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« BT 124 XE-RBFES (B 34~ SN
q0) - 2FRE 30 RELEWNESF:E -

124 new single-keyword campaigns (UK 34, AU 90)
from search terms with orders in 30 days.

« 3L Avento Black
REEBFEEREHERLHN 318 HER 10
FEWEE ©

UK Avento Black exploration: kept the 3 best bid
levels, paused 10.

- #BE 18 XHELEMLE AMC

ZF (BBRREE) HfE +25% °

18 new UK campaigns use an AMC audience
(viewed, not purchased) at +25%.

CENEFHEEER A$200 KE - LB LHE
35% WA °

AU scaling toward A$200 a day, ad spend within
35% of sales.



RAREAR 10/06-10/07 During the sale

- ARTERNEETRENE  #E 4 X - EE 8
5‘2 °

Doubled budgets on ads with orders: UK 4, DE 8.

- mEESTEERS AR 1~ ER 2 BN
1 BonBlEsL R 2 8B 2

Sponsored Brands budgets up: UK 1, DE 2, AU 1;
Sponsored Display: UK 2, DE 2.

o SEUNBMEEEEAR 0 ATENRNRARDbIdding
WRE 4 E

AU straps deal: raised bids on 4 targets with orders.



3E UK

- MEE—RRTES 34

¥ (BE+EZE—)

34 new single-keyword campaigns (exact + broad)
- ik AMC ZF& 18 X

AMC audience on 18 campaigns

- Ukt 12 X 1 30 RAEE » MARBERITE
Paused 12: spend with no orders in 30 days

- F&f&bidding# (& 82 £ : §R&E%

-20%  REBATTENRE

Lowered 82 bids, at most -20% per step

- FA=mbidding#%f& 10

g ATEEREHNES

Raised 10 bids on ads with orders and efficient
spend

- B’ERE 7 X (8XKIRE)

Budget up on 7 campaigns (incl. sale)

- MREEREREAM 15

EEETEF > REEIFFEERESL -

15 negative exacts so traffic flows to the new exact
campaigns.



f2E DE

< K 16 X 130 RAEE ~ MRERITE
Paused 16: spend with no orders in 30 days

- fEKbidding#t (& 90 £ : B R&%

-20%  TREATTENRE

Lowered 90 bids, at most -20% per step

. FAEbiddingHE 39

E ATTEAREONES

Raised 39 bids on ads with orders and efficient
spend

- EEBRE 16 X (BK1R)

Budget up on 16 campaigns (incl. sale)



BN AU

- MEE—REFESE 90

¥ (BE+EZE—)

90 new single-keyword campaigns (exact + broad)
- Ik#E 10 X 1 30 RALE « MARTRITE
Paused 10: spend with no orders in 30 days

- fEKbidding#t (& 2 & : BREL

-20% ' REBATENRE

Lowered 2 bids, at most -20% per step

- FFEbidding# (& 70

E ATTEAREONES

Raised 70 bids on ads with orders and efficient
spend

- RBERE 1 X (BXKIE)

Budget up on 1 campaigns (incl. sale)

- Sponsored Products k¥4 H LR
A$160 @ ffEREE FEt o

Sponsored Products account daily limit A$160;
Sponsored Brands on top.
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« W 124 TEENEBERIK  REFHE
R AL SR B A ©

First week of the 124 new campaigns.

- EEREH 3 ERREAEELETLE 30
RIEE HSHE

The 3 UK exploration levels and each line’s 30-day
spend share.

- BMEHIEEFE A$200

HENRE (FELHENE—RAZBEEE) -
AU progress toward A$200 a day; new ads need
about a week.



