/5 | Daily budget | 2 campaigns / 2 items

AE SHIEH A$6.00 — A$9.00 (2 %)

Change: Daily budget A$6.00 — A$9.00 (2 campaigns)

RE: EXEEATE BHERAT  #MRHTEHHEL - &
IR E R o

Why: Higher investment in campaigns with healthy orders and efficiency.
REH 7 R (10/6-10/12) : IEH A$51.77 | 848 A$129.00 | :TE 2
7 days after (10/6-10/12): Spend A$51.77 | Sales A$129.00 | Orders 2

& Campaign : 380144911378862 + SB_BROAD_polaroid eyewear oakley
sunglasses mens_111825 ; 544675713431093 + SB_BROAD_mens polarized sports
sunglasses_111825
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10/5 | HiE [ 3£ 2 % /238

10/5 | Bid | 2 campaigns / 2 items

SAE 8 A$0.57-A%$0.66 — A$0.46-A$0.53 (2 3B 2 %)
Change: Bid A$0.57-A%$0.66 — A$0.46-A%$0.53 (2 items, 2 campaigns)
FRE : ROGAET MAFRTENRESRE  RREETIELARK
REBEEL ©

Why: Budget concentrated on ads that bring orders.

FELL 7 R (10/6-10/12) : E# A$0.00 | $5& A$0.00 | T 0

7 days after (10/6-10/12): Spend A$0.00 | Sales A$0.00 | Orders 0

& Campaign : 110435271644270 * SB_broad_20260211_hiking sports
sunglasses1 ; 19362440257462 + SB_broad_20260211_flux polarised sunglasses
men

10/5 | SBEHE [ # 1% /15E

10/5 | Daily budget | 1 campaigns / 1 items

FAE: SHIEH A$100.00 — A$200.00 (1 %)

Change: Daily budget A$100.00 — A$200.00 (1 campaigns)

REAE - &S T RFERNGEEF LR - A RIRAE S 7T R
BIFETE -

Why: Campaign structure update.

FEHR 7 R (10/6-10/12) : FE# A$0.00 | $5& A$0.00 | :T¥ 0

7 days after (10/6-10/12): Spend A$0.00 | Sales A$0.00 | Orders 0

A& Campaign : 3601686309797276 + AU t&¥%fE SP & BTEE LR (profile
dailyBudget )

10/5 | ifE [ 361 % /18

10/5 | Bid | 1 campaigns / 1 items

AE O HE A$2.20 — A$2.00 (1 3B 1 %)
Change: Bid A$2.20 — A$2.00 (1 items, 1 campaigns)

Why: Bids aligned to a sensible level so cost per click is consistent.
FER 7 R (10/6-10/12) : 1B A$69.44 | $5E A$129.00 | 3T¥ 2
7 days after (10/6-10/12): Spend A$69.44 | Sales A$129.00 | Orders 2

&% Campaign : 354194500243164 -
AU_Flux_Avento_BO1N30OVRWE_SP_Other_312

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28
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10/4 | H{E | 3£ 3 % /338

10/4 | Bid | 3 campaigns / 3 items

P - BB A$0.66-A$1.15 = A$0.53-A$0.92 (3 78 - 3 &)
Change: Bid A$0.66-A%$1.15 — A$0.53-A$0.92 (3 items, 3 campaigns)
FRE : ROGAET MAFRTENRESRE  RREETIELARK
REBEEL ©

Why: Budget concentrated on ads that bring orders.

FEHR 7 R (10/5-10/11) : EH] A$0.00 | $45% A$0.00 | 3TE 0

7 days after (10/5-10/11): Spend A$0.00 | Sales A$0.00 | Orders 0

& Campaign : 506443599669003 + SB_BROAD_polarised sunglasses men anti
scratch_111825 ; 263304589381636 + SB_broad_20260211_driving sunglasses
men ; 292029067525259 + AU_Flux_Avento_BOC3GNK3VF_SP_Other_153

10/3 | HfE | 3% /6

10/3 | Bid | 3 campaigns / 6 items

FAE . HE A$0.83-A$1.22 — A$0.67-A$0.98 (6 7B > 3 %)
Change: Bid A$0.83-A%$1.22 — A$0.67-A$0.98 (6 items, 3 campaigns)
RE : BPAET mARFATENESLE BRI PIEEAR
R EEL -

Why: Budget concentrated on ads that bring orders.

FEHE 7 R (10/4-10/10) : FEH A$0.00 | $5& A$0.00 | 3T 0

7 days after (10/4-10/10): Spend A$0.00 | Sales A$0.00 | Orders 0

A% Campaign : 353808490312365 -
AU_Flux_Avento_BOC3GC6N5W_SP_KW_Phrase_U149& ; 229424890176517 +
AU_80Days_StrapNylon_BOFCRK9IJCK_SP_Auto_18 ; 342961618404422 -
AU_Flux_Bowrider_B093P2DLLJ_SP_KW_Broad_047

10/3 | & [ 351 % /138
10/3 | Bid | 1 campaigns / 1 items

% B A$0.88 — A$0.97 (138 1 %)
Change: Bid A$0.88 — A$0.97 (1 items, 1 campaigns)
RA :

FEHR 7 R (10/4-10/10) : IEH A$0.00 | $45% A$0.00 | 3TE 0
7 days after (10/4-10/10): Spend A$0.00 | Sales A$0.00 | Orders 0
A% Campaign : 249193594757390 * Flux AU P2 BO1KHB8DKA flux

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28
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10/2 | HiE [ 31 3% /138

10/2 | Bid | 1 campaigns / 1 items

FE {8 A$0.88 > A$0.97 (1381 %)
Change: Bid A$0.88 — A$0.97 (1 items, 1 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
PR 7 R (10/3-10/9) : EH A$0.00 | $5& A$0.00 | 3TE 0

7 days after (10/3-10/9): Spend A$0.00 | Sales A$0.00 | Orders 0

A& Campaign : 278598119204260 * SB_universal sunglasses
strap_$0.88_01020935

10/1 | HiE - ARI& | 3£ 4 2 /58

10/1 | Bid / Status | 4 campaigns / 5 items

P BB A$1.06-A$1.22 = A$0.85-A$0.98 (4 3 - 3 X) ; ¥
FRUREE (fFIERAR) 1 X

Change: Bid A$1.06-A$1.22 — A$0.85-A$0.98 (4 items, 3 campaigns);
Tidied away (stopped serving) 1 campaigns

RE - AT mARRATENARTHE RIS FIELCA
BB E L e

Why: Budget concentrated on ads that bring orders.

REH 7 R (10/2-10/8) : EH A$77.96 | $5€ A$113.50 | 3TE 2

7 days after (10/2-10/8): Spend A$77.96 | Sales A$113.50 | Orders 2

& Campaign : 493273431065068 + SB_BROAD_sporty polarized
glasses_1126251 ; 158259955487448 -
AU_Flux_Avento_BO1KHB8E4A_SP_Auto_043_L120_0725L ; 313492677204752 *
AU_Flux_Verano_BO6XCRF7RF_SP_Auto_05 ; % 4 %

101 | TEMBF | 3% 218,831 £

10/1 | Negative keywords | 218,831 entries

RE T EMRT 218,831 £

Change: 218,831 negative keywords added

RE ARGRENTERRTEE - EEARBS - BZEFAMLYH
MRS FEPRHNARR  BRMARARKTASBSATER
P UREBBTENTRLRE  REA

Why: Applied the negative keyword list you provided to auto, broad and
phrase-match campaigns. Terms that recently generated orders, overlap
with our active keywords or product wording, or are numeric lens-strength
values were kept and not negated.

TEMBTA R IRELRIK

No separate post-change results for negative keywords.

K& Campaign : & Campaign/ B4 (B8~ B2 - F4ELLE)
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9/30 | fE | # 43 %X /22338

9/30 | Bid | 43 campaigns / 223 items

P - hE A$0.55-A$1.70 — A$0.44-A$1.20 (223 38 - 43 %)
Change: Bid A$0.55-A%$1.70 — A$0.44-A%$1.20 (223 items, 43
campaigns)

RE : AT mRFRTENESLE  RRIEPIEEAR
RHFEEL -

Why: Budget concentrated on ads that bring orders.

FEHE 7 R (10/1-10/7) : I8 A$4.40 | $45€ A$0.00 | 3TE 0

7 days after (10/1-10/7): Spend A$4.40 | Sales A$0.00 | Orders 0

A% Campaign : 421298487427220 -
AU_Flux_Avento_BOC3GC6NSW_SP_KW_U124& ; 476173130691584 +
AU_Flux_Bowrider_B093P2DLLJ_SP_KW_Broad_113 ; 302035081139205 -
AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW_Broad_054 ; % 43 %

9/30 | & | %5 % /118

9/30 | Bid | 5 campaigns / 11 items

A B A$0.70-A$0.88 — A$1.01-A$1.32 (11 3B 5 %)
Change: Bid A$0.70-A%$0.88 — A$1.01-A$1.32 (11 items, 5 campaigns)
RE ARG ER > R RITHEEIRIES SATMbidding #E
Why: Higher investment in campaigns with healthy orders and efficiency.
FEE 7 R (10/1-10/7) : ¥ A$24.88 | $5& A$41.62 | :TE 3

7 days after (10/1-10/7): Spend A$24.88 | Sales A$41.62 | Orders 3

% Campaign : 543615662534713 + SB_BROAD_sunglasses
lanyard_112125 ; 91880965506683 -+
AU_80Days_StrapNylon_BOFCRKAJCK_SP_Auto_25 ; 517879773340816 *
AU_80Days_StrapNylon_BOFD3PSJG3_SP_KW_Exact_U273 ; & 5 %

9/29 | & | £ 14 % /17 3R

9/29 | Bid | 14 campaigns / 17 items

AE . HE A$0.44-A$1.30 — A$0.35-A$0.88 (17 B> 14 %)
Change: Bid A$0.44-A%$1.30 — A$0.35-A%$0.88 (17 items, 14 campaigns)
RE : BIAET MAFATENRSRE KBRS TEEEAR
RMEE L ©

Why: Budget concentrated on ads that bring orders.

L 7 R (9/30-10/6) : EE A$7.87 | $5E& A$0.00 | 3TE 0

7 days after (9/30-10/6): Spend A$7.87 | Sales A$0.00 | Orders 0

% Campaign : 256122841555918 *
AU_Flux_Ventura_BOCNRJXBYP_SP_Auto_20260912_01 : 9443684214391 *
SB_broad_20260211_cool mens sunglasses ; 483179102838661 *
SB_BROAD_sunglasses holder_1201251 ; % 14 %

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28



9/29 | i - SEFAH [ 3£ 51 /758

9/29 | Bid / Daily budget | 51 campaigns / 75 items

FE {8 A$0.60-A$1.33 — A$0.72-A$1.44 (28 7& > 28 %)
HSHTEE A$1.40 — A$2.10 (47 %)

Change: Bid A$0.60-A$1.33 — A$0.72-A$1.44 (28 items, 28 campaigns);
Daily budget A$1.40 — A$2.10 (47 campaigns)

RA : &MEERTELEENEGEEY  RECARRNE SRS
% °

Why: Higher investment in campaigns with healthy orders and efficiency.
FEIL 7 K (9/30-10/6) : FEH A$827.98 | $5E A$2,115.73 | 3TE 42
7 days after (9/30-10/6): Spend A$827.98 | Sales A$2,115.73 | Orders 42

& Campaign : 102832213290213 +
AU_Flux_Avento_BO1N3OVRWE_SP_Other_004 ; 28655660186457 *
AU_Flux_Avento_All_Colors_SP_Auto_043 : 126872968293670 *
AU_Flux_Avento_BO1KHB8E4A_SP_Auto_038 ; & 51 %

9/29 | H1& | 1 % /27 &

9/29 | Bid | 1 campaigns / 27 items

FE B A$0.55 — A$0.60 (27 3> 1 X)

Change: Bid A$0.55 — A$0.60 (27 items, 1 campaigns)

JRE

Why: Higher investment in campaigns with healthy orders and efficiency.
FEL 7 R (9/30-10/6) : FE# A$1.39 | $45€ A$0.00 | 3TE 0

7 days after (9/30-10/6): Spend A$1.39 | Sales A$0.00 | Orders 0

%k Campaign : 497022870642055 *
AU_Flux_Lantaka_BODP27SKJIN_SP_KW_Phrase_U260

¥ 7 RAEY 10 4t (200 5R) BFIRL > FEHIIH (RL)
The 10 batches (200 items) from the last 7 days are listed above and not
repeated (see above).
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BN | REME
Growth opportunities

YE&hEh S
Sportech EENRAFIRE 46tB1E Optimise first

Sportech sport sunglasses
30 RAESHE Total

30 R{E#H Spend  sales ACOS TACOS (30 X)
A$737 A$1,096 42.1% 67.2%
TACOS (7 R) SHREEEH WEREHER FAHEERE
70.1% A$75 A$6.71 9%

BEREFLIAT © A4 30 R TACOS 67.2% » tEBAZ 30% & 37.2
BE QR - RFLMEIERE (HE - R BRF) @ B3 BERRE
FERENNRG ; BHAIREBEAE °

Recommendation & decision: 30-day TACOS is 67.2% vs the 30% target
(37.2 pts above). We optimise efficiency first and will ask you once it is
back within target. Nothing for you to decide right now.

AT 755,

Avento sunglasses

30 R4SHE Total

30 R{E# Spend  sales ACOS TACOS (30 X)
A$1,682 A$6,828 38.4% 24.6%
TACOS (7 X) SHEHEE RRBHIER FREERAE
25.7% A$384 A$106.39 28%

EHRIFERE | A4 30 R TACOS 24.6% @ BERBIR 30% ° A

21 X TiE 30 RATE - HEEATM) NES @ ZREHERS
10% (RE : EHHNSHEAN A$6.93 » LUBEEEEIT 30 REY ACOS
HEENZ TR AS20.97 BEEHE) - A 4 IEECANSHES
8 BN L BRELELESHEHES 20% (FHKE S A$9.20) °
FHERETRE ? RMRMAATENES £ o

Recommendation & decision: 30-day TACOS is 24.6%, better than the 30%
target. 21 converting campaigns still have bid room; we suggest +10% on
their bids (estimate: about A$6.93 more spend per day, roughly A$20.97
more ad sales per day). 4 campaigns use 80%+ of their daily budget; we

suggest +20% (at most A$9.20 more per day). Do you agree? We only add
to campaigns that bring orders.
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HAMIR A7)

Other sunglasses lines
30 RAESHE Total

30 RX{E#E Spend  sales ACOS TACOS (30 X)
A$598 A$4,180 41.5% 14.3%
TACOS (7 X) SHEE S ERBHIER FEMEAE
9.8% A$136 A$16.02 12%

BREFLAT © A# 30 X TACOS 14.3% » 1B BAZ 30% ° A 3
X T3 30 RATE - WEEBAZM ) (EL > ZRIEHERS 10%
(RE : SEHNZEAN A$0.56 » MELREEIT 30 KKy ACOS H#fd
WEHAEAS1.54 BEHE) - 5A 2 XELEEARNESHREE 8 &AM

booRgELELSHRERE 20% (§AKE S A$1.00) - HH
BEETRE ?RMRMEATENELSL -

Recommendation & decision: 30-day TACOS is 14.3%, better than the 30%
target. 3 converting campaigns still have bid room; we suggest +10% on
their bids (estimate: about A$0.56 more spend per day, roughly A$1.54
more ad sales per day). 2 campaigns use 80%+ of their daily budget; we

suggest +20% (at most A$1.00 more per day). Do you agree? We only add
to campaigns that bring orders.

#i [ nFEHE Room to invest

Straps

30 R4&SHE Total
30 R{E# Spend  sales ACOS TACOS (30 X)
A$684 A$2,576 38.8% 26.5%
TACOS (7 X) SHBEHEE WEREHER THEAER
32.7% A$527 A$23.68 4%

EBHEERE A4 30 R TACOS 26.5% * B BEAE 30% ° A 2
FEEEATESETRE 8 AN L @RELEESSHARRER 20% (
HH&EZ % A$1.00)  FRLBETRE ? RMRMEATENRESE L
Recommendation & decision: 30-day TACOS is 26.5%, better than the 30%
target. 2 campaigns use 80%+ of their daily budget; we suggest +20% (at
most A$1.00 more per day). Do you agree? We only add to campaigns

that bring orders.
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ted Kingdom

¥ 7 RFAE Last L eV iie
7d JnE Increases {E1b3A% Optimised Away/New
210 78 8 73 9/120

i 30 RFE Last ke, H
30d JnE Increases {E1b3A% Optimised Away/New
898 | 149 540 21/187

AW 7 R/30 R

Marketplace performance: last 7 / 30

days (EEIEREREEHESHE - Amazon Ads & 10/22-10/28 /
9/29-10/28 ; TACOS % Scalelnsights B/ )

I 7 K Last 7 days {E# Spend  $4E Sales TE ACOS

TI5#EEt Total £903 £1,239 102 72.9%
#ha £262 £480 62  54.6%
Avento £386 £379 15 101.9%
Sportech £107 £228 11 46.8%
HAmEREE £124 £152 14 81.7%
3 30 X Last 30

days EH HE ACOS  TACOS
T54HEEt Total £4,050 £5,872 69.0%  31.1%
#hag £1,148 £2,216 51.8%  35.3%
Avento £1,235 £1,677 73.7%  58.7%
Sportech £563 £1,019 55.2%  31.0%
HAmEREE £162 £279  58.0% 9.8%

I 7 REGFFAE (10/22-10/28)

UK: adjustments in the last 7 days

10/28 | & | £ 2 2 /2 7R

10/28 | Bid | 2 campaigns / 2 items

% : B £0.58-£0.67 — £0.64-£0.74 (278> 2 X)
Change: Bid £0.58-£0.67 — £0.64—£0.74 (2 items, 2 campaigns)

JRE

Why: Higher investment in campaigns with healthy orders and efficiency.
BET (GAEAS 0 R) : 1EH £0.00 | $4% £0.00 | 3TE 0

Observing (day 0 after): Spend £0.00 | Sales £0.00 | Orders 0

A& Campaign : 535906585103189 *
UK_Flux_Verano_BO7CNKVWQP_SP_Other_037 : 348311905521047 -
UK_Flux_Verano_B07CNV8S82_SP_Other_21
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10/27 | & - SBFAH |3t 4 X /458

10/27 | Bid / Daily budget | 4 campaigns / 4 items

AE M8 £0.52 — £0.57 (1581 %) ; SHTEH £1.00 —
£2.00 (3 %)

Change: Bid £0.52 — £0.57 (1 items, 1 campaigns); Daily budget £1.00
— £2.00 (3 campaigns)

JREA :

Why: Higher investment in campaigns with healthy orders and efficiency.
BT GAEAS 1 K 10/28-10/28) : jE# £28.96 | $4& £49.58 |
ATE 1

Observing (day 1 after, 10/28-10/28): Spend £28.96 | Sales £49.58 | Orders 1

A% Campaign : 328517864641356 *
UK_Flux_Verano_BO07CNKVWQP_SP_Other_031 ; 188472371215298 + UK_Flux_Ave
nto_B07G8WDT6H_SP_KW_Broad_sunglasses-mens ; 203901087045287
UK_Flux_Avento_B07G8WDT6H_SBV_KW_20261019 : & 4 %

10/26 | Hif& | 3 65 % / 73 7R

10/26 | Bid | 65 campaigns / 73 items

HE {8 £0.10-£1.30 — £0.08-£1.04 (73 3 > 65 %)
Change: Bid £0.10-£1.30 — £0.08—£1.04 (73 items, 65 campaigns)
FRE : ROGAET MAFRTENRESRE  RREETIELAK
RMEEL ©

Why: Budget concentrated on ads that bring orders.

