Flux B4 3R % BR 4
(HT%H)

Flux Ad Change Detail, by marketplace

37 R 10/22-10/28 | 3t 30 X 9/29-10/28
Last 7 days 10/22-10/28 | last 30 days 9/29-10/28

¥ 7 R 941 3RFE 3L 30 X 3,312 7|

941 adjustments in the last 7 days; 3,312 in the last 30 days

Y7 R R 57 | MBAGIA% 382 | BIBUGHE 9 X | #1210 X

¥ 30 K @ h0EE 630 | BAEIRE 1921 | BIUKER 49 X | #1138 420 X

Last 7d: increases 57 | optimisations 382 | tidied away 9 | new 210. Last 30d: increases 630 | optimisations
1921 | tidied away 49 | new 420

FELSE 911 2 (RANZREDKRMREE) » EERTIHHZ] CRN — EBEH — R - ek - £/8) 7 REXK
— 30 RAREKL — 3 7 ROFAE — I 30 RWAE — REHK G - FX Campaign BIEE — F{EAE Excel [FAEBRAM] -
The adjustment log starts on 9/11, when per-entry recording began; One chapter per marketplace (AU — UK —
DE — CA — US): 7-day results — 30-day results — adjustments in the last 7 days — adjustments in the last 30
days — growth opportunities. Per-campaign old — new values are in the Excel detail sheets.

5 7 RFAE ¥ 30 RAE it 30 X TACOS
RN AU 200 q82 21.8%
B UK 210 898 31.1%
2B DE 459 1,134 31.1%
&R CA 37 203 41.6%
£B US 35 a5 49.2%
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BN Australia (AU)
7 RAE Last 7d % Increases 1B Optimised Wt/ Frit Away/New
200 7B 31 155 0/ 14
I 30 RFAE Last 30d % Increases 1B Optimised Wt/ Frit Away/New
g82 18 305 548 11 /7117

A% 7 R/30 REREK
Marketplace performance: last 7 / 30 days (B4 EBEEESHFESE » Amazon Ads #k 10/22-10/28 /
9/29-10/28 ; TACOS # Scalelnsights B4 )

i 7 X Last 7 days EE Spend $45E Sales H: ACOS

TI5#EET Total A$1,092 A$2,470 67 44.2%
#iw A$166 A$573 31 28.9%
Avento A$745 A$1,491 28 49.9%
Sportech A$47 A$194 3 24.3%
HAER S A$112 A$211 5 53.0%
3 30 X Last 30 days & SHE ACOS TACOS

W5 #EET Total A$4,228 A$10,654 39.7% 21.8%
B A$665 A$1,948 34.2% 26.5%
Avento A$2,779 A%$7,284 38.2% 24.6%
Sportech A$225 A$551 40.8% 67.2%
HiEREE A$357 A$755 47.2% 14.3%

BN | 3T 7 REYFAE (10/22-10/28)

AU: adjustments in the last 7 days

10/28 | Hif& - SHFEH | £ 6 X /123
10/28 | Bid / Daily budget | 6 campaigns / 12 items

FE  BE A$0.72-A%$1.42 — A$0.79-A$1.50 (1038 4 X ) : BHFEHE A$15.00 = A$22.50 (2
*)

Change: Bid A$0.72-A$1.42 — A$0.79-A$1.50 (10 items, 4 campaigns); Daily budget A$15.00 — A$22.50 (2
campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.

BEP (AT 0XR) - IEH A$0.00 | 58 A$0.00 | :TE 0

Observing (day 0 after): Spend A$0.00 | Sales A$0.00 | Orders 0

A3& Campaign : 124757947100926 *+ AU_Flux_Avento BOTN3OVRWE_SBV_KW_20261019 ; 119114210796372 * Flux AU P2
BOCNRKS82V4 sports-sunglasses 20261020 ; 543615662534713 + SB_BROAD_sunglasses lanyard_112125 ; & 6 %

10/27 | ifE | £ 2 X / 2 78

10/27 | Bid | 2 campaigns / 2 items

SR B A$1.00-A$1.04 —> A$1.10-A$1.14 (238> 2 %)
Change: Bid A$1.00-A%$1.04 — A$1.10-A$1.14 (2 items, 2 campaigns)

JRE

Why: Higher investment in campaigns with healthy orders and efficiency.
BT (RABAE 1 X 10/28-10/28) : {£8 A$2.15 | $4& A$0.00 | :TE 0
Observing (day 1 after, 10/28-10/28): Spend A$2.15 | Sales A$0.00 | Orders 0

K& Campaign : 406267075925171 + SB_BROAD_sunglasses men_1201_0946 ; 37635671413444 +
AU_80Days_StrapNylon_BOFCRLQG4B_SP_KW_Exact_sunglass-strap
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10/26 | B8 | #£ 43 X / 155 1A

10/26 | Bid | 43 campaigns / 155 items

FRE B8 A$0.44-A$1.70 — A$0.36-A%$1.36 (155 7B » 43 %)

Change: Bid A$0.44-A%$1.70 — A$0.36-A%$1.36 (155 items, 43 campaigns)

FRE : HPAET MRFRITENELSHE  FHEEEPIELCARINESE L -
Why: Budget concentrated on ads that bring orders.

BRT GAE#EE 2 X 10/27-10/28) : 1E& A$3.64 | $5E& A$0.00 | :TE 0
Observing (day 2 after, 10/27-10/28): Spend A%$3.64 | Sales A$0.00 | Orders 0

A% Campaign : 535772113134352 « AU_Flux_Bowrider_ BO93P2DLLJ_SP_Auto_03 ; 421298487427220 *
AU_Flux_Avento_BOC3GC6NSW_SP_KW_U124& ; 145455064516423
AU_Flux_Bowrider B093P2DLLJ_SP_KW_Broad_113_BIDHI 0529 ; % 43 %

10/26 | hiE - BHFEH [F 4 X /7R

10/26 | Bid / Daily budget | 4 campaigns / 7 items

FAE BB AS0.44-A%$1.49 — A$0.48-A$1.50 (572 %) ; BHTEHE A$2.00 = A$3.00 (2 %)
Change: Bid A$0.44-A%$1.49 — A$0.48-A%$1.50 (5 items, 2 campaigns); Daily budget A$2.00 — A$3.00 (2
campaigns)

/A :

Why: Higher investment in campaigns with healthy orders and efficiency.

B (FEHRSE 2 X0 10/27-10/28) : EE A$29.39 | $4€& A$100.96 | 3TE 4

Observing (day 2 after, 10/27-10/28): Spend A$29.39 | Sales A$100.96 | Orders 4

A& Campaign : 450074094953280 + SB_BROAD _rayban sunglasses women_111825 ; 130944643553346 -
AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW_U278_1.120_0725L ; 40533403965751 -
AU_80Days_StrapNylon_BOFCRKIJCK_SP_Auto_20 ; & 4 %

10/25 | hfE | #£ 2 % /2 7&

10/25 | Bid | 2 campaigns / 2 items

SHE  BE A$1.20-A%$1.22 — A$1.32-A%$1.34 (238 2 %)
Change: Bid A$1.20-A%$1.22 — A$1.32-A%$1.34 (2 items, 2 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
BERD (REHRE 3 R 10/26-10/28) : 1£#8 A$2.41 | $5€ A$0.00 | 3TE 0
Observing (day 3 after, 10/26-10/28): Spend A$2.41 | Sales A$0.00 | Orders 0

% Campaign : 517879773340816 + AU_80Days_StrapNylon_BOFD3PSJG3_SP_KW_Exact_U273 ; 542202657849155 -
AU_Flux_Avento_BOC3GC6N5W_SP_Other_135

10/24 | #rEE | £ 2 X /278

10/24 | New campaigns | 2 campaigns / 2 items
FE 2 XESLS BHEHE A$1.20
Change: 2 new campaigns, daily budget A$1.20

JRA : & Treading glasses] ¥EHRBEL > HEE AL LE—F

Why: Campaign structure update.

BRT (FAEAS 4 R 10/25-10/28) : #E#E A$0.00 | $5€ A$0.00 | 5TE 0

Observing (day 4 after, 10/25-10/28): Spend A$0.00 | Sales A$0.00 | Orders 0

A& Campaign : 62629088868198 * Flux AU P2 BOFCRLQG4B reading-glasses 20261024 ; 35447932718337 * Flux AU P2
BOFCRLQG4B glasses-chain 20261024
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10/24 | #rgREsE | 35 6 & /638
10/24 | New campaigns | 6 campaigns / 6 items

R A 6 XES  BEHEF A$2.00

Change: 6 new campaigns, daily budget A$2.00

JRE K Amazon #EEEHKIK (SQP) RHBEEERTFRMGBENIESE > FREEFESE PG
Why: Campaign structure update.

BERD (REHRSE 4 X 10/25-10/28) : E#& A$0.00 | $5& A$0.00 | 3TE 0

Observing (day 4 after, 10/25-10/28): Spend A$0.00 | Sales A$0.00 | Orders 0

A% Campaign : 90890704540351 *
AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW_Exact_glasses-neck-cord ; 246544635542153 +
AU_80Days_StrapNylon_BOFCRQRHJ8_SP_KW_Exact_glasses-straps-for-men ; 57247920461052 -
AU_80Days_StrapNylon_BOFCRLQG4B_SP_KW_Exact_eye-glasses-straps ; & 6 %

10/24 | FEE | 3£ 6 X/ 6 3R

10/24 | New campaigns | 6 campaigns / 6 items
FE A 6 XEL C SHIMEE A$2.00
Change: 6 new campaigns, daily budget A$2.00

JRA : &K Amazon #EEHMRIK (SQP) K EE ERFRMBAZEIZFA > 06 S A2E & & P ek

Why: Campaign structure update.
BED (REHRSE 4 X 10/25-10/28) : 1£# A$6.65 | $5E& A$0.00 | 3TE 0
Observing (day 4 after, 10/25-10/28): Spend A%$6.65 | Sales A$0.00 | Orders 0

% Campaign : 108056981020923 -
AU_80Days_StrapNylon_BOFD3PMPVC_SB_KW_Exact_glasses-neck-cord ; 252674760468337 -
AU_80Days_StrapNylon_ BOFCRQRHJ8 _SB_KW_Exact_glasses-straps-for-men ; 253979621951484 -
AU_80Days_StrapNylon_BOFCRLQG4B_SB_KW_Exact_eye-glasses-straps ; & 6 %

10/23 | ifE | &£ 1 X/ 4 7R

10/23 | Bid | 1 campaigns / 4 items

E  BfE A$0.88-A$1.10 — A$0.97-A%$1.21 (478> 1 %)

Change: Bid A$0.88-A%$1.10 — A$0.97-A%$1.21 (4 items, 1 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
BED (REEE 5 X 10/24-10/28) : 1E#E A$0.00 | $4& A$0.00 | 3TE 0
Observing (day 5 after, 10/24-10/28): Spend A$0.00 | Sales A$0.00 | Orders 0

& Campaign : 72230077069035 + AU_80Days_StrapNylon_BOFCRKJJCK_SP_Auto_24

10/22 | HE | %1 %/ 438

10/22 | Bid | 1 campaigns / 4 items

A% H{E A$0.90 — A$0.99 (438 1 %)

Change: Bid A$0.90 — A$0.99 (4 items, 1 campaigns)

JRA :

Why: Higher investment in campaigns with healthy orders and efficiency.

