Re: Ad changes, 28 Oct 2026 / EIE : 10/28 ELHE
Hi Anne,

Thank you, this is very clear. We checked every item against the Ads API. Your figures hold, and all
three changes (A1-A3) stay in place. We have also added these targets to a permanent list that our
automation will not change.
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On targets: understood, your ACOS figures (sunglasses UK 45%, DE 50%; straps DE 42%) are a
break-even guide, not a hard target. We will keep 25% TACQOS per product group as the overall
direction and use your guide at the ad level. Where an ad has orders and its ACOS is within your
guide, we will not lower its bid to the point where it stops delivering. If it needs to become more

efficient, we will use placement adjustments and small steps instead.
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A1l. DE | SB Sonnenbrille klar: €0.45, top of search +35%

Agreed. Our figures match yours: all 6 orders came from top of search at 22% ACQOS, and rest of
search had no orders. The 18 Oct cut was made by our automation. It judged the ad on recent days
whose SB orders had not yet been fully reported. This is the same issue we fixed on 27 Oct, so it will
not happen again.
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A2. DE | StrapNylon (product target b09ztm86xp): back to €0.73

Agreed. Before 22 Sep the target sold at about 44-46% ACQOS. One clarification: from 22 Sep to 22
Oct the campaign was paused because the straps were out of stock, so the low delivery in that
period was not caused by the bid. Since the restart on 23 Oct, however, €0.33 had no impressions

at all, so €0.73 is the right level to ramp up again.
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A3. DE | Avento Auto A2_BIDHI: lower base bid, +40% on search

Agreed. Our figures match: all 10 orders came from rest of search, and product pages took about
35% of spend with no orders. Two things still reach product pages above €0.60: the complements
target at €0.72, and the campaign's +25% audience adjustment. If you want product pages fully

capped, we suggest also lowering complements to €0.60.
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B1. DE | Avento Auto 0.58 A1l: paused on 28 Oct

Agreed, and your figures match exactly (165 clicks, 3 orders, 112% ACQOS). There is one more
reason. This campaign advertises the Red Avento (B0O7G8SL62W), which A3 also advertises. After
your A3 change, B1's €0.70 loose-match bid was higher than A3's on product pages, so Red's

product-page traffic would likely have moved to B1. With B1 paused, that traffic stays where you
capped it.
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B2. DE | skibrille

We would rather not add it. Our DE catalogue has no ski goggles, and shoppers searching "skibrille"
are mostly looking for goggles. Over the past 12 months, "skibrille herren" had 8,904 purchases on
Amazon, and only 4 of them were ours. Our earlier "skibrille" keywords are archived, and the recent
clicks we paid for from this term had no orders. A closer fit is "ski sonnenbrille", where we already

get some clicks and a few sales; we can give it its own keyword if you agree.
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Next review: 10 Nov, together with the items from your 27 Oct review.
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Best regards, Eric
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