BET GA%AE 2 X 10/27-10/28) : {£# £22.85 | 848 £24.79 |
TE 1

Observing (day 2 after, 10/27-10/28): Spend £22.85 | Sales £24.79 | Orders 1

fR%& Campaign : 105830269139655 +
UK_Flux_Sportech_BO7CNN4FW7_SP_Auto_60_BIDHI_0605 ; 288827137214303 *
SB_BROAD_outdoor sunglasses_120425_1 ; 397712547443061 +
SB_BROAD_sunglasses men_1201_1139 ; & 65 %

10/24 | FinefEE | £ 8 X /8 R

10/24 | New campaigns | 8 campaigns / 8 items
K WL 8 XEL  BHTRE £0.60/£1.00
Change: 8 new campaigns, daily budget £0.60/£1.00

JRE : % Tvans sunglasses | ¥MEBEE - #BERFL LE—F

Why: Campaign structure update.

BET GREAS 4 KX 10/25-10/28) : 8 £8.67 | $58& £6.24 | 5T
1

Observing (day 4 after, 10/25-10/28): Spend £8.67 | Sales £6.24 | Orders 1
A% Campaign : 257419641187590 -
UK_Flux_P2_B07G8WDT6H_vans-sunglasses_20261024 ; 242513901918986 *
UK_Flux_P2_BOFD3PSJG3_glasses-straps_20261024 ; 31691395385484
UK_Flux_P2_B07CNN4FW7_lady-gaga-sunglasses_20261024 ; % 8 %

il
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10/24 | FRgHES | £ 7 2 /7 R

10/24 | New campaigns | 7 campaigns / 7 items

FE G 7 XEE - SHTRE £0.64/£1.00

Change: 7 new campaigns, daily budget £0.64/£1.00

JRE : & lady gaga sunglasses | ¥t HE AR - HENE AHE
2Lr%—8

Why: Campaign structure update.

BET GAEAE 4 X 10/25-10/28) : 1t# £15.92 | 4% £20.89 |

STE 1

Observing (day 4 after, 10/25-10/28): Spend £15.92 | Sales £20.89 | Orders 1

& Campaign : 190583951569335 + UK_FLUX_SB_P2_B07CNN4FW?7_lady-gaga-s
unglasses_20261024 ; 187638801479752 + UK_FLUX_SB_P2_BOFD3PSJG3_eyegla
ss-chains-lanyards_20261024 ; 37751517375686 *
UK_FLUX_SB_P2_B07G8WDT6H_hiking-sunglasses-women_20261024 ; % 7 %

10/24 | #3BESE | 3t 39 % /39 &
10/24 | New campaigns | 39 campaigns / 39 items
PAE W 39 XEE  §HWEH £2.00

Change: 39 new campaigns, daily budget £2.00
JRE : 1K Amazon #EBEHRKIK (SQP) HHEEBARTFRFHAEE

HFE - SRR S & S
Why: Campaign structure update.

BET (REASE 4 X 10/25-10/28) : 8 £113.29 | $58 £127.54

3T¥ 13

Observing (day 4 after, 10/25-10/28): Spend £113.29 | Sales £127.54 | Orders
13

A% Campaign : 92322017670153 + UK_Flux_Avento_B07G8WDT6H_SB_KW_Exact
_cycling-sun-glasses ; 46378640605486 + UK_Flux_Sportech_B07CNN4FW7_SB_K

W_Exact_sports-sun-glasses ; 10461751891014 + UK_Flux_Avento_BO7G8WDT6H_
SB_KW_Exact_wrap-around-sun-glassesfor-women ; & 39 %

10/23 | #iseREss | 3t 57 % /57 3R

10/23 | New campaigns | 57 campaigns / 57 items

JE WL 57 XEE - SHHEH £2.00

Change: 57 new campaigns, daily budget £2.00

JRE K Amazon #EEEHKIX (SQP) KHEE ERTRM T
BEF > BHEEFREEETME

Why: Campaign structure update.

BT (RERE 5 R 10/24-10/28) : 1E%# £3.08 | $58& £0.00 | &
Eo

Observing (day 5 after, 10/24-10/28): Spend £3.08 | Sales £0.00 | Orders 0

& Campaign : 239822240067237 + UK_Flux_Sportech_B07CNNHJV5_SP_KW_Exa
ct_women-s-sports-sunglasses : 60337979663784 + UK_Flux_Avento_B07G8WDT6H
_SP_KW_Exact_tennis-sunglasses-for-men ; 267097709385047 *
UK_Flux_Avento_B07G8WDT6H_SP_KW_Exact_cycling-sun-glasses ; & 57 %
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10/23 | ¥R - ARG | 36 18 X/ 18 A

10/23 | New campaigns / Status | 18 campaigns / 18 items

JE  BIBUREE ((FILIRAR) 9 X AT 9 XEE  §BHHEE £2.00
Change: Tidied away (stopped serving) 9 campaigns; 9 new campaigns,
daily budget £2.00

JRE : Avento BENRERRIINABIZTF/ T & - REEERK
ETREECHRIRN

Why: Campaign structure update.

BET (GAEASE 5 K 10/24-10/28) : E# £12.23 | $4% £0.00 | &
B0

Observing (day 5 after, 10/24-10/28): Spend £12.23 | Sales £0.00 | Orders 0
A% Campaign : 105363007362749 *
UK_Flux_Avento_B07G8WDT6H_SP_PT_ASIN_BO7M6Z8FNB : 170579121886000 -
UK_Flux_Avento_B07G8WDT6H_SP_PT_ASIN_B075SYV23G ; 258774485891161
UK_Flux_Avento_B07G8WDT6H_SP_PT_ASIN_BOGFWSN381 : % 18 %

1
o

10/23 | EBE |3t 1% /14

10/23 | Daily budget | 1 campaigns / 1 items
FEHHEH £1.20 > £2.00 (1 %)
Change: Daily budget £1.20 — £2.00 (1 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
BT GRAEASE 5 K> 10/24-10/28) : 16# £6.86 | $4& £0.00 | T
Eo

Observing (day 5 after, 10/24-10/28): Spend £6.86 | Sales £0.00 | Orders 0

% Campaign : 81729530371678 -
UK_Flux_P2_B07G8WDT6H_sport-sunglasses-mens_v3_20260507_0077

10/22 | i | 51 % /1R

10/22 | Bid | 1 campaigns / 1 items

AE B £0.76 > £0.84 (1 7 1 %)

Change: Bid £0.76 — £0.84 (1 items, 1 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
BET (GAEAS 6 X 10/23-10/28) : E# £0.00 | $4& £0.00 | 57
Eo

Observing (day 6 after, 10/23-10/28): Spend £0.00 | Sales £0.00 | Orders 0
& Campaign : 536898355128465 + UK_Flux_Verano_B07CNV8S82_SP_Other_08

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28
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HEE | 3 30 REFE (RENIHS)

UK: adjustments in the last 30 days (earlier part)

10/21 | #EE | 361 % /198
10/21 | New campaigns | 1 campaigns / 1 items
FE AL 1 RES SHRE £0.60

Change: 1 new campaigns, daily budget £0.60

JRE : % lglasses lanyard ] ¥ EBEL @ #HERFL LE—F
Why: Campaign structure update.

L 7 R (10/22-10/28) : 6% £1.08 | 4458 £0.00 | 5TE 0

7 days after (10/22-10/28): Spend £1.08 | Sales £0.00 | Orders 0

K% Campaign : 215756874222215 *
UK_Flux_P2_BOFCRLQGA4B_glasses-lanyard_20261021

10/21 | #EE |3t 8 X /8
10/21 | New campaigns | 8 campaigns / 8 items
P M 8 KRS SHEH £0.64

Change: 8 new campaigns, daily budget £0.64
JRE : & lglasses grips behind ears anti slip | T EE SEE L
CEPBEABELE R

Why: Campaign structure update.

FEIL 7 R (10/22-10/28) : 1% £35.16 | 448 £49.92 | :TE 7

7 days after (10/22-10/28): Spend £35.16 | Sales £49.92 | Orders 7

& Campaign : 6476892232549 + UK_FLUX_SB_P2_BOFCRLQG4B_glasses-grips-b
ehind-ears-anti-slip_20261020 ; 274015185477354 + UK_FLUX_SB_P2_BOFCRLQG4
B_glasses-cord-for-men_20261020 ; 108119818418911 *
UK_FLUX_SB_P2_BOFD3PMPVC_sports-glasses-straps-non-slip_20261020 ; % 8 %

10/20 | ARAL | #£ 2 /2 5

10/20 | Placement | 2 campaigns / 2 items

FE RAL THSERKES ) R +0%/+25% (2 %)

Change: Top-of-search placement boost +0%/+25% (2 campaigns)

JRE - RAAFEET EEERRARCLA B BB - BEREEMRAE
FESEEE -

Why: Bids aligned to a sensible level so cost per click is consistent.
FEE 7 R (10/21-10/27) : IEH £51.08 | 4452 £85.29 | :TE 11

7 days after (10/21-10/27): Spend £51.08 | Sales £85.29 | Orders 11

& Campaign : 5214249722932 + FX_UK_P2_BOFD3PSJG3_009_sunglasses-chain
_20260415_1435_BIDHI_0605 ; 129481711907137 *
UK_80Days_StrapNylon_BOFD3PMPVC_SP_Auto_16_BIDHI_0605
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10/20 | i& - SEFAH [ 343 X /33

10/20 | Bid / Daily budget | 3 campaigns / 3 items

SAE ({8 £0.53-£0.61 — £0.58-£0.67 (2782 %) ; BHHE
# £2.00 — £3.00 (1 %)

Change: Bid £0.53-£0.61 — £0.58—£0.67 (2 items, 2 campaigns); Daily
budget £2.00 — £3.00 (1 campaigns)

JREA :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHE 7 R (10/21-10/27) : JE#& £9.18 | $5€ £0.00 | FTE 0

7 days after (10/21-10/27): Spend £9.18 | Sales £0.00 | Orders 0

&% Campaign : 535906585103189 *
UK_Flux_Verano_B07CNKVWQP_SP_Other_037 ; 348311905521047 *
UK_Flux_Verano_B07CNV8S82_SP_Other_21 ; 83306187507719 -
UK_Flux_Avento_B07G8WDT6H_SP_KW_Broad_sunglasses-mens-wraparound

1019 | FisghES | %1 % /18

10/19 | New campaigns | 1 campaigns / 1 items

K HE 1 RS SHEE £10.00

Change: 1 new campaigns, daily budget £10.00

RE : #3 Avento B RESL » ERBERNY AR Avento KIFIR
# (15 EAPIEET)

Why: Campaign structure update.

FELE 7 R (10/20-10/26) : E# £124.89 | $5& £24.79 | FTE 1

7 days after (10/20-10/26): Spend £124.89 | Sales £24.79 | Orders 1

A% Campaign : 203901087045287 *
UK_Flux_Avento_B07G8WDT6H_SBV_KW_20261019

10/19 | & | 3 48 % /57 &

10/19 | Bid | 48 campaigns / 57 items

A% : {8 £0.13-£1.10 — £0.11-£0.88 (57 & > 48 X )
Change: Bid £0.13-£1.10 — £0.11-£0.88 (57 items, 48 campaigns)
RE : RFAET mRFRTENESLE  RRFTEPREEAR
REEEE ©

Why: Budget concentrated on ads that bring orders.

FEHE 7 R (10/20-10/26) : E# £46.85 | $5& £89.94 | iTE 4

7 days after (10/20-10/26): Spend £46.85 | Sales £89.94 | Orders 4

A%k Campaign : 298897756836777 +
UK_Flux_Sportech_BO7CNN4FW7_SP_Auto_37 ; 329418438897969 *+ Flux UK P2
BOFD3PMPVC spectacles-cord ; 188472371215298 +
UK_Flux_Avento_B07G8WDT6H_SP_KW_Broad_sunglasses-mens ; % 48 %

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28 27



10/19 | i - ®BRHE | 3£ 20 £ /20 A

10/19 | Bid / Daily budget | 20 campaigns / 20 items

AE M8 £0.47 - £0.52 (1581 %) ; SHTEH £1.00 —
£2.00 (19 %)

Change: Bid £0.47 — £0.52 (1 items, 1 campaigns); Daily budget £1.00
— £2.00 (19 campaigns)

JREA :

Why: Higher investment in campaigns with healthy orders and efficiency.
Campaign structure update.

FEHL 7 R (10/20-10/26) :FE# £103.67 | $48& £89.04 | F5TE 5

7 days after (10/20-10/26): Spend £103.67 | Sales £89.04 | Orders 5

fR%& Campaign : 328517864641356 +
UK_Flux_Verano_B07CNKVWQP_SP_Other_031 ; 183328510382385 * UK_Flux_P2_
B07G8WDT6H_wraparound-sunglasses_v3_20260507_0077_L080_0725L ; 272437
166887466 + Flux UK Avento Black Auto 1.14; % 20 X

10/18 | HiseRE4 | 36 16 X /16 3R

10/18 | New campaigns | 16 campaigns / 16 items

PE AL 16 XEE - §HTEHE £0.60/£1.00

Change: 16 new campaigns, daily budget £0.60/£1.00

JRE : #7138 spectacles cord ) BSRFESL > HEPEME —HES|
%—"

Why: Campaign structure update.

FEHR 7 R (10/19-10/25) : E#& £27.26 | $5& £7.07 | 3TE 1

7 days after (10/19-10/25): Spend £27.26 | Sales £7.07 | Orders 1

& Campaign : 162440515645423 +
UK_Flux_P2_B0G653WYKH_spectacles-cord_20261018 ; 125510036344076 * UK_F
lux_P2_B07G8SL62W_photochromic-cycling-glasses_20261018 ; 10398970960559
7 + UK_Flux_P2_BOFD3PSJG3_glasses-string_20261018 ; & 16 %

1018 | & | £ 2 2 /2 5

10/18 | Bid | 2 campaigns / 2 items

FE 8 £0.55-£0.61 — £0.60-£0.70 (278> 2 %)

Change: Bid £0.55-£0.61 — £0.60—-£0.70 (2 items, 2 campaigns)

JRE

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHR 7T R (10/19-10/25) :FE# £44.51 | $4€ £99.84 | 3TE 12

7 days after (10/19-10/25): Spend £44.51 | Sales £99.84 | Orders 12

A% Campaign : 296342399505188 -
UK_80Days_StrapNylon_BOFCRCZ1HC_SP_Other 84 ; 286602002770146 *
UK_80Days_StrapNylon_BOFD3PMPVC_SP_Auto_41
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1017 | SERE |3t 1 % /17

10/17 | Daily budget | 1 campaigns / 1 items

FE : SHEH £3.00 > £4.50 (1 %)
Change: Daily budget £3.00 — £4.50 (1 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEIL 7 R (10/18-10/24) : 1% £16.03 | 48 £24.79 | :TE 1

7 days after (10/18-10/24): Spend £16.03 | Sales £24.79 | Orders 1

%k Campaign : 38900297409777 -
UK_Flux_Avento_B07G8WDT6H_SP_KW_Broad_ray-bans

10/15 | ifE - SHTEH - MBEL | 3£ 18 2 /21 &
10/15 | Bid / Daily budget / New campaigns | 18 campaigns / 21 items

HE M8 £0.29-£1.33 — £0.23-£1.30 (153 12 %) ; &H
FAH £2.00 —~ £3.00 (1 £) ; ¥ 5 &L SHEE
£2.00/£3.00

Change: Bid £0.29—-£1.33 — £0.23-£1.30 (15 items, 12 campaigns);
Daily budget £2.00 — £3.00 (1 campaigns); 5 new campaigns, daily
budget £2.00/£3.00

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
Campaign structure update. Bids aligned to a sensible level so cost per
click is consistent.

FEHR 7 R (10/16-10/22) : E& £41.21 | 5% £0.00 | 5TE 0

7 days after (10/16-10/22): Spend £41.21 | Sales £0.00 | Orders 0

& Campaign : 38900297409777 +
UK_Flux_Avento_B07G8WDT6H_SP_KW_Broad_ray-bans ; 25017534328797 + UK_FI
ux_Avento_B07G8WDT6H_SP_KW_Exact_sunglasses-amazon-uk ; 27579540192076
9 + UK_Flux_Avento_B07G8WDT6H_SP_KW_Exact_ray-ban-sunglasses-mens ; % 18
*

10/14 | B |36 4 X /4R

10/14 | Bid | 4 campaigns / 4 items

SRE W8 £0.69-£1.20 — £0.64-£1.06 (4 7> 4 %)
Change: Bid £0.69-£1.20 — £0.64—£1.06 (4 items, 4 campaigns)

JREA :

Why: Higher investment in campaigns with healthy orders and efficiency.
Bids aligned to a sensible level so cost per click is consistent.