BET (AEHRS 6 X 10/23-10/28) : 6% A$3.25 | $5€ A$0.00 | 3TE 0
Observing (day 6 after, 10/23-10/28): Spend A$3.25 | Sales A$0.00 | Orders 0

% Campaign : 253216221264452 « AU_Flux_Avento_B01N30OVRWE_SP_Auto_66_L090_0725L
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BN | 3T 30 ReVRE (REHNHD)

AU: adjustments in the last 30 days (earlier part)
10/21 | #EE | £ 3 X /33

10/21 | New campaigns | 3 campaigns / 3 items
FE A 3 XESL C BHEHE A$1.20/A%$1.60
Change: 3 new campaigns, daily budget A$1.20/A%$1.60

JREA - & Tflux) SR REMERES > HEBERHE LE—R

Why: Campaign structure update.
R 7 K (10/22-10/28) : IEE A$46.26 | $5E A$33.98 | 3TE 2
7 days after (10/22-10/28): Spend A$46.26 | Sales A$33.98 | Orders 2

& Campaign : 142737323569244 + AU_FLUX_SB_P2_B093P2DLLJ_flux_20261020 ; 171362960300047 -
AU_FLUX_SB_P2_BO1N30OVRWE_golf-accessories-for-men_20261020 ; 167365869920977 *
AU_FLUX_SB_P2_BOFD3PMPVC_glasses-anti-slip_20261020

10/21 | WiE - SBHFEE | %17 X /298
10/21 | Bid / Daily budget | 17 campaigns / 29 items

T BB AS0.56-A%1.65 = A$0.62-A%$1.75 (28 B> 16 X ) ; BHIRH A$9.00 - A$13.50 (1

*)
Change: Bid A$0.56-A%$1.65 — A$0.62-A$1.75 (28 items, 16 campaigns); Daily budget A$9.00 — A$13.50 (1
campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEA 7 K (10/22-10/28) : F£E A$300.61 | 458 A$734.92 | 3:T¥ 18
7 days after (10/22-10/28): Spend A$300.61 | Sales A$734.92 | Orders 18

A& Campaign : 478962575171969 « SB_mens sunglasses-mens sunglasses ; 340470252560562 + SB_BROAD_sunglass
retainer_112125 ; 380144911378862 + SB_BROAD_polaroid eyewear oakley sunglasses mens_111825; & 17 &

10/20 | #r3EE | £ 7 X /7 7R

10/20 | New campaigns | 7 campaigns / 7 items

FE A 7 XEE - BHIEHE A$1.20/A%$1.60
Change: 7 new campaigns, daily budget A$1.20/A$1.60

JRE : #38 Tglasses chain) BRFRES  HEHERKE_REINE—R

Why: Campaign structure update.
FEL 7 R (10/21-10/27) : {£E A$32.32 | $5E A$49.99 | :TE 1
7 days after (10/21-10/27): Spend A$32.32 | Sales A$49.99 | Orders 1

A& Campaign : 61414413189235 * Flux AU P2 BOFD3PSJG3 glasses-chain 20261020 ; 119114210796372 * Flux AU P2
BOCNRK82V4 sports-sunglasses 20261020 ; 140249515434685 + Flux AU P2 BOFD3PMPVC glasses-chain-for-women
20261020 ; & 7 X

10/20 | AR | 3£ 3 %/ 3 18

10/20 | Placement | 3 campaigns / 3 items
T PRAL THEBARKZEA | R +15%/+38% (3 %)
Change: Top-of-search placement boost +15%/+38% (3 campaigns)

RE : BIGFRAET BEEERRRANBELS - BERBENRAMIFECHEEE -

Why: Bids aligned to a sensible level so cost per click is consistent.

FEAL 7 R (10/21-10/27) : EE A$145.97 | $5E A$489.00 | :TE 9

7 days after (10/21-10/27): Spend A$145.97 | Sales A$489.00 | Orders 9

% Campaign : 28655660186457 + AU_Flux_Avento_All_Colors_SP_Auto_043 ; 78774614095040 -
AU_Flux_AveSpor_Broad_sunglasses_men_ 20260427 ; 394081648889034
AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW_U278
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10/20 | hif& | £ 2 % /5 &

10/20 | Bid | 2 campaigns / 5 items

FE B A$1.29-A$1.45 — A$1.42-A$1.50 (538> 2 %)
Change: Bid A$1.29-A%$1.45 — A$1.42-A%$1.50 (5 items, 2 campaigns)
JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEAL 7 R (10/21-10/27) : EH, A$36.93 | 58 A$91.94 | :TE 6
7 days after (10/21-10/27): Spend A$36.93 | Sales A$91.94 | Orders 6

A& Campaign : 543615662534713 + SB_BROAD _sunglasses lanyard_112125 ; 91880965506683 *
AU_80Days_StrapNylon_BOFCRKYGJCK_SP_Auto 25

1019 | #rEE | £ 1 X /178

10/19 | New campaigns | 1 campaigns / 1 items

FE I XESLS SHEHE A$15.00

Change: 1 new campaigns, daily budget A$15.00

JRE : #F3E Avento HRES » EESE&RUE R BT~ Avento KIGIRSE (15 AARFPIEST)
Why: Campaign structure update.

B 7 R (10/20-10/26) : B A$185.76 | $5E A$114.49 | 3T¥E 2

7 days after (10/20-10/26): Spend A$185.76 | Sales A$114.49 | Orders 2

A& Campaign : 124757947100926 + AU_Flux_Avento_ BOTN3OVRWE_SBV_KW_20261019

10/19 | M8 | & 42 X / 69 &

10/19 | Bid | 42 campaigns / 69 items

FAE  HE A$0.41-A$1.50 — A$0.33-A%$1.20 (69 78 > 42 %)

Change: Bid A$0.41-A%$1.50 — A$0.33-A$1.20 (69 items, 42 campaigns)

FRE: BRMAAET MARFRTENEELE  FHEEETIELCARRNESLE L -
Why: Budget concentrated on ads that bring orders.

FERL 7 R (10/20-10/26) : EE A$10.98 | $5E A$64.50 | 3TE 1

7 days after (10/20-10/26): Spend A$10.98 | Sales A$64.50 | Orders 1

A% Campaign : 510037124966522 + SB_BROAD_slim sunglasses men_111825 ; 262530919538101 *
SB_broad_20260211_gym sunglasses men2 ; 225570347937578
AU_Flux_Sportech_B06XSBIWID_SP_KW_Broad_sunglasses ; & 42 %

1019 | @& | #£ 7 X /10 &

10/19 | Bid | 7 campaigns / 10 items

FAE  HE A$1.12-A$1.50 — A$1.23-A$1.65 (1038 7 %)
Change: Bid A$1.12-A$1.50 — A$1.23-A$1.65 (10 items, 7 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
REL 7 R (10/20-10/26) : EE A$19.58 | $HE A$117.46 | 3TE 5
7 days after (10/20-10/26): Spend A$19.58 | Sales A$117.46 | Orders 5

A% Campaign : 445835197177584 + AU_80Days_StrapNylon BOFD3PMPVC_SP_KW_Exact_U274 ; 511071263671090 -
SB_BROAD_sunglasses lanyard_1201251 ; 477861836280965 + AU_Flux_Avento_BO7NZM7X6F _SP_Other 092 ; & 7 %

10/18 | Hf& - S BEE | &£ 15 X / 23 77
10/18 | Bid / Daily budget | 15 campaigns / 23 items

FRE  HE A$0.94-A%$1.38 — A$1.00-A$1.50 (1978 - 11 %) ; BHTEHE A$2.10 — A$3.15 (4

*)
Change: Bid A$0.94-A%$1.38 — A$1.00-A$1.50 (19 items, 11 campaigns); Daily budget A$2.10 — A$3.15 (4
campaigns)

FRE : EZRT > RAEECEENEENABRL  RELEXES -

Why: Higher investment in campaigns with healthy orders and efficiency.

FEIL 7 R (10/19-10/25) : & A$284.23 | 458 A$830.43 | 3T¥E 22

7 days after (10/19-10/25): Spend A$284.23 | Sales A$830.43 | Orders 22

A% Campaign : 28655660186457 + AU_Flux_Avento_All_Colors_SP_Auto_043 ; 535772113134352 *
AU_Flux_Bowrider_B093P2DLLJ_SP_Auto_03 ; 35965324368886 *
AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW_U278 L100_0725L; & 15 %
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10/18 | ¥EE | £ 2% /238

10/18 | New campaigns | 2 campaigns / 2 items

FE A 2 XEE  SHEE A$1.20/A%1.60

Change: 2 new campaigns, daily budget A$1.20/A$1.60

JREA : #3E [glasses chain] FRFES > LR E_EHIE—8F
Why: Campaign structure update.

FEL 7 R (10/19-10/25) : EE A$8.59 | $5& A$0.00 | :T¥ 0

7 days after (10/19-10/25): Spend A$8.59 | Sales A$0.00 | Orders 0

A% Campaign : 223037950178748 * Flux AU P2 BOFD3MZ97V glasses-chain 20261018 ; 98909120315636 * Flux AU P2
BOC3GNK3VF running-glasses-women 20261018

10/18 | SHFEE | £ 1 % /18

10/18 | Daily budget | 1 campaigns / 1 items

K SHFEH A$160.00 — A$200.00 (1 %)

Change: Daily budget A$160.00 — A$200.00 (1 campaigns)

RE : HARE TRFEENSHEE LR > BARKNES TURBRBETE
Why: Campaign structure update.

FEE 7 R (10/19-10/25) : fEE A$0.00 | $5& A$0.00 | 3TE 0

7 days after (10/19-10/25): Spend A$0.00 | Sales A$0.00 | Orders 0

% Campaign : 3601686309797276 + AU t&3%/E SP S HTEE LR (profile dailyBudget)

1018 | WiE - SEHTEE | £ 4 X /418

10/18 | Bid / Daily budget | 4 campaigns / 4 items

FAE BB A$1.07 > A$1.18 (138 1 %) : BHFEH A$15.00 > A$2.00 (3 %)

Change: Bid A$1.07 — A$1.18 (1 items, 1 campaigns); Daily budget A$15.00 — A$2.00 (3 campaigns)

JRA :

Why: Higher investment in campaigns with healthy orders and efficiency. Campaign structure update.
FEHE 7 R (10/19-10/25) : IEE A$18.66 | $5E A$I3.48 | 3TE 3

7 days after (10/19-10/25): Spend A$18.66 | Sales A$93.48 | Orders 3

A& Campaign : 278598119204260 * SB_universal sunglasses strap_$0.88_01020935 ; 130944643553346 -
AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW_U278_L.120_0725L ; 101962207519877 *
AU_80Days_StrapNylon_BOFD3PSJG3_SP_KW_Exact_U273_L120_0725L ; & 4 %

10/16 | hifE | % 3 % /3 &

10/16 | Bid | 3 campaigns / 3 items

SHE BB A$0.66-A%$0.88 — A$0.73-A$0.97 (338> 3 X))
Change: Bid A$0.66-A$0.88 — A$0.73-A$0.97 (3 items, 3 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
AER 7 R (10/17-10/23) : EH, A$25.33 | $5E A$0.00 | 3TE 0

7 days after (10/17-10/23): Spend A$25.33 | Sales A$0.00 | Orders 0

& Campaign : 406267075925171 « SB_BROAD_sunglasses men_1201_0946 ; 402646560658363 + SB_BROAD_wrap fit
sunglasses_1126251 ; 117954081704659 + SB_broad_20260211_beacool running sunglasses2

1015 | B - SHFEH |t 4 X /48
10/15 | Bid / Daily budget | 4 campaigns / 4 items

FE B AS0.83-A%$1.16 = A$0.66-A$0.94 (3783 %) : HHFEE A$15.00 — A$20.00 (1

*)
Change: Bid A$0.83-A%$1.16 — A$0.66-A%$0.94 (3 items, 3 campaigns); Daily budget A$15.00 — A$20.00 (1
campaigns)

JRA :

Why: Higher investment in campaigns with healthy orders and efficiency. Campaign structure update.
FEE 7 R (10/16-10/22) : EE A$95.80 | 458 A$406.50 | :TE 7

7 days after (10/16-10/22): Spend A$95.80 | Sales A$406.50 | Orders 7

A& Campaign : 28655660186457 « AU_Flux_Avento_All_Colors_SP_Auto_043 ; 389225600227253 + SB_BROAD _fishing
outdoor sunglasses_112625 ; 302035081139205 * AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW_Broad_054 ; & 4 %
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10/14 | SBHEE | £ 1% /18

10/14 | Daily budget | 1 campaigns / 1 items

FE SHTEHE A$2.10 —» A$3.15 (1 %)
Change: Daily budget A$2.10 — A$3.15 (1 campaigns)

JREA

Why: Higher investment in campaigns with healthy orders and efficiency.

L 7 R (10/15-10/21) : E# A$2.33 | $5%€ A$0.00 | 3TE 0

7 days after (10/15-10/21): Spend A$2.33 | Sales A$0.00 | Orders 0

% Campaign : 35965324368886 *+ AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW_U278_L100_0725L

10/12 | {8 | & 31 %X /59 &

10/12 | Bid | 31 campaigns / 59 items

FHE . HE A$0.35-A%1.15 — A$0.28-A%$0.92 (59 38 > 31 %)

Change: Bid A$0.35-A%$1.15 — A$0.28-A%$0.92 (59 items, 31 campaigns)

FRE : RPAFAETHRERTENELSLE  BHEETIECARRNES L -
Why: Budget concentrated on ads that bring orders.

FERL 7 R (10/13-10/19) : & A$0.02 | 858 A$0.00 | 5T 0

7 days after (10/13-10/19): Spend A$0.02 | Sales A$0.00 | Orders 0

A& Campaign : 50117634777941 « AU StrapWire Sponsored Brands May 2025 ; 38519903502994 -
AU_Flux_AveSpor_Broad_sunnies_ 20260427 ; 198450601550134 + SB_broad_20260211_big frame sunglasses men2 ; & 31
*

1012 | hiB | % 3 X /6 7&

10/12 | Bid | 3 campaigns / 6 items

FRE KB A$0.88-A%$1.32 — A$0.97-A$1.45 (6 7> 3 X))
Change: Bid A$0.88-A%$1.32 — A$0.97-A$1.45 (6 items, 3 campaigns)
JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
PR 7 R (10/13-10/19) : EE A$51.94 | 858 A$204.20 | :T¥ 14
7 days after (10/13-10/19): Spend A$51.94 | Sales A$204.20 | Orders 14

A% Campaign : 543615662534713 + SB_BROAD_sunglasses lanyard_112125 ; 91880965506683 *
AU_80Days_StrapNylon_BOFCRKIJCK_SP_Auto_25 ; 134063957247731 « SB_cotton sunglasses strap_$0.88_01020940

1011 | SEEF [ #1 % /18R

10/11 | Daily budget | 1 campaigns / 1 items

JE  SHTEH A$200.00 — A$160.00 (1 %)
Change: Daily budget A$200.00 — A$160.00 (1 campaigns)

JRE : BAGRETRGERNEHTER - LREGLKIRE -

Why: Campaign structure update.

FEHL 7 R (10/12-10/18) : FE#& A$0.00 | $5€ A$0.00 | :TE 0

7 days after (10/12-10/18): Spend A$0.00 | Sales A$0.00 | Orders 0

& Campaign : 3601686309797276 + AU tR3%J& SP S HIEHE LR (profile dailyBudget)

10/11 | W18 - #38RESE - ARA& | 3£ 128 X /149 7&
10/11 | Bid / New campaigns / Status | 128 campaigns / 149 items

FE BB A$0.70-A$1.30 — AD0.56-A$1.49 (49 38 » 28 %) ; EIEUHE ((Z1E3%ER) 10 X i

90 X EE - SHIEHE A$5.00
Change: Bid A$0.70-A%$1.30 — A$0.56-A%$1.49 (49 items, 28 campaigns); Tidied away (stopped serving) 10
campaigns; 90 new campaigns, daily budget A$5.00

JRE

Why: Budget concentrated on ads that bring orders. Higher investment in campaigns with healthy orders and
efficiency. Campaign structure update. Account structure tidied: inactive campaigns tucked away.

FEH 7 R (10/12-10/18) : IEHE A$372.16 | $4€& A$1,099.58 | 3TE 38

7 days after (10/12-10/18): Spend A$372.16 | Sales A$1,099.58 | Orders 38

& Campaign : 145455064516423 + AU_Flux_Bowrider_B093P2DLLJ_SP_KW_Broad_113_BIDHI_0529 ; 478962575171969 -
SB_mens sunglasses-mens sunglasses ; 102832213290213 * AU_Flux_Avento_BOTN3OVRWE_SP_Other 004 ; & 128 %
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10/10 | ifE | #£ 1 % /158

10/10 | Bid | 1 campaigns / 1 items

TRE B8 A$0.97 — A$1.07 (1 7> 1 X)
Change: Bid A$0.97 — A$1.07 (1 items, 1 campaigns)

JREA

Why: Higher investment in campaigns with healthy orders and efficiency.
FER 7 R (10/11-10/17) : EE A$0.57 | $5€ A$0.00 | 3TE 0

7 days after (10/11-10/17): Spend A$0.57 | Sales A$0.00 | Orders 0

A% Campaign : 278598119204260 * SB_universal sunglasses strap_$0.88_01020935

10/8 | ifE | £ 4 % / 4 &

10/8 | Bid | 4 campaigns / 4 items

FHE . HE A$0.70-A%$0.80 — A$0.77-A$0.88 (4 38 > 4 %)
Change: Bid A$0.70-A%$0.80 — A$0.77-A%$0.88 (4 items, 4 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
REL 7 R (10/9-10/15) : L& A$8.04 | 858 A$64.50 | TE 1

7 days after (10/9-10/15): Spend A$8.04 | Sales A$64.50 | Orders 1

A& Campaign : 406267075925171 + SB_BROAD _sunglasses men_1201_0946 ; 425444344440615 + SB_BROAD_anti-glare
sunglasses_112625 ; 402646560658363 + SB_BROAD _wrap fit sunglasses_1126251 ; & 4 %

10/7 | SBHE | #1 % /148

10/7 | Daily budget | 1 campaigns / 1 items

FE  SHFEE A$3.60 — A$7.20 (1 %)

Change: Daily budget A$3.60 — A$7.20 (1 campaigns)

FRE: EXREEEFETRITE  KFPESEEENRE  BEEXEIHM TIUERTERK
Why: Higher investment in campaigns with healthy orders and efficiency.

PRERL 7 R (10/8-10/14) : & A$10.42 | 858 A$0.00 | :TE 0

7 days after (10/8-10/14): Spend A$10.42 | Sales A$0.00 | Orders 0

A% Campaign : 510037124966522 + SB_BROAD_slim sunglasses men_111825

10/7 | Bf& | £ 4 %/ 4 78

10/7 | Bid | 4 campaigns / 4 items

SHE  BE A$0.96-A$1.10 — A$1.10-A$1.30 (4 3B 4 X))

Change: Bid A$0.96-A%$1.10 — A$1.10-A$1.30 (4 items, 4 campaigns)

JRE BN sEENE B R RSH AR RPIAR TELEARRESHGE  BEMAESBRAHE -
Why: Higher investment in campaigns with healthy orders and efficiency.

FEE 7 R (10/8-10/14) : FEHE A$42.02 | $4E A$168.38 | 3TE 12

7 days after (10/8-10/14): Spend A$42.02 | Sales A$168.38 | Orders 12

% Campaign : 40533403965751 + AU_80Days_StrapNylon_BOFCRKIJCK_SP_Auto_20 ; 35965324368886 -
AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW_U278_L100_0725L ; 281126116083000 -
AU_80Days_StrapNylon_BOFD3PSJG3_SP_KW_Exact_U273_L100_0725L ; & 4 &

10/7 | & | £ 8 X / 14 &

10/7 | Bid | 8 campaigns / 14 items

' H{E A$0.77-A%$0.88 — A$0.85-A$0.97 (1438 8 %)
Change: Bid A$0.77-A%$0.88 — A$0.85-A%$0.97 (14 items, 8 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEL 7 R (10/8-10/14) : & A$24.17 | $5€& A$0.00 | 3TE 0

7 days after (10/8-10/14): Spend A$24.17 | Sales A$0.00 | Orders 0

& Campaign : 389225600227253 + SB_BROAD_fishing outdoor sunglasses_112625 ; 339771481836125 -
SB_BROAD_wraparound sunglasses_112625 ; 160445813722248 + AU_80Days_StrapNylon_BOFCRCZ1HC_SP_Auto_09 ; & 8
X
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105 | SBHEE [#£1 % /18

10/5 | Daily budget | 1 campaigns / 1 items

FE . SHFEHE A$15.00 — A$22.50 (1 %)

Change: Daily budget A$15.00 — A$22.50 (1 campaigns)

FRE: EXEETERS  HESKAT  RFRETEHEE  BUTLUIREBETE -
Why: Higher investment in campaigns with healthy orders and efficiency.

FEE 7 R (10/6-10/12) : EE A$122.30 | $4& A$709.50 | 3TE 11

7 days after (10/6-10/12): Spend A$122.30 | Sales A$709.50 | Orders 11

K& Campaign : 28655660186457 + AU_Flux_Avento_All_Colors_SP_Auto_043

105 | SHEE | # 1% /18

10/5 | Daily budget | 1 campaigns / 1 items

RE SHTEHE A$22.50 — A$15.00 (1 %)

Change: Daily budget A$22.50 — A$15.00 (1 campaigns)

REAE : EXELENEHEERARRANKE » KMEAFTE ©

Why: Campaign structure update.

FEIL 7 R (10/6-10/12) : EE A$122.30 | $4€ A$709.50 | 3TE 11
7 days after (10/6-10/12): Spend A$122.30 | Sales A$709.50 | Orders 11

A& Campaign : 28655660186457 + AU_Flux_Avento_All_Colors_SP_Auto_043

10/5 | SEEE | £ 2% /24

10/5 | Daily budget | 2 campaigns / 2 items

HE . SHMEE A$6.00 — A$9.00 (2 %)

Change: Daily budget A$6.00 — A$9.00 (2 campaigns)

RE: EXEEATE HESRAT BRMRETEHEE  BUIRBRKEETE o
Why: Higher investment in campaigns with healthy orders and efficiency.

FEIE 7 R (10/6-10/12) : EE A$51.77 | $5& A$129.00 | 3T¥E 2

7 days after (10/6-10/12): Spend A$51.77 | Sales A$129.00 | Orders 2

A& Campaign : 380144911378862 + SB_BROAD polaroid eyewear oakley sunglasses mens_111825 ; 544675713431093 -
SB_BROAD_mens polarized sports sunglasses_111825

10/5| HiE [#£ 2% /28

10/5 | Bid | 2 campaigns / 2 items

SHE . B8 A$0.57-A%$0.66 — A$0.46-A$0.53 (238> 2 X))

Change: Bid A$0.57-A%$0.66 — A$0.46-A%$0.53 (2 items, 2 campaigns)

FRE: BRMAAET MARTRTENEELE  FHEEETIELCARRNESE L -
Why: Budget concentrated on ads that bring orders.

PEHL 7 R (10/6-10/12) : & A$0.00 | $5€ A$0.00 | :TE 0

7 days after (10/6-10/12): Spend A$0.00 | Sales A$0.00 | Orders 0

& Campaign : 110435271644270 + SB_broad_20260211_hiking sports sunglasses1 ; 19362440257462 -
SB_broad_20260211_flux polarised sunglasses men

10/5 | SHEFE | #1 % /18

10/5 | Daily budget | 1 campaigns / 1 items

JE  SHTEH A$100.00 — A$200.00 (1 %)

Change: Daily budget A$100.00 — A$200.00 (1 campaigns)

FRE : HARE TRFEENSHEE LR > BARKNES TUEBREETE
Why: Campaign structure update.

AERL 7 R (10/6-10/12) : FEE A$0.00 | $5€ A$0.00 | 3TE 0

7 days after (10/6-10/12): Spend A$0.00 | Sales A$0.00 | Orders 0

& Campaign : 3601686309797276 + AU tR3%JE@ SP S HIEE LR (profile dailyBudget)
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10/5 | HIE [ #£ 1% /138

10/5 | Bid | 1 campaigns / 1 items

THE . HE A$2.20 = A$2.00 (138> 1 %)

Change: Bid A$2.20 — A$2.00 (1 items, 1 campaigns)

JRE : BAEEEFRFH bidding HERE A$2.00 » HFEHIEL °
Why: Bids aligned to a sensible level so cost per click is consistent.

REE 7T R (10/6-10/12) : FEE A$69.44 | 58 A$129.00 | 3TH 2

7 days after (10/6-10/12): Spend A$69.44 | Sales A$129.00 | Orders 2

A% Campaign : 354194500243164 + AU_Flux_Avento_BO1N3OVRWE_SP_Other 312

10/4 | hif& | #£ 3 % /3 &

10/4 | Bid | 3 campaigns / 3 items

SHE B A$0.66-A%$1.15 — A$0.53-A%$0.92 (33 3 %)

Change: Bid A$0.66-A%$1.15 — A$0.53-A%$0.92 (3 items, 3 campaigns)

FRE : RPAFAETHRERTENELSLE  BHEETIECARRNES L -
Why: Budget concentrated on ads that bring orders.

PFERL 7 R (10/5-10/11) : & A$0.00 | $5% A$0.00 | :TE 0

7 days after (10/5-10/11): Spend A$0.00 | Sales A$0.00 | Orders 0

A& Campaign : 506443599669003 + SB_BROAD polarised sunglasses men anti scratch_111825 ; 263304589381636 *
SB_broad_20260211_driving sunglasses men ; 292029067525259 + AU_Flux_Avento_BOC3GNK3VF_SP_Other_153

10/3 | hfE | £ 3 % /678

10/3 | Bid | 3 campaigns / 6 items

FAE  HE A$0.83-AF$1.22 — A$0.67-A$0.98 (6 3E > 3 %)

Change: Bid A$0.83-A%$1.22 — A$0.67-A%$0.98 (6 items, 3 campaigns)

FRE: BRAAET MARFRTENEELE  FHEEETIELCARRNESE L -
Why: Budget concentrated on ads that bring orders.

HEL 7 R (10/4-10/10) : & A$0.00 | $5% A$0.00 | :TE 0

7 days after (10/4-10/10): Spend A$0.00 | Sales A$0.00 | Orders 0

K% Campaign : 353808490312365 + AU_Flux_Avento_BOC3GC6N5W_SP_KW_Phrase_U149& ; 229424890176517 +
AU_80Days_StrapNylon_BOFCRKIJCK_SP_Auto_18 ; 342961618404422 + AU_Flux_Bowrider_B093P2DLLJ_SP_KW_Broad_047

10/3 | hfE | #£ 1 %/1 58

10/3 | Bid | 1 campaigns / 1 items

SRE  HE A$0.88 — A$0.97 (138> 1 %)

Change: Bid A$0.88 — A$0.97 (1 items, 1 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
AL 7 R (10/4-10/10) : FEE A$0.00 | $5€ A$0.00 | :TE 0

7 days after (10/4-10/10): Spend A$0.00 | Sales A$0.00 | Orders 0

A& Campaign : 249193594757390 * Flux AU P2 BO1KHB8DKA flux

10/2 | fE | £ 1 % /158

10/2 | Bid | 1 campaigns / 1 items

SRE . HE A$0.88 — A$0.97 (1 7B 1 %)

Change: Bid A$0.88 — A$0.97 (1 items, 1 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
R 7 R (10/3-10/9) : EE A$0.00 | $5€ A$0.00 | 3TE 0

7 days after (10/3-10/9): Spend A$0.00 | Sales A$0.00 | Orders 0

& Campaign : 278598119204260 * SB_universal sunglasses strap_$0.88_01020935
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10/1 | B - ARE& | £ 4 R /58

10/1 | Bid / Status | 4 campaigns / 5 items

TRE B8 A$1.06-A%$1.22 — A$0.85-A%$0.98 (4 7B > 3 X ) ; BB (F1EFKFK) 1 X
Change: Bid A$1.06-A%$1.22 — A$0.85-A%$0.98 (4 items, 3 campaigns); Tidied away (stopped serving) 1
campaigns

JRE : HAAET MRFRTENFETHE  EHEEPIELCARRNESE L -

Why: Budget concentrated on ads that bring orders.