FEHR 7 R (10/15-10/21) : 4E# £8.57 | $4& £0.00 | 5TE 0

7 days after (10/15-10/21): Spend £8.57 | Sales £0.00 | Orders 0

K% Campaign : 536898355128465 *

UK_Flux_Verano_B07CNV8S82_SP_Other_08 ; 336515184035779 + FX_UK_P2_BOF
D3PSJG3_008_chain-for-glasses_20260415_1435 ; 267657801827760 *
UK_Flux_P2_B07G8WDT6H_polaroid-glasses_v3_20260507_0077 ; % 4 %
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1013 | & | 3£ 3 2 /9 R

10/13 | Bid | 3 campaigns / 9 items

A% Hi{8 £0.95-£1.50 — £0.80 (9 3B 3 %)
Change: Bid £0.95-£1.50 — £0.80 (9 items, 3 campaigns)

RE :

Why: Bids aligned to a sensible level so cost per click is consistent.
L 7 R (10/14-10/20) : E# £5.75 | $5€ £41.60 | 5TE 5
7 days after (10/14-10/20): Spend £5.75 | Sales £41.60 | Orders 5

& Campaign : 47766767959854 + Flux UK P2 BOFD3PMPVC
glasses-accessories_BIDHI_0605 ; 233289600790017 *
UK_Flux_SD_Contextual_PD1006 ; 11621503788031 *
UK_Flux_SD_Retargeting_PD1006

10/12 | & | #£ 101 % /121 &

10/12 | Bid | 101 campaigns / 121 items

HE {8 £0.20-£1.10 — £0.16-£0.88 (121 3B > 101 %)
Change: Bid £0.20-£1.10 — £0.16—£0.88 (121 items, 101 campaigns)
RE : BAET MARFRTENRSRE  REFRTIEEAR
RMEE L ©

Why: Budget concentrated on ads that bring orders.

FEEL 7 R (10/13-10/19) : E#& £55.06 | $58 £83.26 | :TE 8

7 days after (10/13-10/19): Spend £55.06 | Sales £83.26 | Orders 8

& Campaign : 512370154303365 * SB_string for glasses-string for
glasses ; 320902337361884 * Flux UK P2 BO7G8SL62W
sports-sunglasses ; 397712547443061 + SB_BROAD_sunglasses
men_1201_1139 ; % 101 %

1012 | hf& | £ 2 2 /2R

10/12 | Bid | 2 campaigns / 2 items

P B £0.48-£0.55 > £0.53-£0.61 (278 2 %)
Change: Bid £0.48-£0.55 — £0.53-£0.61 (2 items, 2 campaigns)

RHA :

FEHR 7 R (10/13-10/19) : & £1.59 | 4% £0.00 | 5TE 0
7 days after (10/13-10/19): Spend £1.59 | Sales £0.00 | Orders 0
A% Campaign : 535906585103189 *
UK_Flux_Verano_B07CNKVWQP_SP_Other_037 ; 348311905521047 *
UK_Flux_Verano_B07CNV8S82_SP_Other_21

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28
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10/11 | k% - HIE - HRES - RE | 3£ 87 2/ 156 R

10/11 | Audience / Bid / New campaigns / Status | 87 campaigns / 156
items

FE B £0.12-£1.30 > £0.10-£1.33 (92 78 > 41 k) : #ht/
BHBATHER  ZZRUE (18 X)  EEIE (fF1EIRK) 12
* ;W8 34 XEE - BHEH £2.00/£3.00

Change: Bid £0.12-£1.30 — £0.10-£1.33 (92 items, 41 campaigns);
Retargeting audience attached/swapped, audience bid (18 campaigns);
Tidied away (stopped serving) 12 campaigns; 34 new campaigns, daily
budget £2.00/£3.00

JRA :

Why: Higher investment in campaigns with healthy orders and efficiency.
Budget concentrated on ads that bring orders. Campaign structure
update. Retargeting audience attached with a higher audience bid.
FAEL 7 R (10/12-10/18) : 68 £481.43 | $458 £588.11 | :TE 31
7 days after (10/12-10/18): Spend £481.43 | Sales £588.11 | Orders 31

A% Campaign : 328517864641356 *
UK_Flux_Verano_B07CNKVWQP_SP_Other_031 ; 246155712714895 *
UK_80Days_StrapWire_B0G64L8VGX_SP_Auto_19 ; 195893845382726 *
UK_Flux_Avento_BOC42LHKQ8_SP_KW_01 ; % 87 %

10/7 | SBFE [ 31 3% /18

10/7 | Daily budget | 1 campaigns / 1 items

FE : SHFEH £5.00 —~ £10.00 (1 %)

Change: Daily budget £5.00 — £10.00 (1 campaigns)

FRE :EXMEEEFETRTE - {MESEREME > HEEKR
TR HA R T LB R SR IR AR ©

Why: Higher investment in campaigns with healthy orders and efficiency.
FEIA 7 R (10/8-10/14) : % £43.47 | 458 £78.95 | 3T 3

7 days after (10/8-10/14): Spend £43.47 | Sales £78.95 | Orders 3

% Campaign : 288827137214303 + SB_BROAD_outdoor sunglasses_120425_1

10/7 | SBTEE | # 2% /2R

10/7 | Daily budget | 2 campaigns / 2 items

% §HIEH £10.00 — £20.00 (2 %)

Change: Daily budget £10.00 — £20.00 (2 campaigns)

RE: KMEFRE—R > BFIRETEXS L RRESNESERE - %
CAERESRE - TERKIIER -

Why: Higher investment in campaigns with healthy orders and efficiency.
L 7 R (10/8-10/14) : FE# £0.00 | $48& £0.00 | 5TE 0

7 days after (10/8-10/14): Spend £0.00 | Sales £0.00 | Orders 0

X% Campaign : 233289600790017 *
UK_Flux_SD_Contextual_PD1006 : 11621503788031 -
UK_Flux_SD_Retargeting_PD1006
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10/6 | SHFEH |4 X /48

10/6 | Daily budget | 4 campaigns / 4 items

P HHFEH £1.00 > £2.00 (4 %)
Change: Daily budget £1.00 — £2.00 (4 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FELL 7 R (10/7-10/13) : 1E# £135.94 | $5& £176.84 | 5TE 20
7 days after (10/7-10/13): Spend £135.94 | Sales £176.84 | Orders 20

A& Campaign : 17761491667916 + UK_Flux_P2_B07G8SL62W_pola-optics-hd-sun
glasses-jml_v3_20260507_0088 ; 47244838404141 + UK_Flux_P2_B07G8WDT6H_m
en-s-sunglasses-uk_v3_20260507_0077 ; 129481711907137 -«
UK_80Days_StrapNylon_BOFD3PMPVC_SP_Auto_16_BIDHI_0605 : & 4 3%

10/5 | WM | 3£ 10 X /1338

10/5 | Bid | 10 campaigns / 13 items

HE M8 £0.20-£0.88 — £0.16—£0.71 (13 3E > 10 %)
Change: Bid £0.20-£0.88 — £0.16—£0.71 (13 items, 10 campaigns)
RE : BAET MARFRTENRSRE  REFRTIEEAR
RMEE L ©

Why: Budget concentrated on ads that bring orders.

FEHL 7 R (10/6-10/12) : IEH £3.94 | $58 £37.49 | 5TE 2

7 days after (10/6-10/12): Spend £3.94 | Sales £37.49 | Orders 2

R%& Campaign : 5214249722932 « FX_UK_P2_BOFD3PSJG3_009_sunglasses-chain
_20260415_1435_BIDHI_0605 ; 124474017170944 *+ Flux UK Avento Black Auto
0.86 ; 170208400542527
UK_Flux_P2_B07G8WDTéH_mens-sports-sunglass_v3_20260507_0088 ; % 10 %

10/5 | SBRHE [ %1% /15H

10/5 | Daily budget | 1 campaigns / 1 items

AE  SHIEHE £200.00 —~ £140.00 (1 %)
Change: Daily budget £200.00 — £140.00 (1 campaigns)

RE - HFGRET RREMENEGHTEL - BEFHBHBKRIR -
Why: Campaign structure update.

FEHR 7 R (10/6-10/12) : 8 £0.00 | $4& £0.00 | :TE 0
7 days after (10/6-10/12): Spend £0.00 | Sales £0.00 | Orders 0

& Campaign : 2347387401732870 « UK t&3%/E SP S HIEH LR (profile
dailyBudget)
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10/5 | #138fEE | 3t 2 3/ 298

10/5 | New campaigns | 2 campaigns / 2 items

PR 2 XEE BHEH

Change: 2 new campaigns, daily budget

RE : RMBHARI B S L RAREFITHES @ BRIRERNERE
HESR  ERAA  RASHIEE LR

Why: Campaign structure update.

FEHR 7 R (10/6-10/12) : FE# £0.00 | $4& £0.00 | 3TE 0

7 days after (10/6-10/12): Spend £0.00 | Sales £0.00 | Orders 0

% Campaign : 233289600790017 *
UK_Flux_SD_Contextual_PD1006 : 11621503788031
UK_Flux_SD_Retargeting_PD1006

10/4 | 18 | #£ 13 % /1958

10/4 | Bid | 13 campaigns / 19 items

SR W8 £0.13-£1.06 —» £0.16-£1.20 (1938 > 13 %)
Change: Bid £0.13-£1.06 — £0.16—£1.20 (19 items, 13 campaigns)

REAE - &FARTELEEHN bidding i - REMEESBRARE -

Why: Higher investment in campaigns with healthy orders and efficiency.
FAEHL 7 R (10/5-10/11) @ E# £323.12 | $5& £413.80 | 5T¥ 37
7 days after (10/5-10/11): Spend £323.12 | Sales £413.80 | Orders 37

& Campaign : 59314369916234 +
UK_Flux_Sportech_BO7CNNHJV5_SP_Other_08_L100_0725L : 442588803873718 -
UK_Flux_Sportech_BO7CNN4FW7_SP_Other_008 : 288827137214303 *
SB_BROAD_outdoor sunglasses_120425_1 ; % 13 %X

10/4 | H1& | 3£ 20 % /29 R

10/4 | Bid | 20 campaigns / 29 items

A% : (B £0.36-£0.92 — £0.29-£0.74 (29 38 > 20 %)
Change: Bid £0.36—£0.92 — £0.29-£0.74 (29 items, 20 campaigns)
FRE : ROGAET MAFRTENRELE  FREETIELA
REEEE ©

Why: Budget concentrated on ads that bring orders.

FEE 7 R (10/5-10/11) : E# £0.00 | $58 £0.00 | TE 0

7 days after (10/5-10/11): Spend £0.00 | Sales £0.00 | Orders 0

A% Campaign : 140313734373372 * Flux UK Avento Black Auto
0.90 ; 116000989026459 * Flux UK Avento Black Auto 0.88 ; 319831800129767
UK_80Days_StrapNylon_BOFD3PMPVC_SP_Auto_38 ; % 20 %
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10/4 | SBTH | 3£ 32 % /3258

10/4 | Daily budget | 32 campaigns / 32 items

P SHFEH £1.00 > £1.20 (32 %)
Change: Daily budget £1.00 — £1.20 (32 campaigns)

RE : &MEETELRSNESEHEL - ROCARBEIEEES S
o

FEHE 7 R (10/5-10/11) : FE# £333.72 | $5& £431.31 | 5TE 27
7 days after (10/5-10/11): Spend £333.72 | Sales £431.31 | Orders 27

K% Campaign : 298897756836777 *
UK_Flux_Sportech_BO7CNN4FW7_SP_Auto_37 ; 59314369916234 *

FX_UK_P2_B07CNT173P_004_oakley-sunglasses_20260415_1435 ; % 32 %

10/3 | HiE [ 35 % /118

10/3 | Bid | 5 campaigns / 11 items

HE M8 £0.39-£0.92 — £0.32-£0.74 (11 3B 5 %)
Change: Bid £0.39-£0.92 — £0.32-£0.74 (11 items, 5 campaigns)
FRE : ROAET MAFRITENESRE  FREETINELARK
RMEEL ©

Why: Budget concentrated on ads that bring orders.

FEL 7 R (10/4-10/10) : 6% £1.89 | $58 £0.00 | T¥ 0

7 days after (10/4-10/10): Spend £1.89 | Sales £0.00 | Orders 0

% Campaign : 67460176980441 * Flux UK Avento Black Auto

0.92 ; 418972559311973 +

UK_80Days_StrapNylon_BOFD3PMPVC_SP_Auto_12 ; 47766767959854 + Flux UK
P2 BOFD3PMPVC glasses-accessories_BIDHI_0605 ; & 5 %

10/3 | B [ 361 % /18

10/3 | Bid | 1 campaigns / 1 items

AE M8 £0.39 > £0.43 (17 1 %)
Change: Bid £0.39 — £0.43 (1 items, 1 campaigns)

JRHA :

FEE 7 R (10/4-10/10) : {£# £0.00 | 458 £0.00 | :TE 0
7 days after (10/4-10/10): Spend £0.00 | Sales £0.00 | Orders 0

&% Campaign : 328517864641356 +
UK_Flux_Verano_B07CNKVWQP_SP_Other_031

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28

Why: Higher investment in campaigns with healthy orders and efficiency.

UK_Flux_Sportech_BO7CNNHJV5_SP_Other_08_L100_0725L ; 445253488500245 *

Why: Higher investment in campaigns with healthy orders and efficiency.
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10/2 | B [ 351 % /158

10/2 | Bid | 1 campaigns / 1 items

A% (B £0.66 — £0.53 (1781 %)

Change: Bid £0.66 — £0.53 (1 items, 1 campaigns)

FRE : ROGAET MAFRTENRESRE  RREETIELARK
REBEEL ©

Why: Budget concentrated on ads that bring orders.

FEL 7 R (10/3-10/9) :7E# £0.00 | $5& £0.00 | 5TE 0

7 days after (10/3-10/9): Spend £0.00 | Sales £0.00 | Orders 0

& Campaign : 445298209745477 + Flux UK P2 BOFD3PMPVC glasses-neck-strap

10/1 | & | 3t 3 % /35 7R

10/1 | Bid | 3 campaigns / 35 items

A {8 £0.13-£0.70 — £0.11-£0.56 (3538 > 3 %)
Change: Bid £0.13-£0.70 — £0.11-£0.56 (35 items, 3 campaigns)
FRE : ROAET MAFRTENRAS#THE  EREETIECA
RRMEE L -

Why: Budget concentrated on ads that bring orders.

FEREL 7 R (10/2-10/8) : E# £101.25 | $58 £224.64 | 3TE 27

7 days after (10/2-10/8): Spend £101.25 | Sales £224.64 | Orders 27

A& Campaign : 37857217297246 + Sponsored Brand Ad Trial

2023 ; 129481711907137 - UK_80Days_StrapNylon_BOFD3PMPVC_SP_Auto_16_BI
DHI_0605 ; 460392533511822 +
UK_80Days_StrapNylon_BOFD3PMPVC_SP_Auto_42

10/1 | HfE [ 1 % /158

10/1 | Bid | 1 campaigns / 1 items

FE 8 £0.66 > £0.53 (1 > 1 %)

Change: Bid £0.66 — £0.53 (1 items, 1 campaigns)

JRA : HMFRET MARFRTENEE B E > RREEPIELCAK
RMESE L ©

Why: Budget concentrated on ads that bring orders.

FEE 7 R (10/2-10/8) : 1E# £0.53 | 448 £0.00 | 5TE 0

7 days after (10/2-10/8): Spend £0.53 | Sales £0.00 | Orders 0

fR%& Campaign : 332041564399578 *
UK_80Days_StrapNylon_BOFCRCZ1HC_SP_Other_77
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101 | ZEMBF | 3 153,664 £

10/1 | Negative keywords | 153,664 entries

FE T EMHET 153,664 F

Change: 153,664 negative keywords added

RE  RKERHENT ERRTEE > BEAIBE - BZREFAMLY
MRS FEPREHRMARR - BRMARARKTASBSATER
P UREBBTENTRLRE  REA

Why: Applied the negative keyword list you provided to auto, broad and
phrase-match campaigns. Terms that recently generated orders, overlap
with our active keywords or product wording, or are numeric lens-strength
values were kept and not negated.

TEMBTA BN REELRIK

No separate post-change results for negative keywords.

& Campaign : %& Campaign,/E44 (B8 ~ B - FA4AELE)

9/30 | HiE | 3 22 % /4258

9/30 | Bid | 22 campaigns / 42 items

SAE {8 £0.17-£1.08 — £0.14-£0.86 (42 3B » 22 %)
Change: Bid £0.17-£1.08 — £0.14-£0.86 (42 items, 22 campaigns)
FRE : ROGAET MAFRTENRESRE  RREETIELAK
RHEEL ©

Why: Budget concentrated on ads that bring orders.

FEIL 7 R (10/1-10/7) £ £41.81 | $58 £29.17 | FTE 1

7 days after (10/1-10/7): Spend £41.81 | Sales £29.17 | Orders 1

% Campaign : 98286700677926 «
UK_Flux_Sportech_BO7CNN4FW7_SP_Other_005_BIDHI_0605 : 397421871973587
+ SB_glasses straps for women-glasses straps for women ; 121996613896069
Flux UK Avento Black Auto 1.08 ; & 22 %

9/29 | i | £ 1 % /1R

9/29 | Bid | 1 campaigns / 1 items

FE B £0.55 > £0.44 (17> 1 %)

Change: Bid £0.55 — £0.44 (1 items, 1 campaigns)

RE RIS R AR R BYIR » R E R A B SRR
HE - RESERERRIEELE -

Why: Budget concentrated on ads that bring orders.

L 7 R (9/30-10/6) : 1% £0.00 | $5€ £0.00 | 5TE 0

7 days after (9/30-10/6): Spend £0.00 | Sales £0.00 | Orders 0

& Campaign : 70314352796449 +
UK_Flux_Sportech_B0O7CNNHJV5_SP_Other_08_L110_0725L
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9/29 | Wi - SETRHE | 3t 24 X /38 3

9/29 | Bid / Daily budget | 24 campaigns / 38 items

A% : (B £0.22-£1.13 — £0.26-£1.30 (2978 24 %) ; §H
FEH £1.00 — £1.50 (9 %)

Change: Bid £0.22—-£1.13 — £0.26—£1.30 (29 items, 24 campaigns);
Daily budget £1.00 — £1.50 (9 campaigns)

RE : KRS T ELESH bidding B(E - BEMAELBAEE -
Why: Higher investment in campaigns with healthy orders and efficiency.
FEHL 7 K (9/30-10/6) : E#H £279.30 | $5€ £681.11 | iTHE 27

7 days after (9/30-10/6): Spend £279.30 | Sales £681.11 | Orders 27

% Campaign : 463461955390376 + FX_UK_P2_B07CNT173P_001_oakley-sunglas
ses-mens_20260415_1435 ; 246155712714895 -
UK_80Days_StrapWire_B0G64L8VGX_SP_Auto_19 : 24179526466355 *
UK_Flux_P2_B0C42LHKQ8_mens-sunglasses_v1_20260507_KW ; % 24 %

9/29 | & | £ 1 % /1 R

9/29 | Bid | 1 campaigns / 1 items

FRA% M8 £0.85 — £0.68 (138> 1 %)

Change: Bid £0.85 — £0.68 (1 items, 1 campaigns)

RE : RAET MR RTENMRTHE  ZREEFIEL
FREBIREE L

Why: Budget concentrated on ads that bring orders.

FELE 7 R (9/30-10/6) : I £30.17 | $4& £24.99 | FTE 1

7 days after (9/30-10/6): Spend £30.17 | Sales £24.99 | Orders 1

&% Campaign : 195893845382726 + UK_Flux_Avento_BOC42LHKQ8_SP_KW_01

9/29 | W& | % 14 % /29 ]

9/29 | Bid | 14 campaigns / 29 items

HE {8 £0.39-£1.06 — £0.31-£0.85 (29 3 > 14 %)
Change: Bid £0.39-£1.06 — £0.31-£0.85 (29 items, 14 campaigns)
FRE : ROAET MAFRTENRESRE  FREETIELARK
RHEEL ©

Why: Budget concentrated on ads that bring orders.

PR 7 R (9/30-10/6) : EH £48.88 | S48 £48.67 | 5TE 5

7 days after (9/30-10/6): Spend £48.88 | Sales £48.67 | Orders 5

& Campaign : 329418438897969 + Flux UK P2 BOFD3PMPVC
spectacles-cord ; 246155712714895 -+
UK_80Days_StrapWire_B0G64L8VGX_SP_Auto_19 ; 86306960917423 + Flux UK
Avento Black Auto 1.06 : % 14 X

7 KA 10 4 (210 5R) BFIRL > FEHIIY (RL) -
The 10 batches (210 items) from the last 7 days are listed above and not
repeated (see above).
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| R E

Growth opportunities

YE&hEh S
Sportech EENRAFIRE 46tB1E Optimise first

Sportech sport sunglasses

30 R4SHE Total

30 R7E# Spend  sales ACOS TACOS (30 X)
£508 £1,638 54.9% 31.0%
TACOS (7 X) GHBE S RERBHER RHEEAE
46.3% £42 B116.28 37%

BEREFGATE © A% 30 X TACOS 31.0% ’ LEBAE 25% & 6.0 @
BB o RFGMEIERE (HBE - IR FfT) - BRI BRAER
BRE MG BAIREBEARE °

Recommendation & decision: 30-day TACOS is 31.0% vs the 25% target
(6.0 pts above). We optimise efficiency first and will ask you once it is
back within target. Nothing for you to decide right now.

Avento XFGEREE

%6184t Optimise first
Avento sunglasses

30 R4SHE Total

30 R{E# Spend  sales ACOS TACOS (30 X)
£2,291 £3,902 94.0% 58.7%
TACOS (7 X) SHEH A RRBHIER FREERAE
88.2% £221 £55.16 25%

BHRIFERE A4 30 X TACOS 58.7% » thEAZ 25% & 33.7
{BE 2B o RAFGEIEKE (HBE - IR FfT) - B3 BENE
FRARENE  BAAEBERE °

Recommendation & decision: 30-day TACOS is 58.7% vs the 25% target
(33.7 pts above). We optimise efficiency first and will ask you once it is
back within target. Nothing for you to decide right now.
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HAMIR A7)

Other sunglasses lines
30 RAESHE Total

30 RIE# Spend  sales ACOS TACOS (30 %)
£60 £613 40.8% 9.8%

TACOS (7 X) SHREEEH HERAMEER REEAE
5.3% £62 £17.77 29%

EHRIFEORE | A4 30 R TACOS 9.8% * EBIE 25% W ° BAT
HERERFPRBG KT - SHEFRAR 29% (BRELERFEER)
CREIBEREFEAKSTERLET 0 RMEFHEREL  FAFEQ
RE °

Recommendation & decision: 30-day TACOS is 9.8%, within target. Bids
are at our planned level and only 29% of daily budget is used, so growth
comes from new keywords and product pages. Nothing for you to decide.

o

Straps

30 R#4SHE Total
30 R{E% Spend  sales ACOS TACOS (30 X)
£1,095 £3,104 50.2% 35.3%
TACOS (7 X) GHEEEE HARAHER BEEAE
45.5% £143 £37.38 26%

BREFRIUE © A% 30 R TACOS 35.3% » tbBE1% 25% & 10.3
BB LB o RPVGMERE (BIE - R AET) @ BRI BERERE
FEREN : BAIRERERE -

Recommendation & decision: 30-day TACOS is 35.3% vs the 25% target

(10.3 pts above). We optimise efficiency first and will ask you once it is
back within target. Nothing for you to decide right now.
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Germany (DE)

¥ 7 RFAE Last L eV iie
7d JnE Increases 1E1E3A% Optimised Away/New
459 38 8 18 0/50

i 30 RFE Last ke, H
30d A& Increases B3R % Optimised Away/New
1,134 38 123 635 17 /75

AW 7 R/30 R

Marketplace performance: last 7 / 30

days (EEEEEELFEME - Amazon Ads & 10/22-10/28 /
9/29-10/28 ; TACOS % Scalelnsights B1Z)

I 7 K Last 7 days {E# Spend  $4E Sales TE ACOS

Ti54EET Total €709 €824 28 86.0%
#iE €11 €8 1 134.3%
Avento €556 €697 21 79.7%
Sportech €64 €34 1 190.9%
HAIREE €58 €85 5  68.6%
3 30 X Last 30

days 1R HE ACOS  TACOS
Ti5#EEt Total €3,378 €5,121  66.0%  31.1%
#hag €11 €8 134.3% 0.0%
Avento €2,571 €3,723 69.1%  35.3%
Sportech €382 €649 58.8%  31.1%
HAithaRsx €212 €546  38.9% 32.4%

I 7 REGFFAE (10/22-10/28)

DE: adjustments in the last 7 days

I‘S\

10/28 | HAHA%E | £ 1 % /18

10/28 | Other | 1 campaigns / 1 items

AR HA0IRE 1R

Change: Other adjustments: 1 items

RE: KBRINEHEELEER  BRFEENEHES
Why: Campaign structure update.

BES (RERE 0 R) : 1E# €0.00 | 4% €0.00 | FTE 0
Observing (day 0 after): Spend €0.00 | Sales €0.00 | Orders 0

& Campaign : 312841567191963 + DE ICECUBE Avento BO7G8SL62W Auto 0.58
Al
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10/28 | §HBH |2 % /27

10/28 | Daily budget | 2 campaigns / 2 items

A% SHFEH €1.00 > €2.00 (2 %)
Change: Daily budget €1.00 — €2.00 (2 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
BES (REZE 0 R) 1EH# €0.00 | $4& €0.00 | 5TE 0

Observing (day 0 after): Spend €0.00 | Sales €0.00 | Orders 0

& Campaign : 22348806237566 + DE ICECUBE Avento BO7G8SL62W Auto 0.49
A2_BIDHI_0529_L100_0725L ; 134199736353460 *
DE_FLUX_SB_P2_B07G8SL62W_sonnenbrille-selbsttoenend-herren_20261020

10/27 | SBRE | #£ 2 % /2R

10/27 | Daily budget | 2 campaigns / 2 items

AE SHIHEH €1.00 ~> €2.00 (2 %)
Change: Daily budget €1.00 — €2.00 (2 campaigns)

JRA :
Why: Higher investment in campaigns with healthy orders and efficiency.
BEH GREASE 1 R 10/28-10/28) : {£# €1.72 | $4& €0.00 | 3T

B0
Observing (day 1 after, 10/28-10/28): Spend €1.72 | Sales €0.00 | Orders 0

A% Campaign : 256975862118659 + DE_FLUX_SB_P2_B07G8WDT6H_wanderbrille
-herren_20261020 ; 491167967621598 + SB_BROAD_men in black
sonnenbrille_1201_1156

10/26 | & | # 80 X / 118 7”

10/26 | Bid | 80 campaigns / 118 items

FAE : H{E €0.20-€1.04 > €0.16€0.84 (118 8 » 80 %)

Change: Bid €0.20—€1.04 — €0.16—€0.84 (118 items, 80 campaigns)

RE : AT mRRRTENESLE  RRFEPIEEAR

RHEEL -

Why: Budget concentrated on ads that bring orders.

BET GREAS 2 X 10/27-10/28) : 8 €7.48 | $5%€ €0.00 | T
0

iserving (day 2 after, 10/27-10/28): Spend €7.48 | Sales €0.00 | Orders 0

A% Campaign : 111482728540060 - DE_Flux_ICECUBE_Sportech_B07CNNHJV5_
SP_KW_Broad_v6_20260430 : 518298245304567 + DE ICECUBE Avento
B07G8SL62W Auto 0.55 A2 ; 425821504906310 * DE ICECUBE Avento
B07G8SL62W KW sport-sonnenbrille-herren ; & 80 %
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10/26 | SERHE |3t 1 % /1R

10/26 | Daily budget | 1 campaigns / 1 items

A% SHFEH €1.00 > €2.00 (1 %)
Change: Daily budget €1.00 — €2.00 (1 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
B GREASE 2 X 10/27-10/28) : 1% €0.00 | $4& €0.00 | 3T
Eo

Observing (day 2 after, 10/27-10/28): Spend €0.00 | Sales €0.00 | Orders 0

K% Campaign : 263546672842588 *
DE_Flux_P2_B07G8WDT6H_fahrradbrille-winter_20261018

10/25 | §ETH | # 2% /2R

10/25 | Daily budget | 2 campaigns / 2 items

FE : SHTEH €1.00 > €2.00 (2 %)
Change: Daily budget €1.00 — €2.00 (2 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
BED REMAE 3 X 10/26-10/28) : £#E €3.60 | $5& €0.00 | T
Eo

Observing (day 3 after, 10/26-10/28): Spend €3.60 | Sales €0.00 | Orders 0

& Campaign : 77685200333008 + DE 80Days PilotDB BOF1D2QG1X KW
sonnenbrille-angeln 050326-1457 ; 364647678648165 + DE ICECUBE Sportech
BO7CNN4FW?7 KW sonnenbrille A2

10/24 | £4t3R% | 3t 3 X /338

10/24 | Other | 3 campaigns / 3 items

FE  HApbFEE 3R

Change: Other adjustments: 3 items

JRE AR S AR B R MR AR

Why: Campaign structure update.

BESD GREMAE 4 X0 10/25-10/28) : £#E €0.00 | $5& €0.00 | T
Eo

Observing (day 4 after, 10/25-10/28): Spend €0.00 | Sales €0.00 | Orders 0

A% Campaign : 233132513084297 -
DE_Flux_P2_B07G8WDT6H_bliz-sonnenbrille_20261024 ; 144688682405986 *
DE_FLUX_SB_P2_B07G8WDT6H_vans-sonnenbrille_20261024 ; 279037208521968
+ DE_FLUX_SB_P2_B07G8WDT6H_bliz-sonnenbrille_20261024
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10/24 | FisgRES | £ 8 2 /8 R
10/24 | New campaigns | 8 campaigns / 8 items
JE A 8 XEE  BHEE €1.00

Change: 8 new campaigns, daily budget €1.00

JRE : % Tuv brille) ¥ EBRAEES - HBERABRE LE—F

Why: Campaign structure update.

B GREASE 4 K> 10/25-10/28) : 6% €9.53 | $48& €0.00 | 3T
Eo

Observing (day 4 after, 10/25-10/28): Spend €9.53 | Sales €0.00 | Orders 0

K% Campaign : 41621620347963 *
DE_FLUX_SB_P2_B07G8WDTéH_uv-brille_20261024 ; 170199573288354 + DE_FLU
X_SB_P2_B07G8WDT6H_fahrradbrille-winddicht_20261024 ; 145414720550807 *
DE_FLUX_SB_P2_B07G8WDT6H_photochrome-sonnenbrille_20261024 ; % 8 %

10/24 | FiseREsE | #£ 15 %/ 15 98

10/24 | New campaigns | 15 campaigns / 15 items
PE A 15 XESE - §HTEH €0.60/€1.00
Change: 15 new campaigns, daily budget €0.60/€1.00

JRE : % lbrillenband damen ] ¥ EBESL @ BB AL LE—
B

Why: Campaign structure update.

BET GREAS 4 X 10/25-10/28) : 1% €13.60 | $58& €0.00 | 5T
B0

Observing (day 4 after, 10/25-10/28): Spend €13.60 | Sales €0.00 | Orders 0

A% Campaign : 135490731383551 *
DE_Flux_P2_BOFD3PMPVC_brillenband-damen_20261024 ; 43205495224875 -+
DE_Flux_P2_B07G8WDTéH_autofahrerbrille_20261024 ; 200312098431664 *
DE_Flux_P2_BOFD3PMPVC_brillenkette-herren_20261024 ; % 15 %

10/24 | FisgRES | %12 % /1298

10/24 | New campaigns | 12 campaigns / 12 items

PE I 12 RS S#HTEH €2.00

Change: 12 new campaigns, daily budget €2.00

JRE K Amazon #EEEHKIK (SQP) KHEE ERTFRMTAEH
EF3 - SRR S & P A

Why: Campaign structure update.

B GREMAE 4 X 10/25-10/28) : 8 €28.25 | $5& €62.93 |
TE 2

Observing (day 4 after, 10/25-10/28): Spend €28.25 | Sales €62.93 | Orders 2
& Campaign : 223761206702480 + DE_Flux_Avento_B07G8W7FR8_SB_KW_Exact
_sonnenbrille-herren-schmales-gesicht ; 84575966138232 + DE_Flux_Avento_B07G
8WDT6H_SB_KW_Exact_motorradbrille-selbsttoenend : 55163596152530 * DE_Flux
_Avento_B07G8SL62W_SB_KW_Exact_sport-sonnenbrille-herren-polarisiert ; & 12
*
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10/23 | JRAE | 35 279 %/ 279 3R

10/23 | Status | 279 campaigns / 279 items

FE  EHHEK 279 X

Change: Re-opened 279 campaigns

FRE : EEHEEMEIERE - REHE A IRAE SR B SRR
Why: Campaign structure update.

B GREASE 5 K> 10/24-10/28) 8 €7.67 | 448 €8.39 | 3
B

Observing (day 5 after, 10/24-10/28): Spend €7.67 | Sales €8.39 | Orders 1

& Campaign : 525871848892892 + DE 80Days StrapNylon BOFD3PMPVC Auto
0.21 A1 : 338908779877864 + DE 80Days StrapNylon BOFD3PMPVC Auto 0.24
A1l ; 307994726808452 + DE 80Days StrapNylon BOFD3PMPVC Auto 0.27 Al ; &
279 %

‘—"k

10/23 | HisefESE | 45 15 %/ 1598

10/23 | New campaigns | 15 campaigns / 15 items

PE A 15 XEE  §HTEH €2.00

Change: 15 new campaigns, daily budget €2.00

JRE 1 1R Amazon #BEHRKIK (SQP) HKHEEBARTFRFHALE
BEH EREETESE P05

Why: Campaign structure update.

B (REEE 5 R 10/24-10/28) : 6% €1.82 | 858 €21.82 | 7
E3

Observing (day 5 after, 10/24-10/28): Spend €1.82 | Sales €21.82 | Orders 3

& Campaign : 35392696238689 + DE_Flux_Avento_B07G8W7FR8_SP_KW_Exact_
sonnenbrille-herren-schmales-gesicht ; 177918298909092 + DE_Flux_Avento_B07G
8WDT6H_SP_KW_Exact_motorradbrille-selbsttoenend : 91840548133595 * DE_Flux
_Avento_B07G8SL62W_SP_KW_Exact_sport-sonnenbrille-herren-polarisiert ; % 15
%

10/23 | SBEBE | #£1 % /1 7

10/23 | Daily budget | 1 campaigns / 1 items

FAE: BHIEH €2.25 > €3.38 (1 %)

Change: Daily budget €2.25 — €3.38 (1 campaigns)

JRE

Why: Higher investment in campaigns with healthy orders and efficiency.
BET (GREASE 5 X 10/24-10/28) : 18 €6.40 | $5%€ €0.00 | 5T

B0
Observing (day 5 after, 10/24-10/28): Spend €6.40 | Sales €0.00 | Orders 0

A% Campaign : 316612934065531 + DE ICECUBE Sportech BO7CNN4FW7 KW
sonnenbrille-grau A2
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R | T 30 REAE (BREHIHL)

DE: adjustments in the last 30 days (earlier part)

10/21 | FogRES | £ 2 2 /2R

10/21 | New campaigns | 2 campaigns / 2 items

FE I 2 XEE - S#HFEE €1.00

Change: 2 new campaigns, daily budget €1.00

JRE : % lpolbrille angeln] ¥ EE SEEEL - HEBRBL LE
!

Why: Campaign structure update.

PR 7 R (10/22-10/28) : E#H €13.58 | $4% €0.00 | 5TE 0

7 days after (10/22-10/28): Spend €13.58 | Sales €0.00 | Orders 0

Rk Campaign : 230676772847872 +
DE_FLUX_SB_P2_B07G8WDT6H_polbrille-angeln_20261021 : 27880363517095
DE_FLUX_SB_P2_BOC2P48NCR_brille-mit-kopfhoerer-bluetooth_20261021

10/21 | #rstpEs | #£2 X /258

10/21 | New campaigns | 2 campaigns / 2 items

JE A 2 XEE  BHEE €1.00

Change: 2 new campaigns, daily budget €1.00

JEE : % [herren sonnenbrille polarisiert] ¥EREEL @ #EA
AELE—H

Why: Campaign structure update.

FAERE 7 R (10/22-10/28) : £# €16.97 | $5€ €0.00 | 3TE 0
7 days after (10/22-10/28): Spend €16.97 | Sales €0.00 | Orders 0

lle-polarisiert_20261021 ; 206954900580659 *
DE_Flux_P2_BOC2P48NCR_brille-mit-kopfhoerer-bluetooth_20261021

10/20 | FisgREs | 3£ 4 2/ 4R

10/20 | New campaigns | 4 campaigns / 4 items

FE L 4 TEE - BHEH €1.00

Change: 4 new campaigns, daily budget €1.00

JRE : #3E Tangel brille) F#FRESE > #BPERE_AHEIE—
B

=

Why: Campaign structure update.