FEL 7 R (10/2-10/8) : EH, A$77.96 | $5E A$113.50 | :TE 2

7 days after (10/2-10/8): Spend A$77.96 | Sales A$113.50 | Orders 2

A& Campaign : 493273431065068 + SB_BROAD_sporty polarized glasses_1126251 ; 158259955487448 +

AU_Flux_Avento_BO1KHBSE4A_SP_Auto_043_L120_0725L : 313492677204752
AU_Flux_Verano BO6XCRF7RF_SP_Auto 05 ; & 4 %

1011 | EEREF | 4 218,831 £

10/1 | Negative keywords | 218,831 entries

RE T EMET 218,831 £

Change: 218,831 negative keywords added

RAE: KERENT ERBTEE CEANBE - BZEAMLENES  AEPRBMARR - B
PBRARKFARBRATER  UREBRBRTENTALRE > REHR °

Why: Applied the negative keyword list you provided to auto, broad and phrase-match campaigns. Terms that

recently generated orders, overlap with our active keywords or product wording, or are numeric lens-strength
values were kept and not negated.

T ERBETAR A I FHBERIK

No separate post-change results for negative keywords.

A% Campaign : & Campaign,/E44E (BE) ~ &2 -~ FAMALLH)

9/30 | 1B | 3 43 % /223 38

9/30 | Bid | 43 campaigns / 223 items

SHE . BE A$0.55-A$1.70 — A$0.44-A$1.20 (223 3B » 43 X))

Change: Bid A$0.55-A%$1.70 — A$0.44-A%$1.20 (223 items, 43 campaigns)

JRE : HAAET mRFRITENELSLE  EHREEPIELCARRNES L -

Why: Budget concentrated on ads that bring orders.

AL 7 R (10/1-10/7) : B A$4.40 | $5€ A$0.00 | 3TE 0

7 days after (10/1-10/7): Spend A$4.40 | Sales A$0.00 | Orders 0

A& Campaign : 421298487427220 « AU_Flux_Avento BOC3GC6N5SW_SP_KW_U124& ; 476173130691584 +

AU_Flux_Bowrider_B093P2DLLJ_SP_KW_Broad_113 ; 302035081139205 -
AU_80Days_StrapNylon_BOFD3PMPVC_SP_KW_Broad_054 ; & 43 %

9/30 | HME | 5% /1138

9/30 | Bid | 5 campaigns / 11 items

' H{E A$0.70-A$0.88 — A$1.01-A$1.32 (11 38> 5 %)
Change: Bid A$0.70-A%$0.88 — A$1.01-A$1.32 (11 items, 5 campaigns)
FRE  RBHELE @ AR RITFHE LS IRE S ATEbidding 3 E
Why: Higher investment in campaigns with healthy orders and efficiency.
FEE 7 R (10/1-10/7) : IEE& A$24.88 | $4E A$41.62 | 3TE 3

7 days after (10/1-10/7): Spend A$24.88 | Sales A$41.62 | Orders 3

& Campaign : 543615662534713 + SB_BROAD_sunglasses lanyard_112125 ; 91880965506683 -
AU_80Days_StrapNylon_BOFCRKYJCK_SP_Auto_25 ; 517879773340816
AU_80Days_StrapNylon_BOFD3PSJG3_SP_KW_Exact_U273 ; & 5 %
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9/29 | B | 14 X /17 3&

9/29 | Bid | 14 campaigns / 17 items

THE . HE A$0.44-A$1.30 — A$0.35-A$0.88 (17 &> 14 %)

Change: Bid A$0.44-A%$1.30 — A$0.35-A%$0.88 (17 items, 14 campaigns)

FRE: BRPFAET MARTFRTENESLE  FHEEEPIELCARRNESE L o
Why: Budget concentrated on ads that bring orders.

FEAL 7 R (9/30-10/6) : EE A$7.87 | $5% A$0.00 | 3TE 0

7 days after (9/30-10/6): Spend A$7.87 | Sales A$0.00 | Orders 0

% Campaign : 256122841555918 + AU_Flux_Ventura_BOCNRJXBYP_SP_Auto_20260912_01 ; 9443684214391 -
SB_broad_20260211_cool mens sunglasses ; 483179102838661 * SB_BROAD_sunglasses holder_ 1201251 ; & 14 %

9/29 | B1E - SHEE | #£ 51 X /75 &

9/29 | Bid / Daily budget | 51 campaigns / 75 items

THE . HE A$0.60-A$1.33 — A$0.72-A$1.44 (28 T8> 28 X ) : HHFEHE A$1.40 — A$2.10 (47
*)

Change: Bid A$0.60-A$1.33 — A$0.72-A$1.44 (28 items, 28 campaigns); Daily budget A$1.40 — A$2.10 (47
campaigns)

RE: #MEeTELEENEHREE  FELCARRNELSERE X -

Why: Higher investment in campaigns with healthy orders and efficiency.

AL 7 R (9/30-10/6) : EE A$827.98 | 5 A$2,115.73 | 3TE 42

7 days after (9/30-10/6): Spend A$827.98 | Sales A$2,115.73 | Orders 42

5& Campaign : 102832213290213 « AU_Flux_Avento_BO1N30OVRWE_SP_Other_004 ; 28655660186457 -
AU_Flux_Avento_All_Colors_SP_Auto_043 ; 126872968293670 + AU_Flux_Avento_BO1KHB8E4A_SP_Auto_038 ; & 51 %

9/29 | HME | 31 % /27 &
q/29 | Bid | 1 campaigns / 27 items

TRE . B8 A$0.55 — A$0.60 (27 7B 1 X))
Change: Bid A$0.55 — A$0.60 (27 items, 1 campaigns)
JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.

WEL 7 R (9/30-10/6) : FEE A$1.39 | 45 A$0.00 | :TE 0
7 days after (9/30-10/6): Spend A$1.39 | Sales A$0.00 | Orders 0
& Campaign : 497022870642055 « AU_Flux_Lantaka_BODP27SKJN_SP_KW_Phrase_U260

¥ 7 RAK 10 #E (200 7R) BAIRLE > RERSIH (RE) -

The 10 batches (200 items) from the last 7 days are listed above and not repeated (see above).

BN | REEE

Growth opportunities

Sportech EFHRKIFIRET %/8{b Optimise
Sportech sport sunglasses first

30 RK{E#E Spend 30 RASHE Total sales ACOS TACOS (30 k)
A$737 A$1,096 42.1% 67.2%
TACOS (7 X) SHEHEE BERBHIEE TAHEGERAE
70.1% A$75 A$6.71 9%

FRAL ~ BARY) © EE BRABFLAENS  BAIREELRE

first and will ask you once it is back within target. Nothing for you to decide right now.

Flux « FE4A% B Ad Change Detail * 9/29-10/28

BBRBFERE © A4 30 R TACOS 67.2% * tbEAR 30% @ 37.2 fAE QR o #MLMEIEHR (H(E -

Recommendation & decision: 30-day TACOS is 67.2% vs the 30% target (37.2 pts above). We optimise efficiency



Avento K[5ERSE " An¥EHE Room
Avento sunglasses to invest

30 Xit# Spend 30 R#SHE Total sales ACOS TACOS (30 X)
A$1,682 A$6,828 38.4% 24.6%
TACOS (7 X) SHBRE A HREHIER REFERR
25.7% A$384 A$106.39 28%

EERELZRRE - A4 30 K TACOS 24.6% > BABAE 30%° A 21 % I3F 30 RAETE - HEEARAZE
Ml WESE  EZRLHERS 10% (RE  SHANZRA A$6.93 » LUEEELIT 30 KB ACOS #fEX
ZHER A$20.97 EEHE) - BA 4 s‘inEﬂ%ﬂJ%Ei‘Eﬁ 8 UL ERELELSHEHERS 20%

(BH®Z % A$9.20) - FHRBERTRE?HMARMEATENELE L -
Recommendation & decision: 30-day TACOS is 24.6%, better than the 30% target. 21 converting campaigns still
have bid room; we suggest +10% on their bids (estimate: about A$6.93 more spend per day, roughly A$20.97
more ad sales per day). 4 campaigns use 80%+ of their daily budget; we suggest +20% (at most A$9.20 more
per day). Do you agree? We only add to campaigns that bring orders.

fth R F5 ER 5 4 5

H R 4 T NFEHE Room
Other sunglasses lines to invest

30 Xit# Spend 30 R#SHE Total sales ACOS TACOS (30 X)
A$598 A$4,180 41.5% 14.3%
TACOS (7 X) SHBRE A HREHIER REFERAR
9.8% A$136 A$16.02 12%

EBREAFTRE - A4 30 X TACOS 14.3% » BHERR 30% ° A 3 X [3f 30 RATE - HEEARZM )
HES > ZREHERS 10% (RE  SHAZHZA AS0.56 » MIELEEIT 30 KA ACOS #ENZF
K A$1.54 BEHE) - A 2 XEEERAINEGHER 8 AL ZRELELEEHEERS 20% (&
HERZ% A$1.00) - FRBETRE? HMRMEATENESL L -

Recommendation & decision: 30-day TACOS is 14.3%, better than the 30% target. 3 converting campaigns still
have bid room; we suggest +10% on their bids (estimate: about A$0.56 more spend per day, roughly A$1.54

more ad sales per day). 2 campaigns use 80%+ of their daily budget; we suggest +20% (at most A$1.00 more
per day). Do you agree? We only add to campaigns that bring orders.

B T NFEHE Room
Straps to invest

30 Xit# Spend 30 R#SHE Total sales ACOS TACOS (30 X)
A$684 A$2,576 38.8% 26.5%
TACOS (7 X) SHBRE A HREHIER REFERR
32.7% A$527 A$23.68 4%

EREEHRE © A4 30 R TACOS 26.5% @ BHAERR 30%° A 2 XELEEHRAREHTHEH 8 B’ L >
EFRELELESHEERS 20% (EHEZ 2 A$1.00) - FMBETRAE ? RFARMEATENES L -
Recommendation & decision: 30-day TACOS is 26.5%, better than the 30% target. 2 campaigns use 80%+ of

their daily budget; we suggest +20% (at most A$1.00 more per day). Do you agree? We only add to campaigns
that bring orders.
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¥ & United Kingdom (UK)

I 7 RAE Last 7d JnEE Increases 18{E3% Optimised Wt/ Frit Away/New
210 & 8 73 9/120

I 30 RFAE Last 30d n%E Increases 8L % Optimised We,/#r3E Away/New
898 1| 149 540 21/ 187

A% 7 R/30 REREK
Marketplace performance: last 7 / 30 days (B4 EBEEESHFESE » Amazon Ads #k 10/22-10/28 /
9/29-10/28 ; TACOS # Scalelnsights B4 )

i 7 X Last 7 days EE Spend $45E Sales H: ACOS

TI5#EET Total £903 £1,239 102 72.9%
#iw £262 £480 62 54.6%
Avento £386 £379 15 101.9%
Sportech £107 £228 1 46.8%
HAER S £124 £152 14 81.7%
3 30 X Last 30 days & SHE ACOS TACOS

TIE4EET Total £4,050 £5,872 69.0% 31.1%
B £1,148 £2,216 51.8% 35.3%
Avento £1,235 £1,677 73.7% 58.7%
Sportech £563 £1,019 55.2% 31.0%
HiEREE £162 £279 58.0% 9.8%

3@ |7 RAGAE (10/22-10/28)
UK: adjustments in the last 7 days

10/28 | hfE | &£ 2 % /2 78

10/28 | Bid | 2 campaigns / 2 items

SHE . BB £0.58—£0.67 — £0.64—£0.74 (238> 2 X))

Change: Bid £0.58-£0.67 — £0.64—£0.74 (2 items, 2 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
BET (FBEE 0X) EE £0.00 | 5% £0.00 | :TE 0

Observing (day 0 after): Spend £0.00 | Sales £0.00 | Orders 0

5%& Campaign : 535906585103189 * UK_Flux_Verano_BO7CNKVWQP_SP_Other_037 ; 348311905521047 *
UK_Flux_Verano_B07CNV8S82_SP_Other_21

10/27 | 18 - SHEE | £ 4 X/ 48

10/27 | Bid / Daily budget | 4 campaigns / 4 items

% H{E £0.52 > £0.57 (178> 1 %) ; BHTEHE £1.00 > £2.00 (3 %)

Change: Bid £0.52 — £0.57 (1 items, 1 campaigns); Daily budget £1.00 — £2.00 (3 campaigns)

JR &

Why: Higher investment in campaigns with healthy orders and efficiency.