L 7 R (10/21-10/27) : 6% €29.70 | $58& €0.00 | 5TE 0
7 days after (10/21-10/27): Spend €29.70 | Sales €0.00 | Orders 0
% Campaign : 91365515484285 *

2_B07G8SL62W_sonnenbrille-selbsttoenend-herren_20261020 ; 5407064825776 +
DE_Flux_P2_B07G8W7FR8_sportbrillen-herren-uv-schutz_20261020 ; % 4 %

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28

& Campaign : 206473153557776 + DE_Flux_P2_B07CNN4FW7_herren-sonnenbri

DE_Flux_P2_B07G8SL62W_angel-brille_20261020 ; 281439419684460 * DE_Flux_P
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10/19 | HifE | 3¢ 52 % / 65 &

10/19 | Bid | 52 campaigns / 65 items

A% : (B €0.30-€1.04 — €0.24-€0.84 (6578 > 52 %)
Change: Bid €0.30—€1.04 — €0.24—€0.84 (65 items, 52 campaigns)
FRE : ROGAET MAFRTENRESRE  RREETIELARK
REBEEL ©

Why: Budget concentrated on ads that bring orders.

FEHR 7 R (10/20-10/26) : EH# €4.14 | $458 €0.00 | 3TE 0

7 days after (10/20-10/26): Spend €4.14 | Sales €0.00 | Orders 0

& Campaign : 467203635323728 + SB_BROAD_Sonnenbrille

klar_120425 ; 367920905998126 *+ DE ICECUBE Avento BO7G8SL62W Auto 0.50
A2 ; 471533110970986 + DE ICECUBE Avento BO7G8SL62W ASIN

BO99INVQ6Y : & 52 %

1019 | €ERE k2% /24

10/19 | Daily budget | 2 campaigns / 2 items

FE : SHTEH €1.00 > €2.00 (2 %)
Change: Daily budget €1.00 — €2.00 (2 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHL 7 R (10/20-10/26) : 1EH €40.41 | $5€ €100.83 | 3T 3

7 days after (10/20-10/26): Spend €40.41 | Sales €100.83 | Orders 3

& Campaign : 22348806237566 + DE ICECUBE Avento BO7G8SL62W Auto 0.49
A2_BIDHI_0529_L100_0725L ; 491167967621598 + SB_BROAD_men in black
sonnenbrille_1201_1156

10/18 | HisghEs | 3% 15 %/ 1538

10/18 | New campaigns | 15 campaigns / 15 items

JE AT 15 XEE  BHEE €1.00

Change: 15 new campaigns, daily budget €1.00

JRE : #38 Twander brille) FSETES - #EHTEHE _FEDE
—B

Why: Campaign structure update.

FEL 7 R (10/19-10/25) : IE# €100.03 | $4& €134.45 | 3TE 4
7 days after (10/19-10/25): Spend €100.03 | Sales €134.45 | Orders 4

& Campaign : 20242006093526 *
DE_Flux_P2_B07G8WDT6H_wander-brille_20261018 : 29631300254083 * DE_Flux_
P2_B07G8SL62W_sonnenbrille-selbsttoenend_20261018 ; 13222268792318
DE_Flux_P2_B07G8W7FR8_wanderbrille-damen_20261018 ; % 15 %
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1018 | SBRH | £ 3 % /3R

10/18 | Daily budget | 3 campaigns / 3 items

A% SHFEH €1.20 > €2.20 (3 %)
Change: Daily budget €1.20 — €2.20 (3 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHR 7 R (10/19-10/25) : E# €38.39 | $4% €100.83 | 3T 3

7 days after (10/19-10/25): Spend €38.39 | Sales €100.83 | Orders 3

AR % Campaign : 44331105016335 * DE ICECUBE Avento BO7G8SL62W Auto 0.28
A2_BIDHI_0529 ; 210604328447862 + DE ICECUBE Avento BO7G8SL62W KW
sportbrille_BIDHI_0529 ; 491548252764065 + DE ICECUBE Verano BO7CNKVWQP
KW verspiegelt-sonnenbrille A1

10/16 | SERE |3t 1 % /18

10/16 | Daily budget | 1 campaigns / 1 items
FEHHFEH €1.50 > €2.25 (1 X)
Change: Daily budget €1.50 — €2.25 (1 campaigns)

JREA :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEH 7 R (10/17-10/23) : E% €23.31 | $4€ €0.00 | T¥ 0

7 days after (10/17-10/23): Spend €23.31 | Sales €0.00 | Orders 0

& Campaign : 103411902130583 + DE ICECUBE Avento BO7G8WNCK3 Auto
1.60 Al

1015 | il - SEFEH | % 11 /17 3&
10/15 | Bid / Daily budget | 11 campaigns / 17 items

FE B €0.44€1.33 > €0.35-€1.30 (163> 10 X) : &BH

FEH €1.00 > €1.50 (1 %)
Change: Bid €0.44—€1.33 — €0.35-€1.30 (16 items, 10 campaigns);
Daily budget €1.00 — €1.50 (1 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
Campaign structure update. Bids aligned to a sensible level so cost per
click is consistent.

FEHL 7 R (10/16-10/22) : 16 €37.02 | $5% €0.00 | 5TE 0

7 days after (10/16-10/22): Spend €37.02 | Sales €0.00 | Orders 0

& Campaign : 103411902130583 + DE ICECUBE Avento BO7G8WNCK3 Auto
1.60 A1 ; 233916443031439 + DE_Flux_P2_B07G8WDT6H_ray-ban-sonnenbrille-he
rren-polarisiert_v3_20260507_0088 ; 346522005620274 « DE ICECUBE Verano
BO7CNYLXCC KW giinstige-sonnenbrille-herren ; % 11 %
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10/14 | HE |31 %X /158

10/14 | Bid | 1 campaigns / 1 items

RE BB €1.07 > €1.06 (1381 %)
Change: Bid €1.07 — €1.06 (1 items, 1 campaigns)

RE :

Why: Bids aligned to a sensible level so cost per click is consistent.
FELL 7 R (10/15-10/21) : 13 €8.89 | 848 €0.00 | 5TE 0
7 days after (10/15-10/21): Spend €8.89 | Sales €0.00 | Orders 0

& Campaign : 253035026789004 *
DE_Flux_P2_B07G8WDT6H_wander-sonnenbrille-damen_v3_20260507_0077

10/13 | & | # 2 % /838

10/13 | Bid | 2 campaigns / 8 items

A% (B E€1.50 > €1.33 (8782 %)

Change: Bid €1.50 — €1.33 (8 items, 2 campaigns)

RE :

Why: Bids aligned to a sensible level so cost per click is consistent.
PR 7 R (10/14-10/20) : EH €0.00 | $48& €0.00 | 5TE 0
7 days after (10/14-10/20): Spend €0.00 | Sales €0.00 | Orders 0

& Campaign : 214662643960740 +
DE_Flux_SD_Contextual_PD1006 ; 191200364951153
DE_Flux_SD_Retargeting_PD1006

10/12 | MR | 3% 62 £ /92 &

10/12 | Bid | 62 campaigns / 92 items

FE : hif8 €0.22-€0.84 — €0.18-€0.68 (92 3B > 62 %)
Change: Bid €0.22-€0.84 — €0.18—€0.68 (92 items, 62 campaigns)
RE : HAET MRFRTENESLE  RRFTEPEEAR
REEEE ©

Why: Budget concentrated on ads that bring orders.

FEHE 7 R (10/13-10/19) : E# €1.70 | 848 €0.00 | 5TE 0

7 days after (10/13-10/19): Spend €1.70 | Sales €0.00 | Orders 0

A% Campaign : 102615082233501 + DE 80Days PilotDB BOF1CWQCYB KW
pilotenbrille-damen 050326-1457_BIDHI_0529 ; 177134720702227 + DE_Flux_ICE
CUBE_Sportech_BO7CNN4FW7_SP_Auto_v6_20260430 ; 326170099709522 + DE
ICECUBE Sportech BO7CNNHJV5 KW sonnenbrille-herren A2 ; % 62 %
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1012 | SERE |3t 1 % /1R

10/12 | Daily budget | 1 campaigns / 1 items

A% SHFEH €1.50 > €2.25 (1 %)
Change: Daily budget €1.50 — €2.25 (1 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FELE 7 R (10/13-10/19) : E# €24.12 | $5€ €63.01 | 5TE 2

7 days after (10/13-10/19): Spend €24.12 | Sales €63.01 | Orders 2

& Campaign : 294127668374513 + DE ICECUBE Verano BO7CNYLXCC KW
polarisierte-sonnenbrille-herren A4

10/11 | & - SEFAF - & | 3% 62 3/ 147 3R
10/11 | Bid / Daily budget / Status | 62 campaigns / 147 items

FE B €0.24-€1.09 —> €0.20-€1.07 (12938 > 44 %) : &
HTEHE €1.00 > €1.50 (2 %) ; EEUGE ({F1HIKK) 16 £
Change: Bid €0.24—€1.09 — €0.20—€1.07 (129 items, 44 campaigns);
Daily budget €1.00 — €1.50 (2 campaigns); Tidied away (stopped
serving) 16 campaigns

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
Budget concentrated on ads that bring orders. Campaign structure
update.

FEHE 7 R (10/12-10/18) : JE# €308.34 | $4E €617.16 | 5T 18
7 days after (10/12-10/18): Spend €308.34 | Sales €617.16 | Orders 18

A% Campaign : 294127668374513 « DE ICECUBE Verano BO7CNYLXCC KW
polarisierte-sonnenbrille-herren A4 ; 467925802559157 + SB_BROAD_schwarze
sonnenbrille_1201_1156 ; 103411902130583 * DE ICECUBE Avento BO7G8WNCK3
Auto 1.60 A1 % 62 %X

10/7 | SBRE | 23X /28

10/7 | Daily budget | 2 campaigns / 2 items

A% SHFEH €1.50 > €3.00 (2 %)

Change: Daily budget €1.50 — €3.00 (2 campaigns)

RE : 2R GAEEERERRITE  RIHESHAEFME > HEEKX
AR HA R T LB R SRR IRAK ©

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHE 7 R (10/8-10/14) : 1EH €28.46 | S48 €67.22 | iTE 2

7 days after (10/8-10/14): Spend €28.46 | Sales €67.22 | Orders 2

& Campaign : 505590602355100 * SB_BROAD_schwarze
brille_1201_1156 ; 467203635323728 + SB_BROAD_Sonnenbrille klar_120425
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10/7 | SBRE | 23X /28

10/7 | Daily budget | 2 campaigns / 2 items

A% SHFEH €10.00 — €20.00 (2 %)

Change: Daily budget €10.00 — €20.00 (2 campaigns)

RE : KMERE—R > BFIRETEXS LRRESNEGERE - 2
CRERBEIRE - TERKINER o

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHR 7 R (10/8-10/14) : IE# €0.00 | $4% €0.00 | TE 0

7 days after (10/8-10/14): Spend €0.00 | Sales €0.00 | Orders 0

F& Campaign : 214662643960740 +
DE_Flux_SD_Contextual_PD1006 ; 191200364951153 +
DE_Flux_SD_Retargeting_PD1006

10/7 | SBRHE [ %1% /15E

10/7 | Daily budget | 1 campaigns / 1 items

PAE: SHFEH €1.50 »> €2.25 (1 %)

Change: Daily budget €1.50 — €2.25 (1 campaigns)

JRE

Why: Higher investment in campaigns with healthy orders and efficiency.
R 7 R (10/8-10/14) : 1£# €8.29 | $5€ €0.00 | 3TE 0

7 days after (10/8-10/14): Spend €8.29 | Sales €0.00 | Orders 0

A% Campaign : 316612934065531 « DE ICECUBE Sportech BO7CNN4FW7 KW
sonnenbrille-grau A2

10/6 | SBRHE [ 9% /98

10/6 | Daily budget | 9 campaigns / 9 items

A SHIEH €1.00 > €1.50 (9 %)
Change: Daily budget €1.00 — €1.50 (9 campaigns)

JRE
Why: Higher investment in campaigns with healthy orders and efficiency.

FEHR 7 R (10/7-10/13) : JEH €59.44 | $58& €94.36 | 3T 3

7 days after (10/7-10/13): Spend €59.44 | Sales €94.36 | Orders 3

A% Campaign : 316612934065531 « DE ICECUBE Sportech BO7CNN4FW7 KW
sonnenbrille-grau A2 ; 38517218492132 + DE ICECUBE Avento BO7G8WNCK3
Auto 0.75 Al ; 67362826604060 *
DE_Flux_P2_B07G8WDT6H_wayfarer-sonnenbrille-herren_v3_20260507_0088 ; %
3

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28
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10/5 | &akE% | 35 % /538

10/5 | Audience | 5 campaigns / 5 items

FE B/ ERBAIHZR  ZZRBE (5 %)

Change: Retargeting audience attached/swapped, audience bid (5
campaigns)

RE : HKASHEER  BRAEREELENA  ErHESE2L—
B AE -

Why: Retargeting audience attached with a higher audience bid.

FARE 7 R (10/6-10/12) : {£8 €41.83 | 448 €67.22 | :THE 2

7 days after (10/6-10/12): Spend €41.83 | Sales €67.22 | Orders 2

Az Campaign : 294127668374513 + DE ICECUBE Verano BO7CNYLXCC KW
polarisierte-sonnenbrille-herren A4 ; 367920905998126 + DE ICECUBE Avento
B07G8SL62W Auto 0.50 A2 ; 38517218492132 + DE ICECUBE Avento
B07G8WNCK3 Auto 0.75 Al ; & 5 %

10/5 | H{E | 3t 5 % /538

10/5 | Bid | 5 campaigns / 5 items

% : {8 €0.37-€0.94 — €0.30-€0.76 (538> 5 %)

Change: Bid €0.37—€0.94 — €0.30—€0.76 (5 items, 5 campaigns)

RE : RAAET MRFRTENESLE  RRFTEFRIEEAR
REEEL ©

Why: Budget concentrated on ads that bring orders.

FEE 7 R (10/6-10/12) : FE# €0.00 | 58 €0.00 | 5TE 0

7 days after (10/6-10/12): Spend €0.00 | Sales €0.00 | Orders 0

& Campaign : 87367965372653 + DE_Flux_P2_B07G8WDT6H_sonnenbrille-herre
n-polarisiert-uv400_v3_20260507_0088 ; 47070436995057 * Flux DE P2
B07G8SL62W sport-sonnenbrille_BIDLO_0529 ; 444451531572914 + DE ICECUBE
Verano BO7CNYLXCC KW premium-sonnenbrille A3 ; % 5 %

10/5 | SEFE [ 31 % /138

10/5 | Daily budget | 1 campaigns / 1 items

FE - HFHFEH €140.00 > €98.00 (1 X)
Change: Daily budget €140.00 — €98.00 (1 campaigns)

FRE : ROGHAETRFERNGHET  LRABEKIR -
Why: Campaign structure update.

R 7 R (10/6-10/12) : E#E €0.00 | $58& €0.00 | 5TE 0
7 days after (10/6-10/12): Spend €0.00 | Sales €0.00 | Orders 0

& Campaign : 4003401656487187 + DE k878 SP S HTEHE LIR (profile
dailyBudget )
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10/5 | #138fEE | 3t 2 3/ 298

10/5 | New campaigns | 2 campaigns / 2 items

PR 2 XEE BHEH

Change: 2 new campaigns, daily budget

RE : RMBHARI B S L RAREFITHES @ BRIRERNERE
HESR  ERAA  RASHIEE LR

Why: Campaign structure update.

FEHR 7 R (10/6-10/12) : IE# €0.00 | $4% €0.00 | TE 0

7 days after (10/6-10/12): Spend €0.00 | Sales €0.00 | Orders 0

F& Campaign : 214662643960740 +
DE_Flux_SD_Contextual_PD1006 ; 191200364951153 +
DE_Flux_SD_Retargeting_PD1006

10/4 | HifE | 3£ 19 % /37 &

10/4 | Bid | 19 campaigns / 37 items

P {8 €0.21-€0.80 — €0.17-€0.64 (37 3> 19 %)
Change: Bid €0.21-€0.80 — €0.17—€0.64 (37 items, 19 campaigns)
RE : BPAET mARFATENESLE BRI PIEEAR
R EEL -

Why: Budget concentrated on ads that bring orders.

FAREL 7 R (10/5-10/11) : E# €0.44 | $5€ €0.00 | TE 0

7 days after (10/5-10/11): Spend €0.44 | Sales €0.00 | Orders 0

& Campaign : 69140595942622 + DE ICECUBE Avento BO7G8SL62W Auto 0.41
A2_BIDLO_0529 ; 342649377156863 * DE ICECUBE Sportech BO7TCNN4FW7 KW
sonnenbrille-herren-klassisch A1 ; 364046266339893 + DE ICECUBE Avento
B07G8SL62W Auto 0.60 Al ; % 19 X

10/3 | HfE | 3£ 5 % /8 3H

10/3 | Bid | 5 campaigns / 8 items

P B €0.44-€0.61 — €0.36€0.49 (838> 5 %)

Change: Bid €0.44—€0.61 — €0.36—€0.49 (8 items, 5 campaigns)
RE : RAET MRFRTENESLE  RRFTERTIEEAR
REEEE ©

Why: Budget concentrated on ads that bring orders.

FEHE 7 R (10/4-10/10) : FE# €0.00 | $4% €0.00 | 5TE 0

7 days after (10/4-10/10): Spend €0.00 | Sales €0.00 | Orders 0

A% Campaign : 257835205056109 + DE ICECUBE Avento B07G8SL62W Auto 0.27
A2_BIDLO_0529 ; 313585200679611 * Flux DE P2 BO7G8WDT6H
sonnenbrille-herren-rayba ; 261807243129663 -+
DE_Flux_P2_B07G8WDT6H_uvex-brille_v3_20260507_0077 ; % 5 %
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10/2 | HiE [ 3% 4 % /10 R

10/2 | Bid | 4 campaigns / 10 items

A% : (B €0.52-€0.84 — €0.42-€0.68 (10 7B 4 X)
Change: Bid €0.52—€0.84 — €0.42—€0.68 (10 items, 4 campaigns)
FRE : ROGAET MAFRTENRESRE  RREETIELARK
REBEEL ©

Why: Budget concentrated on ads that bring orders.