BED (REHRE 1 R 10/28-10/28) : £#E £28.96 | $4€& £49.58 | :TE 1

Observing (day 1 after, 10/28-10/28): Spend £28.96 | Sales £49.58 | Orders 1

& Campaign : 328517864641356 + UK_Flux_Verano_BO7CNKVWQP_SP_Other_031 ; 188472371215298 -
UK_Flux_Avento_B07G8WDT6H_SP_KW_Broad_sunglasses-mens ; 203901087045287 -
UK_Flux_Avento_B07G8WDT6H_SBV_KW_20261019 ; & 4 %

Flux « FE4A% B Ad Change Detail * 9/29-10/28 15



10/26 | HfE | # 65 % / 73 &

10/26 | Bid | 65 campaigns / 73 items

JAE : HE £0.10-£1.30 — £0.08-£1.04 (73 7B 65 %)

Change: Bid £0.10-£1.30 — £0.08-£1.04 (73 items, 65 campaigns)

JRE : RGAET MRERTENESHE  FREEPIECARRNES L -
Why: Budget concentrated on ads that bring orders.

BT (FERE 2 X0 10/27-10/28) : {£E £22.85 | $4& £24.79 | 3TE 1
Observing (day 2 after, 10/27-10/28): Spend £22.85 | Sales £24.79 | Orders 1

SB_BROAD outdoor sunglasses_120425 1 ; 397712547443061 + SB_BROAD_sunglasses men_1201_1139 ; & 65 %

10/24 | Fr3gRE+s | 3 8 %/ 8 7R

10/24 | New campaigns | 8 campaigns / 8 items
AT 8 XEL - SHIEH £0.60/£1.00
Change: 8 new campaigns, daily budget £0.60/£1.00

JRE : & Tvans sunglasses| ¥ERBEL » BB AL LELE—F

Why: Campaign structure update.
BET (FERE 4 X 10/25-10/28) : {£E £8.67 | $HE £6.24 | :TE 1
Observing (day 4 after, 10/25-10/28): Spend £8.67 | Sales £6.24 | Orders 1

A& Campaign : 257419641187590 + UK_Flux_P2_B07G8WDT6H_vans-sunglasses_20261024 ; 242513901918986 -
UK_Flux_P2_BOFD3PSJG3_glasses-straps_20261024 ; 31691395385484 -
UK_Flux_P2_B0O7CNN4FW7_lady-gaga-sunglasses_20261024 ; & 8 %

10/24 | iR | 327 % /7 7R

10/24 | New campaigns | 7 campaigns / 7 items

RE A7 XEE BHHEE £0.64/£1.00

Change: 7 new campaigns, daily budget £0.64/£1.00

JRE : % llady gaga sunglasses] #MEBRMEL > HHBERHLGLE—FR
Why: Campaign structure update.

BT (FEAS 4 R0 10/25-10/28) : 1E#® £15.92 | $5€ £20.89 | :T¥ 1
Observing (day 4 after, 10/25-10/28): Spend £15.92 | Sales £20.89 | Orders 1

UK_FLUX_SB_P2_BOFD3PSJG3_eyeglass-chains-lanyards_20261024 ; 37751517375686
UK_FLUX_SB_P2_B07G8WDT6H_hiking-sunglasses-women_20261024 ; & 7 %

10/24 | #r3gRE4 | 3% 39 % /39 &

10/24 | New campaigns | 39 campaigns / 39 items

FE A 39 ZEE  EHEHE £2.00

Change: 39 new campaigns, daily budget £2.00

JREA : &K Amazon #EEHAIK (SQP) HHEBEEERFERM AR FEE - B mEE S S P
Why: Campaign structure update.

BED (REEE 4 X 10/25-10/28) : L% £113.29 | $4€& £127.54 | :T¥E 13
Observing (day 4 after, 10/25-10/28): Spend £113.29 | Sales £127.54 | Orders 13

UK_Flux_Sportech_BO7CNN4FW?7_SB_KW_Exact_sports-sun-glasses ; 10461751891014 -
UK_Flux_Avento_B07G8WDT6H_SB_KW_Exact_wrap-around-sun-glassesfor-women ; & 39 %

Flux « FE4A% B Ad Change Detail * 9/29-10/28

K& Campaign : 105830269139655 + UK_Flux_Sportech_B07CNN4FW7_SP_Auto_60_BIDHI_0605 ; 288827137214303 *

& Campaign : 92322017670153 « UK_Flux_Avento_B07G8WDT6H_SB_KW_Exact_cycling-sun-glasses ; 46378640605486 *

& Campaign : 190583951569335 + UK_FLUX_SB_P2_B07CNN4FW?7_lady-gaga-sunglasses_20261024 ; 187638801479752 -
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10/23 | #ESE | £ 57 X / 57 &
10/23 | New campaigns | 57 campaigns / 57 items

R M 57 XESL  SHIMEHE £2.00

Change: 57 new campaigns, daily budget £2.00

JRE K Amazon #EEEHKIK (SQP) RHBEEERTFRMGBENIESE > FREEFESE PG
Why: Campaign structure update.

BET (RAEEE 5 X 10/24-10/28) : E8, £3.08 | 448 £0.00 | 3TE 0

Observing (day 5 after, 10/24-10/28): Spend £3.08 | Sales £0.00 | Orders 0

A% Campaign : 239822240067237 -

UK_Flux_Sportech_ BO7CNNHJV5_SP_KW_Exact_women-s-sports-sunglasses ; 60337979663784
UK_Flux_Avento_B07G8WDT6H_SP_KW_Exact_tennis-sunglasses-for-men ; 267097709385047 -
UK_Flux_Avento_B07G8WDT6H_SP_KW_Exact_cycling-sun-glasses ; & 57 %

10/23 | #3EESE - ARAE | £ 18 X / 18 3B
10/23 | New campaigns / Status | 18 campaigns / 18 items
FAE IR ((FAEIRAK) 9 X B 9 XELS S HTEHE £2.00

Change: Tidied away (stopped serving) 9 campaigns; 9 new campaigns, daily budget £2.00

JRE : Avento BENEERRIWARESH/ & > KEBERK ST REESHBRNERN

Why: Campaign structure update.

BT GREMASE 5 X0 10/24-10/28) : {£E £12.23 | $5& £0.00 | 3TE 0

Observing (day 5 after, 10/24-10/28): Spend £12.23 | Sales £0.00 | Orders 0

A& Campaign : 105363007362749 + UK_Flux_Avento_B07G8WDT6H_SP_PT_ASIN_B07M6Z8FNB ; 170579121886000 -
UK_Flux_Avento_B07G8WDT6H_SP_PT_ASIN_B075SYV23G ; 258774485891161
UK_Flux_Avento_B07G8WDT6H_SP_PT_ASIN_BOGFWSN381 ; & 18 &

10/23 | HHFEE | #£1 %/ 1 7

10/23 | Daily budget | 1 campaigns / 1 items

PFESHFEHE £1.20 — £2.00 (1 %)

Change: Daily budget £1.20 — £2.00 (1 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.

BET (FBHEE 5 X 10/24-10/28) : & £6.86 | $5€& £0.00 | :TE 0

Observing (day 5 after, 10/24-10/28): Spend £6.86 | Sales £0.00 | Orders 0

A% Campaign : 81729530371678 + UK_Flux_P2_B07G8WDT6H_sport-sunglasses-mens_v3_20260507_0077

10/22 | hf& | %1 % /158

10/22 | Bid | 1 campaigns / 1 items

HAE BE £0.76 - £0.84 (13> 1 %)

Change: Bid £0.76 — £0.84 (1 items, 1 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
BES (FBEE 6 X0 10/23-10/28) : {£E £0.00 | $4€& £0.00 | :TE 0
Observing (day 6 after, 10/23-10/28): Spend £0.00 | Sales £0.00 | Orders 0

& Campaign : 536898355128465 + UK_Flux_Verano_B07CNV8S82_SP_Other_08

M | 3 30 REGAE (BRENIHRD)

UK: adjustments in the last 30 days (earlier part)
10/21 | FEE | 31 % /138

10/21 | New campaigns | 1 campaigns / 1 items
FE M XES BHEH £0.60

Change: 1 new campaigns, daily budget £0.60

JRE : & lglasses lanyard] ¥ EBESLS > #HBSBALE LFE—F

Why: Campaign structure update.

L 7 R (10/22-10/28) : EH, £1.08 | 5% £0.00 | 3T 0

7 days after (10/22-10/28): Spend £1.08 | Sales £0.00 | Orders 0

& Campaign : 215756874222215 « UK_Flux_P2_BOFCRLQG4B_glasses-lanyard_20261021

Flux « FE4A% B Ad Change Detail * 9/29-10/28
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10/21 | 34 | £ 8 % /8 3F

10/21 | New campaigns | 8 campaigns / 8 items

FE AL 8 XESL  BHEE £0.64

Change: 8 new campaigns, daily budget £0.64

JREA : % Tlglasses grips behind ears anti slip] ¥EHEBREES > HBERFELLE—F

Why: Campaign structure update.

FEIE 7 R (10/22-10/28) : {EE £35.16 | $4€& £49.92 | sTE 7

7 days after (10/22-10/28): Spend £35.16 | Sales £49.92 | Orders 7

R Campaign : 6476892232549 -

UK_FLUX_SB_P2 BOFCRLQG4B_glasses-grips-behind-ears-anti-slip_20261020 ; 274015185477354 +
UK_FLUX_SB_P2_BOFCRLQG4B_glasses-cord-for-men_20261020 ; 108119818418911 -
UK_FLUX_SB_P2_BOFD3PMPVC_sports-glasses-straps-non-slip_20261020 ; % 8 %

10/20 | AR | £ 2 % /2 &

10/20 | Placement | 2 campaigns / 2 items

AR AR [HEFAERZLEA ] K +0%/+25% (2 %)

Change: Top-of-search placement boost +0%/+25% (2 campaigns)

FRE : BRMAAETEEERRRMAHBELS > BERENRAEFESTRGE -
Why: Bids aligned to a sensible level so cost per click is consistent.

FEE 7 R (10/21-10/27) : 8 £51.08 | 848 £85.29 | :TE 11

7 days after (10/21-10/27): Spend £51.08 | Sales £85.29 | Orders 11

A% Campaign : 5214249722932
FX_UK_P2_BOFD3PSJG3_009_sunglasses-chain_20260415_1435_BIDHI_0605 ; 129481711907137 -
UK_80Days_StrapNylon_BOFD3PMPVC_SP_Auto_16_BIDHI_0605

10/20 | HifE - SHFEH |3 X /338
10/20 | Bid / Daily budget | 3 campaigns / 3 items

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
REL 7 R (10/21-10/27) : E#E £9.18 | $5€ £0.00 | :TE 0

7 days after (10/21-10/27): Spend £9.18 | Sales £0.00 | Orders 0

A% Campaign : 535906585103189 * UK_Flux_Verano_BO7CNKVWQP_SP_Other_037 ; 348311905521047 *
UK_Flux_Verano_B0O7CNV8S82_SP_Other_21 ; 83306187507719 -
UK_Flux_Avento_B07G8WDT6H_SP_KW_Broad_sunglasses-mens-wraparound

10/19 | #HES |31 % /158

10/19 | New campaigns | 1 campaigns / 1 items

E A XES SHFEE £10.00

Change: 1 new campaigns, daily budget £10.00

JREA : F3E Avento RES » EESERUE R BT~ Avento KIFIREE (15 AARPIEFTT)
Why: Campaign structure update.

FEE 7 R (10/20-10/26) : {EE £124.89 | 858 £24.79 | :TE 1

7 days after (10/20-10/26): Spend £124.89 | Sales £24.79 | Orders 1

% Campaign : 203901087045287 + UK_Flux_Avento_BO7G8WDT6H_SBV_KW_ 20261019

10/19 | dif& | 4 48 X / 57 &
10/19 | Bid | 48 campaigns / 57 items

FRE W@ £0.13-£1.10 = £0.11-£0.88 (57 3B » 48 %)

Change: Bid £0.13-£1.10 — £0.11-£0.88 (57 items, 48 campaigns)

JRE : RGAET MAERTENESHE  FREEPIECARRINES L -
Why: Budget concentrated on ads that bring orders.

FEE 7 R (10/20-10/26) : B £46.85 | 458 £89.94 | :TE 4
7 days after (10/20-10/26): Spend £46.85 | Sales £89.94 | Orders 4

%

Flux « FE4A% B Ad Change Detail * 9/29-10/28

SHE . {8 £0.53-£0.61 — £0.58-£0.67 (2382 %) ; HHFEH £2.00 — £3.00 (1 X)
Change: Bid £0.53-£0.61 — £0.58-£0.67 (2 items, 2 campaigns); Daily budget £2.00 — £3.00 (1 campaigns)

K% Campaign : 298897756836777 + UK_Flux_Sportech_BO7CNN4FW7_SP_Auto_37 ; 329418438897969 * Flux UK P2
BOFD3PMPVC spectacles-cord ; 188472371215298 + UK_Flux_Avento B0O7G8WDT6H_SP_KW_Broad_sunglasses-mens ; & 48
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1019 | &8 - SHFEHE | #£ 20 X /20 7

10/19 | Bid / Daily budget | 20 campaigns / 20 items

E W8 £0.47 —> £0.52 (138 1 %) ; BHERHE £1.00 > £2.00 (19 %)

Change: Bid £0.47 — £0.52 (1 items, 1 campaigns); Daily budget £1.00 — £2.00 (19 campaigns)

JREA

Why: Higher investment in campaigns with healthy orders and efficiency. Campaign structure update.
FEAL 7 R (10/20-10/26) : EH £103.67 | $58 £89.04 | :TE 5

7 days after (10/20-10/26): Spend £103.67 | Sales £89.04 | Orders 5

A% Campaign : 328517864641356 + UK_Flux_Verano_BO7CNKVWQP_SP_Other 031 ; 183328510382385
UK_Flux_P2_B07G8WDT6H_wraparound-sunglasses_v3 20260507_0077_L080_0725L ; 272437166887466 * Flux UK Avento
Black Auto 1.14; % 20 %

10/18 | #r3EE | £ 16 X/ 16 78

10/18 | New campaigns | 16 campaigns / 16 items
TE I 16 XEL C SHIEH £0.60/£1.00
Change: 16 new campaigns, daily budget £0.60/£1.00

JRE : #r3 spectacles cord] FBFESL @ HHaRE_BEINFE—H

Why: Campaign structure update.

FEAL 7 R (10/19-10/25) : &, £27.26 | $58 £7.07 | 3TE 1
7 days after (10/19-10/25): Spend £27.26 | Sales £7.07 | Orders 1

A& Campaign : 162440515645423 « UK_Flux_P2_B0G653WYKH_spectacles-cord_20261018 ; 125510036344076 -
UK_Flux_P2_B07G8SL62W_photochromic-cycling-glasses_20261018 ; 103989709605597 *
UK_Flux_P2_BOFD3PSJG3_glasses-string_20261018 ; & 16 %

1018 | hfE | £ 2 % /2 7&

10/18 | Bid | 2 campaigns / 2 items

SHE . {8 £0.55-£0.61 — £0.60-£0.70 (238> 2 %)

Change: Bid £0.55-£0.61 — £0.60-£0.70 (2 items, 2 campaigns)

B :

Why: Higher investment in campaigns with healthy orders and efficiency.
AL 7 R (10/19-10/25) : IEH, £44.51 | $58 £99.84 | 3T 12

7 days after (10/19-10/25): Spend £44.51 | Sales £99.84 | Orders 12

& Campaign : 296342399505188 + UK_80Days_StrapNylon_ BOFCRCZ1HC_SP_Other_84 ; 286602002770146 -
UK_80Days_StrapNylon_BOFD3PMPVC_SP_Auto_41

10117 | SBHE | #£1 %X /18

10/17 | Daily budget | 1 campaigns / 1 items

PE SHFEH £3.00 — £4.50 (1 %)

Change: Daily budget £3.00 — £4.50 (1 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.

FEHL 7 R (10/18-10/24) : EHE £16.03 | $HE £24.79 | :TE 1

7 days after (10/18-10/24): Spend £16.03 | Sales £24.79 | Orders 1

5& Campaign : 38900297409777 + UK_Flux_Avento_B07G8WDT6H_SP_KW_Broad_ray-bans
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10/15 | ifE - S HTEE - MLESL | £ 18 X /21 &
10/15 | Bid / Daily budget / New campaigns | 18 campaigns / 21 items

% {8 £0.29-£1.33 - £0.23-£1.30 (15 » 12 %) ; BHERHE £2.00 — £3.00 (1 %) ;¥

¥ 5 XEE SHFEHF £2.00/£3.00
Change: Bid £0.29-£1.33 — £0.23-£1.30 (15 items, 12 campaigns); Daily budget £2.00 — £3.00 (1
campaigns); 5 new campaigns, daily budget £2.00/£3.00

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency. Campaign structure update. Bids
aligned to a sensible level so cost per click is consistent.

P 7 R (10/16-10/22) : EH £41.21 | $5 £0.00 | 5TE 0

7 days after (10/16-10/22): Spend £41.21 | Sales £0.00 | Orders 0

A& Campaign : 38900297409777 + UK_Flux_Avento_ B07G8WDT6H_SP_KW_Broad_ray-bans ; 25017534328797 -
UK_Flux_Avento_B07G8WDT6H_SP_KW_Exact_sunglasses-amazon-uk ; 275795401920769 -
UK_Flux_Avento_B07G8WDT6H_SP_KW_Exact_ray-ban-sunglasses-mens ; & 18 %

10/14 | BfE | % 4 %/ 478

10/14 | Bid | 4 campaigns / 4 items

SHE BB £0.69-£1.20 — £0.64-£1.06 (438 4 %)

Change: Bid £0.69-£1.20 — £0.64-£1.06 (4 items, 4 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency. Bids aligned to a sensible level so cost
per click is consistent.

FEL 7 R (10/15-10/21) : E#H £8.57 | $5& £0.00 | 3TE 0

7 days after (10/15-10/21): Spend £8.57 | Sales £0.00 | Orders 0

% Campaign : 536898355128465 + UK_Flux_Verano_B07CNV8S82_SP_Other_08 ; 336515184035779 -
FX_UK_P2_BOFD3PSJG3_008_chain-for-glasses_20260415_1435 ; 267657801827760 -
UK_Flux_P2_B07G8WDTéH_polaroid-glasses_v3_20260507_0077 ; & 4 %

1013 | & | £ 3 %X /9 7E

10/13 | Bid | 3 campaigns / 9 items

SHE . {8 £0.95-£1.50 — £0.80 (978> 3 %)

Change: Bid £0.95-£1.50 — £0.80 (9 items, 3 campaigns)

JRHA :

Why: Bids aligned to a sensible level so cost per click is consistent.
PEHL 7 R (10/14-10/20) : EH& £5.75 | $5E £41.60 | ;TE 5
7 days after (10/14-10/20): Spend £5.75 | Sales £41.60 | Orders 5

A& Campaign : 47766767959854 « Flux UK P2 BOFD3PMPVC glasses-accessories_BIDHI_0605 ; 233289600790017 *
UK_Flux_SD_Contextual _PD1006 : 11621503788031 + UK_Flux_SD_Retargeting_PD1006

1012 | & | £ 101 X /121 38

10/12 | Bid | 101 campaigns / 121 items

HE  BfE £0.20-£1.10 = £0.16—£0.88 (121 7 > 101 %)

Change: Bid £0.20-£1.10 — £0.16—£0.88 (121 items, 101 campaigns)

FRE: BMAET MARFTRTENESHE  FHREETIELCARRNESL L -
Why: Budget concentrated on ads that bring orders.

PR 7 R (10/13-10/19) : EE £55.06 | $5E £83.26 | :TE 8

7 days after (10/13-10/19): Spend £55.06 | Sales £83.26 | Orders 8

A& Campaign : 512370154303365 * SB_string for glasses-string for glasses ; 320902337361884 * Flux UK P2 BO7G8SL62W
sports-sunglasses ; 397712547443061 + SB_BROAD_sunglasses men_1201_1139 ; & 101 %
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1012 | i@ | #£ 2% /258

10/12 | Bid | 2 campaigns / 2 items

SHE . KB £0.48-£0.55 — £0.53-£0.61 (22 %)

Change: Bid £0.48-£0.55 — £0.53-£0.61 (2 items, 2 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEAL 7 R (10/13-10/19) : EH £1.59 | $5% £0.00 | :T¥ 0

7 days after (10/13-10/19): Spend £1.59 | Sales £0.00 | Orders 0

A% Campaign : 535906585103189 *+ UK_Flux_Verano_BO7CNKVWQP_SP_Other 037 ; 348311905521047 *
UK_Flux_Verano_B07CNV8S82_SP_Other_21

1011 | Bk % - HWIE - LTS - A& | £ 87 R /156 78
10/11 | Audience / Bid / New campaigns / Status | 87 campaigns / 156 items

T W{E £0.12-£1.30 = £0.10-£1.33 (9238 > 41 %) ; B L/EHRBITHEZR > ZREHE (

18 %) ; BIEWe (FilE#&AR) 12 X 313 34 XEE - BHFEH £2.00/£3.00

Change: Bid £0.12-£1.30 — £0.10-£1.33 (92 items, 41 campaigns); Retargeting audience attached/swapped,
audience bid (18 campaigns); Tidied away (stopped serving) 12 campaigns; 34 new campaigns, daily budget
£2.00/£3.00

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency. Budget concentrated on ads that bring
orders. Campaign structure update. Retargeting audience attached with a higher audience bid.

FEHE 7 R (10/12-10/18) : EE £481.43 | $5€ £588.11 | :T¥ 31

7 days after (10/12-10/18): Spend £481.43 | Sales £588.11 | Orders 31

& Campaign : 328517864641356 + UK_Flux_Verano_B07CNKVWQP_SP_Other_031 ; 246155712714895 -
UK_80Days_StrapWire_B0G64L8VGX_SP_Auto_19 ; 195893845382726 + UK_Flux_Avento_BOC42LHKQ8_SP_KW_01 ; % 87 %

10/7 | SBHE | #1 % /154

10/7 | Daily budget | 1 campaigns / 1 items

RAE SHIEHE £5.00 — £10.00 (1 %)

Change: Daily budget £5.00 — £10.00 (1 campaigns)

FRE : EXREEEFETRITE  KFESEHEENRE  BEEXEIHM TUERTERK
Why: Higher investment in campaigns with healthy orders and efficiency.

PR 7 R (10/8-10/14) : FEH £43.47 | $5€ £78.95 | 3:T¥ 3

7 days after (10/8-10/14): Spend £43.47 | Sales £78.95 | Orders 3

A& Campaign : 288827137214303 « SB_BROAD_outdoor sunglasses_120425_1

10/7 | SBHE | #$ 2% /2"

10/7 | Daily budget | 2 campaigns / 2 items

HE FHIEHE £10.00 — £20.00 (2 %)

Change: Daily budget £10.00 — £20.00 (2 campaigns)

FHE: RMExRE—R RS TEXS ERRELENSHIER  BTUAILBEEIRAE - TERKBIGER -
Why: Higher investment in campaigns with healthy orders and efficiency.

AEL 7 R (10/8-10/14) : EE £0.00 | $5€ £0.00 | :TE 0

7 days after (10/8-10/14): Spend £0.00 | Sales £0.00 | Orders 0

A& Campaign : 233289600790017 « UK_Flux_SD_Contextual_PD1006 ; 11621503788031 -
UK_Flux_SD_Retargeting_PD1006
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10/6 | SHTFEHE |4 X% /48

10/6 | Daily budget | 4 campaigns / 4 items

FE SHTEH £1.00 — £2.00 (4 %)
Change: Daily budget £1.00 — £2.00 (4 campaigns)

JREA

Why: Higher investment in campaigns with healthy orders and efficiency.
A 7 R (10/7-10/13) : EE £135.94 | $5% £176.84 | 3TE 20
7 days after (10/7-10/13): Spend £135.94 | Sales £176.84 | Orders 20

A% Campaign : 17761491667916 -
UK_Flux_P2_B07G8SL62W_pola-optics-hd-sunglasses-jml_v3_20260507_0088 ; 47244838404141 -
UK_Flux_P2_B07G8WDT6H_men-s-sunglasses-uk_v3_20260507_0077 ; 129481711907137 -
UK_80Days_StrapNylon_ BOFD3PMPVC_SP_Auto_16_BIDHI 0605 ; % 4 %

10/5 | if& | #£ 10 %X / 13 58

10/5 | Bid | 10 campaigns / 13 items

SHE . B8 £0.20-£0.88 — £0.16—£0.71 (13> 10 %)

Change: Bid £0.20-£0.88 — £0.16—£0.71 (13 items, 10 campaigns)

FRE: BRMAAET MARFRTENEELE  FHEEETIELCARRNESE L -
Why: Budget concentrated on ads that bring orders.