FEL 7 R (10/3-10/9) : E# €0.68 | $5% €0.00 | TE 0

7 days after (10/3-10/9): Spend €0.68 | Sales €0.00 | Orders 0

A% Campaign : 205843635708308 - DE ICECUBE Avento BO7G8WDT6H Auto
0.65 A2 #2 ; 459345822012172 + DE ICECUBE Sportech BO7TCNN4FW7 KW
fashion-sonnenbrille-damen A2 ; 359297202241267 + DE ICECUBE Avento
B07G8SL62W Auto 0.37 Al : & 4 X

10/2 | BEMSEF | % 356,304 £

10/2 | Negative keywords | 356,304 entries

FE LT EMBT 356,304 F

Change: 356,304 negative keywords added

RE  KERHENT EMRTEE - EEAIBE - BZREFAMLY
MRS FERIRINARR - BRMBFARKFAXELAFER
P UREBBTENTRLRE  REA

Why: Applied the negative keyword list you provided to auto, broad and
phrase-match campaigns. Terms that recently generated orders, overlap
with our active keywords or product wording, or are numeric lens-strength
values were kept and not negated.

TEMI TR B 5T R ©

No separate post-change results for negative keywords.

& Campaign : & Campaign,/E44 (B8 - BT - FA4ALLE)

10/1 | & | 3t 4 % /58

10/1 | Bid | 4 campaigns / 5 items

AE . (B €0.34-€0.72 > €0.28-€0.58 (578 » 4 %)

Change: Bid €0.34—€0.72 — €0.28—€0.58 (5 items, 4 campaigns)
FRE : ROAET MAFRTENRAS#THE  EREETIECA
BRRMEE L -

Why: Budget concentrated on ads that bring orders.

FER 7 R (10/2-10/8) : E#, €68.28 | S48 €134.44 | 3TE 4

7 days after (10/2-10/8): Spend €68.28 | Sales €134.44 | Orders 4

% Campaign : 22065964849186 + DE ICECUBE Avento BO7G8SL62W Auto 0.44
A2_BIDHI_0529 ;: 71167246602900 *
DE_Flux_ExactHarvest_B07G8SL62W_20260807 ; 103411902130583 * DE
ICECUBE Avento BO7G8WNCK3 Auto 1.60 Al ; & 4 %
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9/30 | fE | £ 18 %X /37 3R

9/30 | Bid | 18 campaigns / 37 items

A% : (B €0.35-€1.20 — €0.28-€0.96 (37 3 18 %)
Change: Bid €0.35—€1.20 — €0.28—€0.96 (37 items, 18 campaigns)
FRE : ROGAET MAFRTENRESRE  RREETIELARK
REBEEL ©

Why: Budget concentrated on ads that bring orders.

FELE 7 X (10/1-10/7) @ FE8 €39.58 | $4€ €108.57 | :TE 4

7 days after (10/1-10/7): Spend €39.58 | Sales €108.57 | Orders 4

A% Campaign : 22348806237566 + DE ICECUBE Avento BO7G8SL62W Auto 0.49
A2_BIDHI_0529_L100_0725L ; 58563152782044 + DE ICECUBE Avento
B07G8SL62W KW

sport-sonnenbrille-herren_BIDHI_0529_L090_0725L : 228226434733422 + DE
ICECUBE Avento BO7G8SL62W Auto 0.49 A2_BIDHI_0529_L090_0725L ; % 18 %

9/29 | & | % 10 X /10 5&

9/29 | Bid | 10 campaigns / 10 items

% (B €0.32-€0.64 — €0.26€0.51 (1078 10 X)
Change: Bid €0.32-€0.64 — €0.26—€0.51 (10 items, 10 campaigns)
RE - FAIEE R REAREBNIK ~ #RERE AR T/ IR
HAE - REHEE R RBIEEILR o

Why: Budget concentrated on ads that bring orders.

FELL 7 R (9/30-10/6) : HEH €134.62 | $5% €122.93 | 5TE 4

7 days after (9/30-10/6): Spend €134.62 | Sales €122.93 | Orders 4

& Campaign : 274746433227919 + DE_Flux_P2_B07G8WDT6H_sonnenbrille-uvex
v3.20260507_0088_BIDHI_0529_L120_0725L ; 251612723202442 + DE ICECUBE
Avento BO7G8SL62W KW

sport-sonnenbrille-herren_BIDHI_0529_L120_0725L : 234659517228903 + DE
ICECUBE Avento BO7G8SL62W Auto 0.44 A2 BIDLO_0529 ; % 10 %

9/29 | i - SETAH | 3t 38 &/ 47 &
9/29 | Bid / Daily budget | 38 campaigns / 47 items

% B €0.28-€1.02 — €0.34-€1.06 (3838 38 %) : §H
FEE €1.00 > €1.50 (9 X)

Change: Bid €0.28-€1.02 — €0.34—€1.06 (38 items, 38 campaigns);
Daily budget €1.00 — €1.50 (9 campaigns)

BRE : &MRAE T ELELH bidding HifE - BEMAEEZBALKE -
Why: Higher investment in campaigns with healthy orders and efficiency.
B 7 R (9/30-10/6) : FEH €630.94 | $5E €1,027.14 | T 33

7 days after (9/30-10/6): Spend €630.94 | Sales €1,027.14 | Orders 33

& Campaign : 44331105016335 + DE ICECUBE Avento BO7G8SL62W Auto 0.28
A2_BIDHI_0529 ; 182180852251937 *+ DE_Flux_P2_B07G8WDT6H_attcl-sonnenbrill
e-herren_v3_20260507_0088 ; 181957527230883 -
DE_Flux_ICECUBE_Avento_B07G8WDT6H_SP_Auto_v7_20260506_L080_0725L ; &
38 %

0
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9/29 | B | £ 4 R/ 4 7R

9/29 | Bid | 4 campaigns / 4 items

A% : (B €0.53-€0.80 — €0.42-€0.64 (43> 4 %)

Change: Bid €0.53—€0.80 — €0.42—€0.64 (4 items, 4 campaigns)
FRE : ROGAET MAFRTENRARTHE  IREETIERA
FREBIREE L o

Why: Budget concentrated on ads that bring orders.

FELL 7 K (9/30-10/6) @ FEH €56.56 | $4& €60.75 | 3:TE 2

7 days after (9/30-10/6): Spend €56.56 | Sales €60.75 | Orders 2

A% Campaign : 56707526242973 +
SP_Manual_Avento_SpringDeal_20260310_1200 ; 44331105016335 + DE ICECUBE
Avento BO7G8SL62W Auto 0.28 A2_BIDHI_0529 ; 209987028188043 *
DE_Flux_ICECUBE_Sportech_BO7CNT173P_SP_KW._Broad_v6_20260430 ; & 4 %

9/29 | HE | £ 75 % /128 5

9/29 | Bid | 75 campaigns / 128 items

E . ({8 €0.21-€0.83 — €0.17—€0.66 (128 7 » 75 %)
Change: Bid €0.21-€0.83 — €0.17—€0.66 (128 items, 75 campaigns)
FRE : ROAET MAFRITENESRE  FREETINELARK
RMEEL ©

Why: Budget concentrated on ads that bring orders.

PR 7 R (9/30-10/6) : EH €9.16 | 48 €0.00 | 5TE 0

7 days after (9/30-10/6): Spend €9.16 | Sales €0.00 | Orders 0

& Campaign : 427449118064907 + SB_BROAD_brille

orange_1201_1156 : 392202148586094 + SB_BROAD_herren
sonnenbrille_1201_1156 ; 192063368361541 + DE ICECUBE Avento BO7G8WNCK3
Auto 0.80 A1 ; % 75 %

9/29 | SREE | £ 1 % /1 5R

9/29 | Status | 1 campaigns / 1 items

FE  BIEUGEE ((FIEIRAR) 1 X

Change: Tidied away (stopped serving) 1 campaigns

JRE KB ZHE - BBEIBMEE S A FIERK  FREEAHEAER
®

Why: Campaigns tucked away while a product is temporarily unavailable.

BEEEIGE - |ERERK
Tidied away; no further serving
& Campaign : 475337058835674 + SB_BROAD_brillen halter_1201_1256

W7 RAM 13 4t (459 5R) BEFIRL  FEHIIH (RL) -
The 13 batches (459 items) from the last 7 days are listed above and not
repeated (see above).
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Growth opportunities

YE&hEh S
Sportech EENRAFIRE 46tB1E Optimise first

Sportech sport sunglasses

30 R4SHE Total

30 R7E# Spend  sales ACOS TACOS (30 X)
€457 €1,469 55.8% 31.1%
TACOS (7 X) GHBE S RERBHER RHEEAE
35.2% €86 €9.17 1%

BEREFGAE © A% 30 X TACOS 31.1% * LEBAE 25% & 6.1 @
BB o RFGMEIERE (HBE - IR FfT) - BRI BRAER
BRE MG BAIREBEARE °

Recommendation & decision: 30-day TACOS is 31.1% vs the 25% target
(6.1 pts above). We optimise efficiency first and will ask you once it is
back within target. Nothing for you to decide right now.

Avento XFGEREE

%6184t Optimise first
Avento sunglasses

30 R4SHE Total

30 R{E# Spend  sales ACOS TACOS (30 X)
€2,953 €8,373 67.8% 35.3%
TACOS (7 X) SHEH A RRBHIER FREERAE
38.9% €324 €79.44 25%

BHRIFERE A4 30 X TACOS 35.3%  tEEAZ 25% & 10.3
{BE 2B o RAFGEIEKE (HBE - IR FfT) - B3 BENE
FRARENE  BAAEBERE °

Recommendation & decision: 30-day TACOS is 35.3% vs the 25% target
(10.3 pts above). We optimise efficiency first and will ask you once it is
back within target. Nothing for you to decide right now.

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28 56



G

Other sunglasses lines

30 R4SHE Total

30 RIE# Spend  sales ACOS TACOS (30 %)
€261 €807 47.4% 32.4%
TACOS (7 X) SHREEEH HERAMEER REEAE
25.9% €52 €8.31 16%

ERIAFERE A4 30 R TACOS 32.4%  tEEAR 25% @ 7.4 1@
BB o HMLEERE (BE - R BERT) - BRI ERNES
TEORE MG ; BRIAEZERE ©

Recommendation & decision: 30-day TACOS is 32.4% vs the 25% target
(7.4 pts above). We optimise efficiency first and will ask you once it is
back within target. Nothing for you to decide right now.

S

Straps

30 RAESHE Total
30 X{E#E Spend  sales ACOS TACOS (30 X)
€0 €192 0.0% 0.0%
TACOS (7 X) FERE S HREHER FREEAE
0.0% €17 €1.61 9%

EREFEHE - A4 30 R TACOS 0.0% * FEBARA ; ¥ 30 RIE
BRA €0 AR/ BRTEBIERTE -

Recommendation & decision: 30-day TACOS is 0.0%, within target; spend
is small (€0), so we build up data first.

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28 57



&KX Canada (CA)

¥ 7 RFAE Last L eV iie
7d JnE Increases {E1b3A% Optimised Away/New
37 | 9 25 0/3

i 30 RFE Last ke, H
30d JnE Increases {E1b3A% Optimised Away/New
203 7| 50 138 0/10

AW 7 R/30 R

Marketplace performance: last 7 / 30

days (EEIEREREEHESHE - Amazon Ads & 10/22-10/28 /
9/29-10/28 ; TACOS % Scalelnsights B/ )

I 7 K Last 7 days {E# Spend  $4E Sales TE ACOS

W i54E3T Total C$227 C$526 21 43.2%
#iE C$68 C$157 13 43.2%
Avento C%$9 C$60 1 15.5%
Sportech C$105 C$250 5 41.8%
HAiheRE C$46 C$60 2 76.0%
i 30 X Last 30

days 1R SHE ACOS TACOS
WA Total C$992 C$1,937 51.2% 41.6%
#E C$210 C$554  37.8% 9.6%
Avento C$65 C$219 29.6% 30.8%
Sportech C$407 C$889 45.7% 54.5%
HAhERSE C$279 C$274 102.0% 57.9%

I 7 REFAE (10/22-10/28)

CA: adjustments in the last 7 days

10/28 | SERE | #£1 % /1 R

10/28 | Daily budget | 1 campaigns / 1 items

A% SHEHE C$2.00 > C$3.00 (1 %)

Change: Daily budget C$2.00 — C$3.00 (1 campaigns)

JRE

Why: Higher investment in campaigns with healthy orders and efficiency.
BET (RERE 0 R) :1E# C$0.00 | $5€ C$0.00 | 5TE 0
Observing (day 0 after): Spend C$0.00 | Sales C$0.00 | Orders 0

& Campaign : 127312528078021 * Men's Sunglasses Sportech- Bulk Auto 0.74 -
11-Jun-26
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10/26 | Hif& | 3¢ 7 %/ 25 R

10/26 | Bid | 7 campaigns / 25 items

SAE  H{E C$0.36-C$0.85 — C$0.29-C$0.68 (25 3B » 7 %)
Change: Bid C$0.36-C$0.85 — C$0.29-C$0.68 (25 items, 7 campaigns)
FRE : ROGAET MAFRTENRESRE  RREETIELARK
REBEEL ©

Why: Budget concentrated on ads that bring orders.

BET GA%AE 2 X 10/27-10/28) : 1E# C$2.94 | $4% C$0.00 |
STE 0

Observing (day 2 after, 10/27-10/28): Spend C$2.94 | Sales C$0.00 | Orders 0

K% Campaign : 108277892127437 +
CA_Flux_Lantaka_BO8GARWBWD_SP_Auto_055_20260418 ; 164323075424585
Women's Sunglasses BOF1D1CFHP - Bulk Auto 0.85 -

08-Jun-26; 110916204472704 +
CA_Flux_80DaysSq_BOF1D3VGX6_SP_Auto_055_20260418 ; % 7 %

10/25 | & - SEHFAH |3 X /63

10/25 | Bid / Daily budget | 3 campaigns / 6 items

A% : (B C$0.47-C$0.73 — C$0.52-C$0.80 (578 2 X) : &
H¥EH C$2.00 — C$3.00 (1 %)

Change: Bid C$0.47-C$0.73 — C$0.52-C$0.80 (5 items, 2 campaigns);
Daily budget C$2.00 — C$3.00 (1 campaigns)

JRE

Why: Higher investment in campaigns with healthy orders and efficiency.
BT GAEAS 3 X 10/26-10/28) : 6# C$8.92 | $4€& C$0.00 |
FTE O

Observing (day 3 after, 10/26-10/28): Spend C$8.92 | Sales C$0.00 | Orders 0

% Campaign : 447402453372591 + Eyewear Retainers BOFD3PMPVC - Bulk Auto
A2 0.78 - 17-Nov-25 ; 537051772110604 + SB_BROAD_glasses

retainer_120525 ; 142106279465152 + Men's Sunglasses Sportech- Bulk Auto
0.70 - 11-Jun-26

10/24 | FRgRES | £ 2 2 /2R
10/24 | New campaigns | 2 campaigns / 2 items
JE A 2 ZEE - SHTRE C$0.64

Change: 2 new campaigns, daily budget C$0.64

JRE : % leye glasses strap] #FIERBEL @ HEA R LE—
B

Why: Campaign structure update.

BED (ARASE 4 X 10/25-10/28) : £ C$2.56 | $4& C$0.00 |
TE 0
Observing (day 4 after, 10/25-10/28): Spend C$2.56 | Sales C$0.00 | Orders 0

% Campaign : 135550950868580 *
CA_Flux_P2_BOFD3PMPVC_eye-glasses-strap_20261024 : 194170744434633 +
CA_Flux_P2_BOFD3PMPVC_chain-for-glasses_20261024
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10/24 | FRgHES | 51 % /1R

10/24 | New campaigns | 1 campaigns / 1 items

JE A 1 XEE  SHEE C0.64

Change: 1 new campaigns, daily budget C$0.64

JRE : % [chain for glasses| ¥IERBRAEES @ BB RAPL £
¥—H"

Why: Campaign structure update.

BET GRAEAE 4 X 10/25-10/28) : {£% C$3.19 | #4& C$11.19 |
TE 1

Observing (day 4 after, 10/25-10/28): Spend C$3.19 | Sales C$11.19 | Orders 1

& Campaign : 19762633992699 +
CA_FLUX_SB_P2_BOFD3PMPVC_chain-for-glasses_20261024

10/24 | SBETRE | £ 1 % /1 R

10/24 | Daily budget | 1 campaigns / 1 items

AE . SHEH C$1.00 —» C$2.00 (1 %)
Change: Daily budget C$1.00 — C$2.00 (1 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
BET GBEAS 4 R 10/25-10/28) : % C$1.98 | 448 C$0.00 |
TE 0

Observing (day 4 after, 10/25-10/28): Spend C$1.98 | Sales C$0.00 | Orders 0

% Campaign : 212881888296036 *
CA_Flux_Avento_BO1KHB8E4A_SP_Auto_055_20260418_L090_0725L

10/23 | EEBE |3t 1 % /14

10/23 | Daily budget | 1 campaigns / 1 items

AE . SHFEH C$5.00 —» C$6.00 (1 %)
Change: Daily budget C$5.00 — C$6.00 (1 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
B (REEE 5 R 10/24-10/28) : 168 C$54.26 | €&
C$149.97 | :T¥ 3

Observing (day 5 after, 10/24-10/28): Spend C$54.26 | Sales C$149.97 |
Orders 3

A%k Campaign : 250883957708341 + Men's Sunglasses Sportech- Bulk Auto 0.78 -
11-Jun-26
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mEA | ¥ 30 ROGAE (BEHNIHL)

CA: adjustments in the last 30 days (earlier part)

10/21 | #3364 /4R
10/21 | New campaigns | 4 campaigns / 4 items
FE A 4 ZEE - SHTRE C$0.64

Change: 4 new campaigns, daily budget C$0.64

JRE : & lglasses strap kids] ¥EHBEL > HBERBEL LE—
B

Why: Campaign structure update.
PR 7 R (10/22-10/28) :FEH C$1.28 | $5& C$11.49 | 5TE 1
7 days after (10/22-10/28): Spend C$1.28 | Sales C$11.49 | Orders 1

f#& Campaign : 176672432375544 +
CA_Flux_P2_BOFD3PMPVC_glasses-strap-kids_20261020 ; 48189480981615 *
CA_Flux_P2_BOFCRK9JCK_glasses-strap-for-sports_20261020 ; 142259228292074
+ CA_Flux_P2_BOFD3PMPVC_eye-glasses-slide-stoppers_20261020 ; % 4 %

10/21 | #EE |33 % /358

10/21 | New campaigns | 3 campaigns / 3 items

PE W 3 XEL - SHTRE C$0.64

Change: 3 new campaigns, daily budget C$0.64

JRE : % Tglasses strap kids] ¥EHRBERALEL - HENEABE L
®—H

Why: Campaign structure update.

FEHL 7 R (10/22-10/28) : AEH C$9.93 | $5€ C$34.17 | FTE 3

7 days after (10/22-10/28): Spend C$9.93 | Sales C$34.17 | Orders 3

% Campaign : 183348592274552 +
CA_FLUX_SB_P2_BOFD3PMPVC_glasses-strap-kids_20261020 ; 245888987889889
+ CA_FLUX_SB_P2_BOFD3PMPVC_eye-glasses-slide-stoppers_20261020 ; 4557289
7870134 + CA_FLUX_SB_P2_BOFD3PMPVC_eyeglass-ear-grips_20261020

10/20 | GETRE | #£1 % /17

10/20 | Daily budget | 1 campaigns / 1 items

FAE: SHIEH C$1.00 —» C$2.00 (1 %)

Change: Daily budget C$1.00 — C$2.00 (1 campaigns)

JRE

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHE 7 R (10/21-10/27) : E# C$4.40 | $5& C$0.00 | 3TE 0

7 days after (10/21-10/27): Spend C$4.40 | Sales C$0.00 | Orders 0

A% Campaign : 208214309596000 + CA 80Days Square BOF1D2B3FG SP Auto
041626
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1019 | & | 3£ 5 % /17 &

10/19 | Bid | 5 campaigns / 17 items

SAE . HE C$0.45-C$0.80 — C$0.36-C$0.64 (17 3B 5 %)
Change: Bid C$0.45-C$0.80 — C$0.36-C$0.64 (17 items, 5 campaigns)
FRE : ROGAET MAFRTENRESRE  RREETIELARK
REBEEL ©

Why: Budget concentrated on ads that bring orders.

FEL 7 R (10/20-10/26) : E# C$1.59 | 5% C$0.00 | 3T 0

7 days after (10/20-10/26): Spend C$1.59 | Sales C$0.00 | Orders 0

A% Campaign : 127220317499732 + Men's Sunglasses Sportech- Bulk Auto 0.60 -
11-Jun-26 : 33139802635006 * Women's Sunglasses BOF1D1CFHP - Bulk Auto
0.65 - 08-Jun-26 ; 99410763823161 + CA StrapNylon eyeglass strapl1.00 ; % 5 %

1019 | SBRE | #£2 % /2 7

10/19 | Daily budget | 2 campaigns / 2 items

P SHFEH C$1.50 — C$2.00 (2 %)

Change: Daily budget C$1.50 — C$2.00 (2 campaigns)

JREA :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHE 7 R (10/20-10/26) : E#E C$16.92 | S48 C$84.49 | 3T 3
7 days after (10/20-10/26): Spend C$16.92 | Sales C$84.49 | Orders 3

% Campaign : 113644456675635 + CA_Flux_Avento_B01KHB8E4A_SP_Auto_055
_20260418_L080_0725L ; 534966944187493 « SB_BROAD_glasses straps_120525

1018 | SBRE | #£1 % /1 7

10/18 | Daily budget | 1 campaigns / 1 items

RESHHEH C$1.25 > C$2.25 (1 %)

Change: Daily budget C$1.25 — C$2.25 (1 campaigns)

JRE

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHE 7 R (10/19-10/25) : E# C$31.54 | $45% C$59.98 | :TH 2
7 days after (10/19-10/25): Spend C$31.54 | Sales C$59.98 | Orders 2

A% Campaign : 164323075424585 + Women's Sunglasses BOF1D1CFHP - Bulk
Auto 0.85 - 08-Jun-26

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28 62



1017 | i - SERH [ 3£ 4 X /10 R

10/17 | Bid / Daily budget | 4 campaigns / 10 items

FE : K& C$0.35-C$0.66 — C$0.39-C$0.73 (938 > 3 %) : &
HTEH C$3.00 — C$4.00 (1 %)

Change: Bid C$0.35-C$0.66 — C$0.39-C$0.73 (9 items, 3 campaigns);
Daily budget C$3.00 — C$4.00 (1 campaigns)

JREA :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHE 7 R (10/18-10/24) : E#H C$29.90 | $45% C$83.55 | :TE 7

7 days after (10/18-10/24): Spend C$29.90 | Sales C$83.55 | Orders 7

& Campaign : 104734735601998 + CA StrapNylon SB glasses
strapl0.85 ; 447402453372591 * Eyewear Retainers BOFD3PMPVC - Bulk Auto A2
0.78 - 17-Nov-25 ; 366587961419225 + CA Strap 1PC Blk Auto Nov 2025 ; & 4 %

10/16 | HfE | 3t 2 % /8 7R

10/16 | Bid | 2 campaigns / 8 items

HE  H{E C$0.35-C$0.90 — C$0.39-C$0.99 (8 3 > 2 %)
Change: Bid C$0.35-C$0.90 — C$0.39-C$0.99 (8 items, 2 campaigns)
RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHL 7 R (10/17-10/23) : 16 C$5.52 | $5& C$0.00 | 5TE 0

7 days after (10/17-10/23): Spend C$5.52 | Sales C$0.00 | Orders 0

& Campaign : 212881888296036 + CA_Flux_Avento_B0O1KHB8E4A_SP_Auto_055
_20260418_L090_0725L ; 87652908682225 *
CA_Flux_Avento_B01KHB8DKA_SP_Auto_055_20260418

10/14 | HE |31 % /158

10/14 | Bid | 1 campaigns / 1 items

FE {8 C$0.43 —> C$0.47 (138 1 %)
Change: Bid C$0.43 — C$0.47 (1 items, 1 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHR 7 R (10/15-10/21) : E# C$2.32 | $4#& C$0.00 | :TE 0

7 days after (10/15-10/21): Spend C$2.32 | Sales C$0.00 | Orders 0

A& Campaign : 398898830415293 + Eyewear Retainers BOFCRCZ1HC - x| glasses
strap
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1012 | & | 3£ 9 % /3258

10/12 | Bid | 9 campaigns / 32 items

SAE . H{E C$0.44-C$1.00 — C$0.36-C$0.80 (323 9 %)
Change: Bid C$0.44-C$1.00 — C$0.36-C$0.80 (32 items, 9 campaigns)
FRE : ROGAET MAFRTENRESRE  RREETIELARK
REBEEL ©

Why: Budget concentrated on ads that bring orders.

FELL 7 R (10/13-10/19) : E# C$23.71 | $45% C$0.00 | 5TE 0

7 days after (10/13-10/19): Spend C$23.71 | Sales C$0.00 | Orders 0

A% Campaign : 108277892127437 -
CA_Flux_Lantaka_BO8GARWBWD_SP_Auto_055_20260418 ; 14807064779296 +
Women's Sunglasses BOF1D1CFHP - Bulk Auto 0.90 -

08-Jun-26 ; 119573436614293 + Women's Sunglasses BOF1D1CFHP - Bulk Auto
0.95 - 08-Jun-26 : % 9 %

10/9 | HiE - SERH | £ 5% /118

10/9 | Bid / Daily budget | 5 campaigns / 11 items

A% ;{8 C$0.32-C$0.60 — C$0.35-C$0.66 (93E -3 %) : &
HYEH C$1.00 — C$1.50 (2 %)

Change: Bid C$0.32-C$0.60 — C$0.35-C$0.66 (9 items, 3 campaigns);
Daily budget C$1.00 — C$1.50 (2 campaigns)

JRA :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHE 7 R (10/10-10/16) : 6% C$31.37 | $45% C$120.32 | :TE 9
7 days after (10/10-10/16): Spend C$31.37 | Sales C$120.32 | Orders 9

& Campaign : 104734735601998 + CA StrapNylon SB glasses

strapl0.85 ; 534966944187493 « SB_BROAD_glasses

straps_120525 ; 537051772110604 + SB_BROAD_glasses retainer_120525; & 5
*

10/7 | GBEE | #£1%£/1 57

10/7 | Daily budget | 1 campaigns / 1 items

P SHTEH C$1.50 — C$2.25 (1 %)

Change: Daily budget C$1.50 — C$2.25 (1 campaigns)

RA :

Why: Higher investment in campaigns with healthy orders and efficiency.
B 7 R (10/8-10/14) : FE#H C$10.74 | 5% C$59.50 | 3TE 1

7 days after (10/8-10/14): Spend C$10.74 | Sales C$59.50 | Orders 1

% Campaign : 113644456675635
CA_Flux_Avento_B01KHB8E4A_SP_Auto_055_20260418_L080_0725L
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10/6 | B - GBEE | £ 2% /27

10/6 | Bid / Daily budget | 2 campaigns / 2 items

A% & C$0.39 — C$0.43 (158> 1 %) ; §HFEH C$1.00
— C$1.50 (1 %)

Change: Bid C$0.39 — C$0.43 (1 items, 1 campaigns); Daily budget
C$1.00 — C$1.50 (1 campaigns)

JREA :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHR 7 R (10/7-10/13) : 168 C$9.53 | $4% C$59.50 | :T¥ 1

7 days after (10/7-10/13): Spend C$9.53 | Sales C$59.50 | Orders 1

% Campaign : 398898830415293 + Eyewear Retainers BOFCRCZ1HC - x| glasses

strap ; 113644456675635 *
CA_Flux_Avento_BO1KHB8E4A_SP_Auto_055_20260418_L080_0725L

10/5 | HiE [ 33 % /128

10/5 | Bid | 3 campaigns / 12 items

FE K8 C$0.46-C$0.70 — C$0.37-C$0.56 (1238 > 3 %)
Change: Bid C$0.46-C$0.70 — C$0.37-C$0.56 (12 items, 3 campaigns)
FRE : ROAET MAFRTENESRE  FREETIELAK
RMEE L ©

Why: Budget concentrated on ads that bring orders.

PR 7 R (10/6-10/12) : FE# C$0.00 | $5% C$0.00 | 3TE 0

7 days after (10/6-10/12): Spend C$0.00 | Sales C$0.00 | Orders 0

A& Campaign : 254503531340325 * Men's Sunglasses Sportech- Bulk Auto 0.62 -
11-Jun-26 ; 1805594166110 * Women's Sunglasses BOF1D1CFHP - Bulk Auto 0.70
- 08-Jun-26 ; 244558339704113 + 80Days_Straps_B0G64L8VGX - Bulk Auto Al
0.46 - 19-Feb-26

10/4 | HfE | 1 %/ 458

10/4 | Bid | 1 campaigns / 4 items

FAE : HE C$0.64 — C$0.52 (4 78 1 X)

Change: Bid C$0.64 — C$0.52 (4 items, 1 campaigns)

JRE  RAFAET MARBRTENES HE - BREE TR ELEAR
RMEE L ©

Why: Budget concentrated on ads that bring orders.

FEH 7 R (10/5-10/11) : 6% C$0.00 | $5€ C$0.00 | 3TE 0

7 days after (10/5-10/11): Spend C$0.00 | Sales C$0.00 | Orders 0

& Campaign : 116510290653757 + Men's Sunglasses Sportech- Bulk Auto 0.64 -
11-Jun-26
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10/3 | HiE [ 3t 4 % /16 7R

10/3 | Bid | 4 campaigns / 16 items

P B8 C$0.55-C$0.80 — C$0.44-C$0.64 (16 3A » 4 X))
Change: Bid C$0.55-C$0.80 — C$0.44-C$0.64 (16 items, 4 campaigns)
FRE : ROGAET MAFRTENRESRE  RREETIELARK
REBEEL ©

Why: Budget concentrated on ads that bring orders.

FELL 7 R (10/4-10/10) : FE# C$7.28 | $5€ C$49.99 | T 1

7 days after (10/4-10/10): Spend C$7.28 | Sales C$49.99 | Orders 1

& Campaign : 127312528078021 * Men's Sunglasses Sportech- Bulk Auto 0.74 -
11-Jun-26 ; 115765418936507 + Women's Sunglasses BOF1D1CFHP - Bulk Auto
0.75 - 08-Jun-26 ; 194827351073823 * CA 80Days Geo vl BOF1D4F97T SP Auto
041626 : & 4 %

10/2 | B | 361 %/ 498

10/2 | Bid | 1 campaigns / 4 items

FE K8 C$0.66 > C$0.53 (4 3B 1 %)

Change: Bid C$0.66 — C$0.53 (4 items, 1 campaigns)

FRE : ROAET MAFRITENESRE  FREETINELARK
RMEEL ©

Why: Budget concentrated on ads that bring orders.

PR 7 R (10/3-10/9) : E# C$0.00 | $48& C$0.00 | 5TE 0

7 days after (10/3-10/9): Spend C$0.00 | Sales C$0.00 | Orders 0

A& Campaign : 169978801247325 + Men's Sunglasses Sportech- Bulk Auto 0.66 -
11-Jun-26

10/1 | HiE |36 % /73R

10/1 | Bid | 6 campaigns / 7 items

P - hfE C$0.39-C$0.85 — C$0.32-C$0.68 (7 3H > 6 X )
Change: Bid C$0.39-C$0.85 — C$0.32-C$0.68 (7 items, 6 campaigns)
FRE : ROGAET MAFRTENARTHE  EREETIECA
BRRMEE L -

Why: Budget concentrated on ads that bring orders.

FELL 7 R (10/2-10/8) : E# C$31.27 | $5€ C$0.00 | 5TE 0

7 days after (10/2-10/8): Spend C$31.27 | Sales C$0.00 | Orders 0

Rk Campaign : 110916204472704 +
CA_Flux_80DaysSq_BOF1D3VGX6_SP_Auto_055_20260418 : 113644456675635 *
CA_Flux_Avento_BO1KHBSE4A_SP_Auto_055_20260418_L080_0725L ; 187625908
642918 + CA_Flux_Verano_BOFQBWKCCK_SP_KW_Broad_v5_20260430 ; % 6 %
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10/1 | HfE [ 361 3% /438

10/1 | Bid | 1 campaigns / 4 items

A% (B C$0.55 — C$0.44 (438 1 %)

Change: Bid C$0.55 — C$0.44 (4 items, 1 campaigns)

FRE : ROGAET MAFRTENRESRE  RREETIELARK
REBEEL ©

Why: Budget concentrated on ads that bring orders.

FEL 7 R (10/2-10/8) : % C$0.00 | $45% C$0.00 | 5TE 0

7 days after (10/2-10/8): Spend C$0.00 | Sales C$0.00 | Orders 0

%k Campaign : 12472378399743 + Men's Sunglasses Sportech- Bulk Auto 0.86 -
11-Jun-26

T10/1 | B - ARAE | 3£ 4 % /538

10/1 | Bid / Status | 4 campaigns / 5 items

A% ;{8 C$0.85 > C$0.80 (138> 1 %) : EHBK 4 X
Change: Bid C$0.85 — C$0.80 (1 items, 1 campaigns); Re-opened 4
campaigns

A gk ARRE & EHER S8 A B ATA RARAVIRARRE °
Why: Campaign structure update.

FEHR 7 R (10/2-10/8) : 8 C$26.89 | $5€ C$97.11 | 3:TE 8
7 days after (10/2-10/8): Spend C$26.89 | Sales C$97.11 | Orders 8

& Campaign : 104734735601998 + CA StrapNylon SB glasses

strapl0.85 ; 537051772110604 « SB_BROAD_glasses

retainer_120525 ; 534966944187493 - SB_BROAD_glasses straps_120525 ; & 4
*

101 | TEMEF | 3 13,158 £

10/1 | Negative keywords | 13,158 entries

AE T EMHET 13,158 £

Change: 13,158 negative keywords added

RE  RKERHENT ERRTEE > BEAIBE - BZREFAMELY
MRS FEPREHRMARR - BRMARARKTASBSATER
P UREBBTENTRLRE  REA

Why: Applied the negative keyword list you provided to auto, broad and
phrase-match campaigns. Terms that recently generated orders, overlap
with our active keywords or product wording, or are numeric lens-strength
values were kept and not negated.

TEMBTABINREELRIK

No separate post-change results for negative keywords.

& Campaign : & Campaign,/E44 (B#) ~ B2 - FA4AELE)
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10/1 | B [ 351 % /458

10/1 | Bid | 1 campaigns / 4 items

% {8 C$0.35 > C$0.39 (438> 1 %)
Change: Bid C$0.35 — C$0.39 (4 items, 1 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEL 7 K (10/2-10/8) : £ C$0.29 | $5% C$10.49 | sTE 1

7 days after (10/2-10/8): Spend C$0.29 | Sales C$10.49 | Orders 1

A& Campaign : 447402453372591 + Eyewear Retainers BOFD3PMPVC - Bulk Auto
A2 0.78 - 17-Nov-25

/30 | i | £ 4 R /168

9/30 | Bid | 4 campaigns / 16 items

P - BB C$0.44-C$0.95 — C$0.35-C$0.76 (16 3 4 X))
Change: Bid C$0.44-C$0.95 — C$0.35-C$0.76 (16 items, 4 campaigns)
FRE : ROGAET MAFRTENRESRE  FREETIELAK
RHEEL ©

Why: Budget concentrated on ads that bring orders.

FEL 7 R (10/1-10/7) : £ C$17.96 | $5€ C$49.99 | TE 1

7 days after (10/1-10/7): Spend C$17.96 | Sales C$49.99 | Orders 1

& Campaign : 119573436614293 + Women's Sunglasses BOF1D1CFHP - Bulk
Auto 0.95 - 08-Jun-26 ; 92981696447633 + Men's Sunglasses Sportech- Bulk Auto
0.76 - 11-Jun-26 ; 87652908682225 *
CA_Flux_Avento_B0O1KHB8DKA_SP_Auto_055_20260418 ; & 4 %

7 RAM 7 # (37 38) BFIRLE  REESH (RLE) -
The 7 batches (37 items) from the last 7 days are listed above and not
repeated (see above).

meEX | RE#E

Growth opportunities

Sportech EERAIGREE

Sportech sport sunglasses
30 RAESHE Total

46181t Optimise first

30 R{E#H Spend  sales ACOS TACOS (30 X)
C$420 C$770 53.7% 54.5%
TACOS (7 R) SHREEEH WERHHER FAHEERE
82.6% C$20 C$14.93 75%

BREFLAT © A4 30 R TACOS 54.5% » tEBAZ 30% & 24.5
BE QR  RFLMEIERE (HE - R BRF) @ B3 BEERE
FRARENE  BAAEBERRE °

Recommendation & decision: 30-day TACOS is 54.5% vs the 30% target

(24.5 pts above). We optimise efficiency first and will ask you once it is
back within target. Nothing for you to decide right now.