PREHL 7 R (10/6-10/12) : & £3.94 | $58 £37.49 | 3TE 2

7 days after (10/6-10/12): Spend £3.94 | Sales £37.49 | Orders 2

A& Campaign : 5214249722932
FX_UK_P2_BOFD3PSJG3_009_sunglasses-chain_20260415_1435_BIDHI_0605 ; 124474017170944 « Flux UK Avento Black
Auto 0.86 ; 170208400542527 + UK_Flux_P2_B07G8WDT6H_mens-sports-sunglass_v3_20260507_0088 ; & 10 %

10/5 | SEHFEHE | £ 1% /14

10/5 | Daily budget | 1 campaigns / 1 items

FE  SHFEHE £200.00 = £140.00 (1 %)

Change: Daily budget £200.00 — £140.00 (1 campaigns)

FRE : BRFCAETRFERNSHTESE - BFEHEEHBEKRIE -

Why: Campaign structure update.

REH 7 R (10/6-10/12) : & £0.00 | $5€ £0.00 | :TE 0

7 days after (10/6-10/12): Spend £0.00 | Sales £0.00 | Orders 0

& Campaign : 2347387401732870 + UK 155/ SP S HIEHE LR (profile dailyBudget)

10/5 | FragpEss | 32 % /2R

10/5 | New campaigns | 2 campaigns / 2 items

TE A 2 XEL  BHEE

Change: 2 new campaigns, daily budget

JRE © R{EHARI B SE EIRAREEBATSHES @ IR RN EXBRER F ERMAX - XASHEEL
R o

Why: Campaign structure update.

FEHE 7 R (10/6-10/12) : 3EE £0.00 | $5€ £0.00 | 5TE 0

7 days after (10/6-10/12): Spend £0.00 | Sales £0.00 | Orders 0

A& Campaign : 233289600790017 « UK_Flux_SD_Contextual_PD1006 ; 11621503788031 -
UK_Flux_SD_Retargeting_ PD1006

10/4 | Hif& | #£ 13 % /19 58

10/4 | Bid | 13 campaigns / 19 items

SHE B8 £0.13-£1.06 — £0.16—£1.20 (1938 > 13 %)
Change: Bid £0.13-£1.06 — £0.16—£1.20 (19 items, 13 campaigns)
REAE : KAFEE TELELE bidding 5B > BEMAELEBREEE o
Why: Higher investment in campaigns with healthy orders and efficiency.
FEIE 7 R (10/5-10/11) : EE £323.12 | $5& £413.80 | 3T¥ 37

7 days after (10/5-10/11): Spend £323.12 | Sales £413.80 | Orders 37

A% Campaign : 59314369916234 « UK_Flux_Sportech_BO7CNNHJV5_SP_Other 08 _L100_0725L ; 442588803873718 -
UK_Flux_Sportech_B07CNN4FW7_SP_Other_008 ; 288827137214303 + SB_BROAD_outdoor sunglasses_120425 1; % 13 %
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10/4 | Bif& | #£ 20 % / 29 58

10/4 | Bid | 20 campaigns / 29 items

SHE . KB £0.36-£0.92 — £0.29-£0.74 (29 A > 20 %)

Change: Bid £0.36—-£0.92 — £0.29-£0.74 (29 items, 20 campaigns)

FRE: BRPFAET MARTFRTENESLE  FHEEEPIELCARRNESE L o
Why: Budget concentrated on ads that bring orders.

FEA 7 R (10/5-10/11) : EH £0.00 | $58 £0.00 | 3TE 0

7 days after (10/5-10/11): Spend £0.00 | Sales £0.00 | Orders 0

% Campaign : 140313734373372 + Flux UK Avento Black Auto 0.90 ; 116000989026459 * Flux UK Avento Black Auto
0.88 ; 319831800129767 + UK_80Days_StrapNylon BOFD3PMPVC_SP_Auto_38 ; & 20 %

10/4 | S BFEE | £ 32 % /32E

10/4 | Daily budget | 32 campaigns / 32 items

HE  SHTEHE £1.00 > £1.20 (32 %)

Change: Daily budget £1.00 — £1.20 (32 campaigns)

RE: PR TELEENEHEE  FELARKRNELSERE X -
Why: Higher investment in campaigns with healthy orders and efficiency.
REE 7 R (10/5-10/11) : JEE £333.72 | $4& £431.31 | 3TE 27

7 days after (10/5-10/11): Spend £333.72 | Sales £431.31 | Orders 27

A& Campaign : 298897756836777 + UK_Flux_Sportech_BO7CNN4FW?7_SP_Auto_37 ; 59314369916234 -
UK_Flux_Sportech_BO7CNNHJV5_SP_Other_08_L100_0725L ; 445253488500245 -+
FX_UK_P2_B0O7CNT173P_004 oakley-sunglasses_20260415 1435 ; & 32 %

10/3| & | #£ 5% /117

10/3 | Bid | 5 campaigns / 11 items

SHE . B8 £0.39-£0.92 — £0.32-£0.74 (11 3> 5 %)

Change: Bid £0.39-£0.92 — £0.32-£0.74 (11 items, 5 campaigns)

RE : HAAET mRFRTENELLE  EREEPIECARRNESL L -
Why: Budget concentrated on ads that bring orders.

AL 7 R (10/4-10/10) : FEE £1.89 | 58 £0.00 | :TE 0

7 days after (10/4-10/10): Spend £1.89 | Sales £0.00 | Orders 0

A& Campaign : 67460176980441 « Flux UK Avento Black Auto 0.92 ; 418972559311973 *
UK_80Days_StrapNylon_BOFD3PMPVC_SP_Auto_12 ; 47766767959854 + Flux UK P2 BOFD3PMPVC
glasses-accessories_BIDHI_0605 ; & 5 %

10/3 | HfB | #£ 1% /158

10/3 | Bid | 1 campaigns / 1 items

JHE B £0.39 > £0.43 (1 B> 1 %)

Change: Bid £0.39 — £0.43 (1 items, 1 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEL 7 R (10/4-10/10) : FEE £0.00 | 5% £0.00 | :TE 0

7 days after (10/4-10/10): Spend £0.00 | Sales £0.00 | Orders 0

& Campaign : 328517864641356 + UK_Flux_Verano_B07CNKVWQP_SP_Other_031

10/2 | fB | %1 % /178

10/2 | Bid | 1 campaigns / 1 items

SHE KB £0.66 — £053 (171 %)

Change: Bid £0.66 — £0.53 (1 items, 1 campaigns)

FRE: BMAET MARFRTENESHE  FHREETIELCARRNESL L -
Why: Budget concentrated on ads that bring orders.

P 7 R (10/3-10/9) : E#E £0.00 | $5% £0.00 | :TE 0

7 days after (10/3-10/9): Spend £0.00 | Sales £0.00 | Orders 0

R5& Campaign : 445298209745477 « Flux UK P2 BOFD3PMPVC glasses-neck-strap
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10/1 | WM& | 3 % /3538

10/1 | Bid | 3 campaigns / 35 items

% BB £0.13-£0.70 — £0.11-£0.56 (353 3 %)

Change: Bid £0.13-£0.70 — £0.11-£0.56 (35 items, 3 campaigns)

FRE: RPFAET MAFRTENRABFTHE  BHEESPIECLCARRNES L -
Why: Budget concentrated on ads that bring orders.

AL 7 K (10/2-10/8) : FEE £101.25 | $5& £224.64 | 3TE 27

7 days after (10/2-10/8): Spend £101.25 | Sales £224.64 | Orders 27

R Campaign : 37857217297246 * Sponsored Brand Ad Trial 2023 ; 129481711907137 *
UK _80Days_StrapNylon_BOFD3PMPVC_SP_Auto_16_BIDHI 0605 ; 460392533511822 -+
UK _80Days_StrapNylon_BOFD3PMPVC_SP_Auto_42

10/1 | hfE | #£1 % /158

10/1 | Bid | 1 campaigns / 1 items

JAE B £0.66 > £0.53 (1 B> 1 %)

Change: Bid £0.66 — £0.53 (1 items, 1 campaigns)

FRE: BRPAAET MARFRTENEELE  FHEEETIELCARRNESE L -
Why: Budget concentrated on ads that bring orders.

PEHL 7 R (10/2-10/8) : & £0.53 | 458 £0.00 | :TE 0

7 days after (10/2-10/8): Spend £0.53 | Sales £0.00 | Orders 0

A% Campaign : 332041564399578 « UK_80Days_StrapNylon_BOFCRCZ1HC_SP_Other_77

1011 | EERET | 45 153,664 £

10/1 | Negative keywords | 153,664 entries

FE AT ERSET 163,664 &

Change: 153,664 negative keywords added

RE  RERENTERETRE  BERABEE - BEZEFAALRNES  AEPRRMARR ~ B
PRAZRKFARBRATER  URERBRTENTALRE > REHR °

Why: Applied the negative keyword list you provided to auto, broad and phrase-match campaigns. Terms that

recently generated orders, overlap with our active keywords or product wording, or are numeric lens-strength
values were kept and not negated.

EERBFARRFFAEBZRIK

No separate post-change results for negative keywords.

A%k Campaign : & Campaign/E44E (BE) ~ &2 - FAMALEH)

9/30 | KB | 3£ 22 £ /42 1B

/30 | Bid | 22 campaigns / 42 items

FE  BfE £0.17-£1.08 — £0.14—£0.86 (42 38> 22 %)

Change: Bid £0.17-£1.08 — £0.14-£0.86 (42 items, 22 campaigns)

FRE: BMAET MARFRTENESLE  FHREETIELCARRNESL L -
Why: Budget concentrated on ads that bring orders.

AEEL 7 R (10/1-10/7) : B £41.81 | 58 £29.17 | :TE 1

7 days after (10/1-10/7): Spend £41.81 | Sales £29.17 | Orders 1

& Campaign : 98286700677926 + UK_Flux_Sportech_B07CNN4FW?7_SP_Other_005_BIDHI_0605 ; 397421871973587 *
SB_glasses straps for women-glasses straps for women ; 121996613896069 * Flux UK Avento Black Auto 1.08 ; & 22 %

q/29 | HE | 1 X% /138

q/29 | Bid | 1 campaigns / 1 items

JE : H{E £0.55 — £0.44 (13- 1 %)

Change: Bid £0.55 — £0.44 (1 items, 1 campaigns)

FRE BT RBERBARBK - MARERRHENRART/ AL E  REGBRARKIZENLE
Why: Budget concentrated on ads that bring orders.

L 7 R (9/30-10/6) : E#E £0.00 | $5%€ £0.00 | :TE 0

7 days after (9/30-10/6): Spend £0.00 | Sales £0.00 | Orders 0

2% Campaign : 70314352796449 « UK_Flux_Sportech_BO7CNNHJV5_SP_Other_08_L110_0725L
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9/29 | B8 - SHTEE | % 24 X /38 &

9/29 | Bid / Daily budget | 24 campaigns / 38 items

FAE  HE £0.22-£1.13 — £0.26-£1.30 (29 B> 24 %) ; GHFEH £1.00 = £1.50 (9 %)
Change: Bid £0.22-£1.13 — £0.26—£1.30 (29 items, 24 campaigns); Daily budget £1.00 — £1.50 (9
campaigns)

BE : KA TELELEHN bidding B BEMAEEZRLEE o

Why: Higher investment in campaigns with healthy orders and efficiency.

FEHR 7 R (9/30-10/6) : 1E8 £279.30 | $4E £681.11 | 3TE 27

7 days after (9/30-10/6): Spend £279.30 | Sales £681.11 | Orders 27

A% Campaign : 463461955390376 *
FX_UK_P2_B07CNT173P_001_oakley-sunglasses-mens_20260415_1435 ; 246155712714895 -
UK_80Days_StrapWire_B0G64L8VGX_SP_Auto_19 ; 24179526466355 +
UK_Flux_P2_B0C42LHKQ8_mens-sunglasses_v1 20260507 KW ; & 24 %

9/29 | BB | 31 % /18

9/29 | Bid | 1 campaigns / 1 items

SHE B £0.85 = £0.68 (171 %)

Change: Bid £0.85 — £0.68 (1 items, 1 campaigns)

FRE: BRPAFAET MARFRTENRABFTHE  BHEESPIELCARRNELS L -
Why: Budget concentrated on ads that bring orders.

FEAL 7 R (9/30-10/6) : FEH, £30.17 | $58 £24.99 | ;TE 1

7 days after (9/30-10/6): Spend £30.17 | Sales £24.99 | Orders 1

A% Campaign : 195893845382726 + UK_Flux_Avento_BOC42L.HKQ8_SP_KW_01

9/29 | & | 3£ 14 X /29 &

9/29 | Bid | 14 campaigns / 29 items

SHE . KB £0.39-£1.06 — £0.31-£0.85 (29 A > 14 %)

Change: Bid £0.39-£1.06 — £0.31-£0.85 (29 items, 14 campaigns)

FRE: BRPAAET MARFRTENEELE  FHEEETIELCARRNESE L -
Why: Budget concentrated on ads that bring orders.