Flux « EE43R% A% Ad Change Detail *+ 9/29-10/28 68



i=|
Avento AR

Avento sunglasses
30 RAESHE Total

30 RX{E#E Spend  sales ACOS TACOS (30 X)
C$89 C$288 26.0% 30.8%
TACOS (7 X) SHEE S HRBHIER FEMEAE

— C$20 C$1.32 6%

EREFEATE © A% 30 X TACOS 30.8% * tEBAE 30% & 0.8 A
BB o HMLEERE (BE - R BERT) - BRI ERNES
EREME : BHREBERE

Recommendation & decision: 30-day TACOS is 30.8% vs the 30% target
(0.8 pts above). We optimise efficiency first and will ask you once it is
back within target. Nothing for you to decide right now.

G

Other sunglasses lines
30 RAESHE Total

30 X{E#E Spend  sales ACOS TACOS (30 X)
C$442 C$762 89.2% 57.9%
TACOS (7 X) SHBEHE S HREHIER FEMEAE
45.6% C$16 C$6.52 41%

BREFLAT © A# 30 X TACOS 57.9% » tLBAZ 30% & 27.9
AE LB o RVGMEKRE (BIE - IR AET) > BRBEERE
FARENG ; BAIAREBZERE °

Recommendation & decision: 30-day TACOS is 57.9% vs the 30% target
(27.9 pts above). We optimise efficiency first and will ask you once it is
back within target. Nothing for you to decide right now.

B 44+ Hold steady
Straps

30 R4SHE Total

30 X{E# Spend  sales ACOS TACOS (30 X)
C$49 C$509 46.7% 9.6%

TACOS (7 X) HEREES RREHER FREEAE
23.5% C$37 C$9.66 26%

ERUFEHE - A 30 R TACOS 9.6% * £ BAE 30% W ° L&
MEXREFREHE  ROVCEFRARK  BEILAFALCRE
pii

Recommendation & decision: 30-day TACOS is 9.6%, within target. In step

with Canada's restocking we hold current delivery and will ask you once
stock is in place.
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United States (US)

¥ 7 RFAE Last L eV iie
7d JnE Increases {E1b3A% Optimised Away/New
35 718 1 1 0/23
i 30 RFE Last ke, H
30d JnE Increases {E1b3A% Optimised Away/New
95 1| 3 60 0/31

AW 7 R/30 R

Marketplace performance: last 7 / 30

days (BE&EAEHIAEEFESE » Amazon Ads & 10/22-10/28 /
9/29-10/28 ; TACOS % Scalelnsights B/ )

I 7 K Last 7 days {E# Spend  $4E Sales TE ACOS

3543t Total $140 $137 4 102.5%
#ha $7 $0 0 =
Avento $41 $45 1 q92.2%
HAhERS% $0 $0 0 =
3f 30 X Last 30

days 1ER SHE ACOS  TACOS
5483t Total $562 $870 64.5%  49.2%
#hag $50 $80  62.0% 32.4%
Avento $260 $406  64.0%  57.4%
HAIREE $0 $0 == 36.0%

7 REGFAE (10/22-10/28)

us: adjustmemts in the last 7 days

FrigmEs |11 X/ 11 &

10/26 | New campaigns | 11 campaigns / 11 items

FE I 1 REE BHFEE $1.06

Change: 11 new campaigns, daily budget $1.06

JRE : % lkastking sunglasses] ¥ERBREL » HEERABL LF
—H"

Why: Campaign structure update.

BRT (GAEAS 2 X 10/27-10/28) : IE# $1.67 | $4& $0.00 | 5TE
0

Observing (day 2 after, 10/27-10/28): Spend $1.67 | Sales $0.00 | Orders 0
% Campaign : 157211125756016 -
US_Flux_P2_BOG7TL38TK_kastking-sunglasses_20261026 : 28221863153200 * US
_Flux_P2_BOG7TL38TK_polarized-sunglasses-fishing_20261026 ; 66725072024266
+ US_Flux_P2_BOG7TL38TK_best-polarized-fishing-sunglasses_20261026 ; & 11 %
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10/26 | FisgRES | %12 % /1298

10/26 | New campaigns | 12 campaigns / 12 items

FE A 12 XEE - S§HTEHF $1.00

Change: 12 new campaigns, daily budget $1.00

JBE : % [kastking sunglasses| ¥ HRE RIEES @ HEEH RS
+E—5

Why: Campaign structure update.

BES GREASE 2 X 10/27-10/28) : 1% $0.00 | $4& $0.00 | 3T
0

Observing (day 2 after, 10/27-10/28): Spend $0.00 | Sales $0.00 | Orders 0

&% Campaign : 235706715970621 *
US_FLUX_SB_P2_BOG7TL38TK_kastking-sunglasses_20261026 : 91744853722377
+ US_FLUX_SB_P2_B0G7TL38TK_polarized-sunglasses-fishing_20261026 ; 1702358
4231876
US_FLUX_SB_P2_B0G7TL38TK_polarized-sunglasses-for-fishing_20261026 ; % 12
E3

10/26 | & | 3£ 4 £ /11 58

10/26 | Bid | 4 campaigns / 11 items

FE  HME $0.44-$1.00 — $0.36-$0.80 (11 & > 4 %)

Change: Bid $0.44-$1.00 — $0.36-$0.80 (11 items, 4 campaigns)

RE : AT MRFRTENESLE  RRIEPIEEAR
REEEE ©

Why: Budget concentrated on ads that bring orders.

BET (GREASE 2 X 10/27-10/28) : 7% $0.80 | $5& $0.00 | :TE
0

Observing (day 2 after, 10/27-10/28): Spend $0.80 | Sales $0.00 | Orders 0

& Campaign : 157943727014215 -
US_Flux_Avento_BOTN30OVRWE_SP_Auto_v2_ 20260918 ; 312795731782684 *
SB_BROAD_glasses cord_120525 ; 204481657553039 *
US_Flux_Avento_B0O1KHB8E4A_SP_Auto_055_20260418 ; & 4 %

10/26 | SBETEE |31 % /15

10/26 | Daily budget | 1 campaigns / 1 items

FAE : SHEH $3.80 — $4.80 (1 %)
Change: Daily budget $3.80 — $4.80 (1 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
BET GREASE 2 X 10/27-10/28) : E# $7.43 | 45 $0.00 | 5TE
0

Observing (day 2 after, 10/27-10/28): Spend $7.43 | Sales $0.00 | Orders 0

& Campaign : 68663554831797 +
US_Flux_SportechAS_BOG7TL38TK_SP_Auto_055_20260418
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£B | 3 30 REFE (RENIHS)

US: adjustments in the last 30 days (earlier part)

10/21 | FRgHES | 3£ 4 2/ 4R
10/21 | New campaigns | 4 campaigns / 4 items
FE I 4 ZEE - SHTEE $1.06

Change: 4 new campaigns, daily budget $1.06
J&RE : % [polarized wrap around sunglasses] ¥EHBEL - #
HERHELEE—H

Why: Campaign structure update.
P 7 R (10/22-10/28) : E# $8.91 | $5%€ $0.00 | T 0
7 days after (10/22-10/28): Spend $8.91 | Sales $0.00 | Orders 0

& Campaign : 181524303419027 + US_Flux_P2_B0G7TL38TK_polarized-wrap-ar
ound-sunglasses_20261020 ; 188066861446409 + US_Flux_P2_B0OG7TL38TK_moun
taineering-sunglasses_20261020 ; 76153570881524 +
US_Flux_P2_B0G7TL38TK_fishoholic-polarized-fishing-sunglasses_20261020 ; % 4
*

10/21 | FisgRES | £ 2 2 /2R
10/21 | New campaigns | 2 campaigns / 2 items
JE A 2 XEL - BHEHE $1.06

Change: 2 new campaigns, daily budget $1.06
JRE : % [polarized sunglasses men fishing | ¥R BEL » #£E)
AR LE—F

Why: Campaign structure update.
PR 7 R (10/22-10/28) : IEH $16.88 | $5% $0.00 | :TE 0
7 days after (10/22-10/28): Spend $16.88 | Sales $0.00 | Orders 0

% Campaign : 191644021915152 + US_Flux_P2_B0G7TL38TK_polarized-sunglass
es-men-fishing_20261021 ; 107689441543864 *
US_Flux_P2_BO0G7TL38TK_wrap-sunglasses_20261021

10/21 | HiReES | %2 % /2R
10/21 | New campaigns | 2 campaigns / 2 items
PE A 2 XEL - SHTEE $1.00

Change: 2 new campaigns, daily budget $1.00
JRE : % [polarized sunglasses men fishing] ¥ICHE RAEEL -
HEBEAFLLE—F

Why: Campaign structure update.
FEHR 7 R (10/22-10/28) : 6% $15.59 | $4%€ $0.00 | :TE 0
7 days after (10/22-10/28): Spend $15.59 | Sales $0.00 | Orders 0

& Campaign : 87820546053262 + US_FLUX_SB_P2_B0G7TL38TK_polarized-sung
lasses-men-fishing_20261021 ; 60719968694163 -+
US_FLUX_SB_P2_B0G7TL38TK_wrap-sunglasses_20261021
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1019 | HfE | 364 % /957

10/19 | Bid | 4 campaigns / 9 items

A B8 $0.40-$1.00 — $0.32-$0.80 (9 %8 > 4 %)

Change: Bid $0.40-$1.00 — $0.32-$0.80 (9 items, 4 campaigns)

FRE : ROGAET MAFRTENRESRE  RREETIELARK
REBEEL ©

Why: Budget concentrated on ads that bring orders.

FEIA 7 R (10/20-10/26) : 1% $0.00 | $5%€ $0.00 | ETE 0

7 days after (10/20-10/26): Spend $0.00 | Sales $0.00 | Orders 0

& Campaign : 540380418709188 + SB_BROAD_glasses
retainer_120525 ; 236858682600853 *
US_Flux_Sportech_Fishing_Phrase_T2_20260421 ; 540379307116069
SB_BROAD_reading glasses lanyard_120525 ; & 4 %

1018 | §ERH |t 2 % /24

10/18 | Daily budget | 2 campaigns / 2 items

FEHHFEH $2.45 — $3.45 (2 %)

Change: Daily budget $2.45 — $3.45 (2 campaigns)

RE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHL 7 R (10/19-10/25) : E# $48.00 | $5€ $94.00 | 3TE 4

7 days after (10/19-10/25): Spend $48.00 | Sales $94.00 | Orders 4

& Campaign : 68663554831797 +
US_Flux_SportechAS_BOG7TL38TK_SP_Auto_055_20260418 ; 157943727014215 *
US_Flux_Avento_BO1N30OVRWE_SP_Auto_v2_20260918

10/15 | ifE | 361 % /1 57

10/15 | Bid | 1 campaigns / 1 items

P BB $0.55 > $0.44 (138 1 %)

Change: Bid $0.55 — $0.44 (1 items, 1 campaigns)

RE :

Why: Campaign structure update.

FELL 7 R (10/16-10/22) : E# $1.49 | $5€ $0.00 | TE 0
7 days after (10/16-10/22): Spend $1.49 | Sales $0.00 | Orders 0
A& Campaign : 312795731782689 + SB_BROAD_glasses cord_120525
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1013 | & | 3£ 1 % /3R

10/13 | Bid | 1 campaigns / 3 items

A dHME $1.00 > $0.80 (37 1 %)
Change: Bid $1.00 — $0.80 (3 items, 1 campaigns)

RE :

Why: Bids aligned to a sensible level so cost per click is consistent.
FEHR 7 R (10/14-10/20) : FE# $0.00 | $4& $0.00 | 3TE 0

7 days after (10/14-10/20): Spend $0.00 | Sales $0.00 | Orders 0

& Campaign : 198169443894183 +
US_Flux_StrapWire_B0G653WYKH_SP_KW_Phrase_CreditBurn_20260421

10/12 | & | 1 % /68

10/12 | Bid | 1 campaigns / 6 items

A H{E $0.80-$1.00 — $0.64-$0.80 (6 &~ 1 %)

Change: Bid $0.80-$1.00 — $0.64-$0.80 (6 items, 1 campaigns)

FRE : ROGAET MAFRTENRESRE  FREETIELAK
RHEEL ©

Why: Budget concentrated on ads that bring orders.

FEL 7 R (10/13-10/19) : E# $6.21 | $5€ $0.00 | 5T 0

7 days after (10/13-10/19): Spend $6.21 | Sales $0.00 | Orders 0

A% Campaign : 119604958326116 + US_Flux_Multi_SP_KW_Broad_077_20260418

10/5 | HiE | 39 % /30 R

10/5 | Bid | 9 campaigns / 30 items

FE & $0.33-$1.00 — $0.27-$0.80 (30 & - 9 %)

Change: Bid $0.33-$1.00 — $0.27-$0.80 (30 items, 9 campaigns)
RE : BAET MAFATENRSBE RS TEEAR
RMEE L ©

Why: Budget concentrated on ads that bring orders.

B 7 K (10/6-10/12) : 6% $58.73 | $4€ $70.50 | 3T¥ 3

7 days after (10/6-10/12): Spend $58.73 | Sales $70.50 | Orders 3

% Campaign : 68663554831797 *
US._Flux_SportechAS_BOG7TL38TK_SP_Auto_055_20260418 ; 87442529944212 +
US_Flux_Avento_B0TN30OVRWE_SP_Auto_055_20260418 ; 2109459190928 *
US_Flux_Avento_BO1KHB8E4A_SP_Auto_v2_20260918 ;: & 9 %
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101 | TEMBF | £ 2,616 F
10/1 | Negative keywords | 2,616 entries

PE T ERSRT 2,616 F

Change: 2,616 negative keywords added

RE  RKERHENT ERRTEE > BEAIBE - BZREFAMLY
MRS FEPREHRMARR - BRMARARKTASBSATER
P UREBBTENTRLRE  REA

Why: Applied the negative keyword list you provided to auto, broad and

phrase-match campaigns. Terms that recently generated orders, overlap

values were kept and not negated.

TEMBTR BRI -

No separate post-change results for negative keywords.
& Campaign : %& Campaign,/E44 (B8 ~ B - FA4AELE)

7 RAM 4 # (35 78) BFIRLE > REESE (RLE) -
The 4 batches (35 items) from the last 7 days are listed above and not
repeated (see above).

| RS

Growth opportunities

=l S
Avento KF5EREE #B1E Optimise first
Avento sunglasses

30 R4ASHE Total

30 RK{E# Spend  sales ACOS TACOS (30 X)
$275 $479 86.3% 57.4%
TACOS (7 X) SHRE S RRBHIER REFERAEK
40.2% $45 $5.93 13%

BRIFERE A4 30 K TACOS 57.4% * LEBAZ 40% & 17.4
BE 28 o RFIGMEIEKE (HBE - R FRT) - B3 BERE
FRARENE  BAAEBERE °

Recommendation & decision: 30-day TACOS is 57.4% vs the 40% target

(17.4 pts above). We optimise efficiency first and will ask you once it is
back within target. Nothing for you to decide right now.
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B

Other sunglasses lines
30 RAESHE Total

30 RIE# Spend  sales ACOS TACOS (30 %)
$214 $594 69.0% 36.0%
TACOS (7 X) SHREEEH HERAMEER REEAE
21.4% $0 $0.00 —

BHRAFERE + A4 30 X TACOS 36.0% * £ EEN » EEADRA
BRRTPHESL - REVERENEL  TREABREFERE
Recommendation & decision: 30-day TACOS is 36.0%, within target, but
no campaigns are serving; we will plan new ones and bring you a
proposal.

e

Straps

30 RAE$HE Total
30 RIE# Spend  sales ACOS TACOS (30 X)
$49 $152 73.4% 32.4%
TACOS (7 X) SHREEEH ERAMEE REEAE
60.3% $9 $1.00 1%

BRI ORE | A4 30 K TACOS 32.4% » BN » B3 7 K
# 60.3% ° #MEBELR - BEARBFEREM
Recommendation & decision: 30-day TACOS is 32.4%, within target, but
the last 7 days were 60.3%; we watch a few days first.
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mEEE:

How the numbers are defined

- BHRSEEER  BMETERLE T B8sk Campaign 1D/ %/, #(E — #E/
BRE ;R (6% - S48 - 3T¥) KA Amazon Ads HFHIREK ; #SHE R TACOS &
B Scalelnsights °

How this log is made: every adjustment is recorded at the moment we make it
(campaign ID, name, old — new value, reason); performance comes from the
daily Amazon Ads reports; total sales and TACOS come from Scalelnsights.

c BA—R SEEMARE T 7 X+ 30 X RBHRE (ARBA—X) X
BH A A —RORERE -

Frequency: every Thursday with the weekly report we send a rolling
last-7-day and last-30-day view (data through the previous day); each daily
report also carries the previous day's summary.

- BERAE D 3T 7 R=10/22-10/28  ¥T 30 R=0/29-10/28 - AERHKE 9/11 #& (
RV R EREMEARRELE)

Windows: last 7 days = 10/22-10/28, last 30 days = 9/29-10/28. The
adjustment log starts on 9/11, when our per-entry recording began.

c THR%Z 7 R) =HAEERARER 7 X ZHESNIER HEFTE (EEHR
C ERE 10/28) KW 7 RIR TBET) -

"7 days after" = the 7 days from the day after the adjustment; fewer than 7
days is "Observing".

- EME 3T 30 R (09/21~10/20 » Scalelnsights #885% » SAERE & IR G AERE 4564
EMELEA ) C BERES =L 7 RALBRRENSHRAMAE . TRE) EHRE
2% o

Growth: last 30 days; estimates are for decision support only.

c Bk (7 R30 R)  BEEERRELRESE - sSTERE Amazon Ads §HER
% TH#a85€ | B8 TACOS % B Scalelnsights ©

Performance tables: ad spend and ad-attributed sales/orders come from daily
Amazon Ads reports; total sales and TACOS come from Scalelnsights.
BT MESHUREES R 4 E) RFIN o

Customer-test campaigns marked "*" (4 entries this period) are not listed.
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