FEL 7 R (9/30-10/6) : IEE £48.88 | $5E £48.67 | sTE 5

7 days after (9/30-10/6): Spend £48.88 | Sales £48.67 | Orders 5

% Campaign : 329418438897969 * Flux UK P2 BOFD3PMPVC spectacles-cord ; 246155712714895 -
UK_80Days_StrapWire_B0OG64L8VGX_SP_Auto_19 ; 86306960917423 + Flux UK Avento Black Auto 1.06 ; & 14 %

7 RAK 10 (210 38) BIIRE > FEESH (RLE) °
The 10 batches (210 items) from the last 7 days are listed above and not repeated (see above).

HEE | REEE

Growth opportunities

Sportech ZEER AR %81k Optimise
Sportech sport sunglasses first

30 Xit# Spend 30 R#ESHE Total sales ACOS TACOS (30 X)
£508 £1,638 54.9% 31.0%
TACOS (7 X) SHEFEET BERBHIEE FEEERE
46.3% £42 £15.23 37%

EREFRARE © A4 30 K TACOS 31.0% * LEEAR 25% & 6.0 [HE 28 o RGBT (HE-
WAL~ BT ) > BRI ERRNBRERZNGE  BAIFAEZRRE °

Recommendation & decision: 30-day TACOS is 31.0% vs the 25% target (6.0 pts above). We optimise efficiency
first and will ask you once it is back within target. Nothing for you to decide right now.
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Avento K[5ERSE SeB1E Optimise
Avento sunglasses first

30 Xit# Spend 30 R#SHE Total sales ACOS TACOS (30 X)
£2,291 £3,902 94.0% 58.7%
TACOS (7 X) SHBRE A HREHIER REFERR
88.2% £221 £55.16 25%

EHRAFERE A4 30 X TACOS 58.7% » LEEAZ 25% & 33.7 (BB 2B o JAFILEEKE (HE -
RRAL ~ BRRT) » R EEABFLRTIE  BAIRAEZERRE

Recommendation & decision: 30-day TACOS is 58.7% vs the 25% target (33.7 pts above). We optimise efficiency
first and will ask you once it is back within target. Nothing for you to decide right now.

H A KGR A4 )
Other sunglasses lines

30 R{E#E Spend 30 R#SHE Total sales ACOS TACOS (30 k)

£60 £613 40.8% 9.8%

TACOS (7 R) SHBRHEAE ERBHIEE REFERER

5.3% £62 £17.77 29%

ERESFRAE A4 30 X TACOS 9.8% » EEEE 25% N » BRIHEEERFREIKA > SHEE
SRR 29% (BEARRFEER)  RREEZREFEWARTERLEE @ FMASHERL  AFERA
i o

Recommendation & decision: 30-day TACOS is 9.8%, within target. Bids are at our planned level and only 29%
of daily budget is used, so growth comes from new keywords and product pages. Nothing for you to decide.

Straps first

30 RX{E#E Spend 30 RASHE Total sales ACOS TACOS (30 k)
£1,095 £3,104 50.2% 35.3%
TACOS (7 X) SHEH S HREHIER FHERAR
45.5% £143 £37.38 26%

BBRBFEIRE © A4 30 R TACOS 35.3% * LbEAR 25% & 10.3 AELF o #MALMEIEHR (H(E -

KA~ BT ) > BEERRNBRERENS  BAIFAEZRRE °
Recommendation & decision: 30-day TACOS is 35.3% vs the 25% target (10.3 pts above). We optimise efficiency
first and will ask you once it is back within target. Nothing for you to decide right now.
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Z& Germany (DE)

7 RAE Last 7d % Increases 1B Optimised Wt/ Frit Away/New
459 18 8 118 0/50

I 30 RFAE Last 30d % Increases 1B Optimised Wt/ Frit Away/New
1,134 38 123 635 17 /75

A% 7 R/30 REREK
Marketplace performance: last 7 / 30 days (B4 EBEEESHFESE » Amazon Ads #k 10/22-10/28 /
9/29-10/28 ; TACOS # Scalelnsights B4 )

i 7 X Last 7 days 1E#E Spend $45E Sales TE ACOS

TI5#EET Total €709 €824 28 86.0%
B €11 €8 1 134.3%
Avento €556 €697 21 79.7%
Sportech €64 €34 1 190.9%
HAheREE €58 €85 5 68.6%
3 30 X Last 30 days & SHE ACOS TACOS

W5 #EET Total €3,378 €5,121 66.0% 31.1%
B €11 €8 134.3% 0.0%
Avento €2,571 €3,723 69.1% 35.3%
Sportech €382 €649 58.8% 31.1%
HiEREE €212 €546 38.9% 32.4%

R | 37 Re9FRAE (10/22-10/28)
DE: adjustments in the last 7 days

10/28 | HAs@% | £ 1 % /158
10/28 | Other | 1 campaigns / 1 items
R HAhIRE 1 7R

Change: Other adjustments: 1 items

RE: WERETHEHEEER SRRENBEHES

Why: Campaign structure update.

BET (FBEE 0 X) :EE €0.00 | $5€ €0.00 | :TE 0

Observing (day 0 after): Spend €0.00 | Sales €0.00 | Orders 0

A% Campaign : 312841567191963 « DE ICECUBE Avento BO7G8SL62W Auto 0.58 Al

10/28 | HHFEE | #£ 2 % /27

10/28 | Daily budget | 2 campaigns / 2 items

K ESHTEHE €1.00 > €2.00 (2 %)

Change: Daily budget €1.00 — €2.00 (2 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
BET (FAB%EE 0 X) :EE €0.00 | $5€ €0.00 | :TE 0

Observing (day 0 after): Spend €0.00 | Sales €0.00 | Orders 0

& Campaign : 22348806237566 + DE ICECUBE Avento BO7G8SL62W Auto 0.49
A2_BIDHI_0529_L100_0725L ; 134199736353460 *
DE_FLUX_SB P2 B07G8SL62W_sonnenbrille-selbsttoenend-herren_20261020
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10/27 | SBEE | £ 2% /2 A

10/27 | Daily budget | 2 campaigns / 2 items

FESGHIEH €1.00 > €2.00 (2 X)

Change: Daily budget €1.00 — £€2.00 (2 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
BT (FAERE 1 X 10/28-10/28) : B €1.72 | $4% €0.00 | :TE 0
Observing (day 1 after, 10/28-10/28): Spend €1.72 | Sales €0.00 | Orders 0

A% Campaign : 256975862118659 + DE_FLUX_SB_P2_B07G8WDT6H_wanderbrille-herren_20261020 ; 491167967621598 -
SB_BROAD_men in black sonnenbrille_1201_1156

10/26 | Hif& | £ 80 % / 118 &

10/26 | Bid | 80 campaigns / 118 items

FE  BfE €0.20€1.04 — €0.16—£€0.84 (118 7> 80 %)

Change: Bid €0.20—€1.04 — €0.16—€0.84 (118 items, 80 campaigns)

RE : HPAET mMRFRITENELSHE  EHEEEPIELCARRINES L -
Why: Budget concentrated on ads that bring orders.

BET (RABMEZE 2 X 10/27-10/28) : {E# €7.48 | 5% €0.00 | :TE 0
Observing (day 2 after, 10/27-10/28): Spend €7.48 | Sales €0.00 | Orders 0

A% Campaign : 111482728540060 -
DE_Flux_ICECUBE_Sportech_BO7CNNHJV5_SP_KW_Broad_vé6_20260430 ; 518298245304567 + DE ICECUBE Avento
B0O7G8SL62W Auto 0.55 A2 ; 425821504906310 + DE ICECUBE Avento BO7G8SL62W KW sport-sonnenbrille-herren ; & 80 %

10/26 | GHTEE [ £ 1 % /1R

10/26 | Daily budget | 1 campaigns / 1 items

RE . SHIEHE €1.00 > €2.00 (1 %)

Change: Daily budget €1.00 — €2.00 (1 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
BED (REHRSE 2 X 10/27-10/28) : 1£# €0.00 | $5% €0.00 | :TE 0

Observing (day 2 after, 10/27-10/28): Spend €0.00 | Sales €0.00 | Orders 0
A& Campaign : 263546672842588 « DE_Flux_P2_B07G8WDT6H_fahrradbrille-winter_20261018

10/25 | SBHEF | # 2 % /2"

10/25 | Daily budget | 2 campaigns / 2 items

HE . SHIEHE €1.00 > €2.00 (2 %)

Change: Daily budget €1.00 — €2.00 (2 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
BET (FBEE 3 X 10/26-10/28) : {£& €3.60 | 4% €0.00 | :TE 0
Observing (day 3 after, 10/26-10/28): Spend €3.60 | Sales €0.00 | Orders 0

A% Campaign : 77685200333008 « DE 80Days PilotDB BOF1D2QG1X KW sonnenbrille-angeln
050326-1457 ; 364647678648165 + DE ICECUBE Sportech BO7CNN4FW7 KW sonnenbrille A2

10/24 | HAhi@% | £ 3 X /378

10/24 | Other | 3 campaigns / 3 items

TRE  HATRE 318

Change: Other adjustments: 3 items

JRE RS RS S8 AR K

Why: Campaign structure update.

BET GAREE 4 X 10/25-10/28) : {£# €0.00 | $4% €0.00 | (T 0
Observing (day 4 after, 10/25-10/28): Spend €0.00 | Sales €0.00 | Orders 0

% Campaign : 233132513084297 + DE_Flux_P2_B07G8WDT6H_bliz-sonnenbrille_20261024 ; 144688682405986 -
DE_FLUX_SB_P2_B07G8WDT6H_vans-sonnenbrille_20261024 ; 279037208521968 -
DE_FLUX_SB_P2_B07G8WDT6H_bliz-sonnenbrille_20261024
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10/24 | 34 | 3£ 8 X /8 3R
10/24 | New campaigns | 8 campaigns / 8 items

RE ML 8 XEE SHIEH €1.00

Change: 8 new campaigns, daily budget €1.00

FRE : & Tuv brille] 3EEBREES > HEBBRHELLE—F

Why: Campaign structure update.

BRT GAE#EE 4 X 10/25-10/28) : {£#& €9.53 | $4% €0.00 | :T¥ 0

Observing (day 4 after, 10/25-10/28): Spend €9.53 | Sales €0.00 | Orders 0

A% Campaign : 41621620347963 + DE_FLUX_SB_P2_B07G8WDT6H_uv-brille_20261024 ; 170199573288354 -
DE_FLUX_SB_P2_B07G8WDT6H_fahrradbrille-winddicht_20261024 ; 145414720550807 *

DE_FLUX_SB_P2 B07G8WDT6H_photochrome-sonnenbrille_20261024 ; & 8 %

10/24 | #EE | 3£ 15 % / 1538

10/24 | New campaigns | 15 campaigns / 15 items
E 15 XEL - BHEH €0.60/€1.00
Change: 15 new campaigns, daily budget €0.60/€1.00

JRE : % [brillenband damen] ¥EEBESLS > BB REGLE—H

Why: Campaign structure update.
BET (RABEE 4 X 10/25-10/28) : £ €13.60 | $45% €0.00 | 3TE 0
Observing (day 4 after, 10/25-10/28): Spend €13.60 | Sales €0.00 | Orders 0

% Campaign : 135490731383551 * DE_Flux_P2_BOFD3PMPVC_brillenband-damen_20261024 ; 43205495224875 -
DE_Flux_P2_B07G8WDT6H_autofahrerbrille_20261024 ; 200312098431664 +
DE_Flux_P2_BOFD3PMPVC_brillenkette-herren_20261024 ; % 15 &

10/24 | FEE | 12 % /1258
10/24 | New campaigns | 12 campaigns / 12 items

FE 12 XELS BHEH €2.00
Change: 12 new campaigns, daily budget €2.00

JRE : &K Amazon #EEEHMRIK (SQP) HKHEE ERFRMRAZEIZTA > 0B S A2E & & o ek

Why: Campaign structure update.
BED (REHRSE 4 R 10/25-10/28) : E# €28.25 | $48& €62.93 | :TE 2
Observing (day 4 after, 10/25-10/28): Spend €28.25 | Sales €62.93 | Orders 2

A% Campaign : 223761206702480 *
DE_Flux_Avento_B07G8W7FR8_SB_KW_Exact_sonnenbrille-herren-schmales-gesicht ; 84575966138232 -
DE_Flux_Avento_B07G8WDT6H_SB_KW_Exact_motorradbrille-selbsttoenend ; 55163596152530 -
DE_Flux_Avento_B07G8SL62W_SB_KW_Exact_sport-sonnenbrille-herren-polarisiert ; & 12 %

10/23 | #RAE | #£ 279 %X / 279 &

10/23 | Status | 279 campaigns / 279 items

R EMHRK 279 X

Change: Re-opened 279 campaigns

JRE - ERER EMEREELE - ARG E R IRIE B B SRR
Why: Campaign structure update.

BET (FERE 5 X 10/24-10/28) : LB €7.67 | 4% €8.39 | :TE 1
Observing (day 5 after, 10/24-10/28): Spend €7.67 | Sales €8.39 | Orders 1

Flux « FE4A% B Ad Change Detail * 9/29-10/28

X3%& Campaign : 525871848892892 + DE 80Days StrapNylon BOFD3PMPVC Auto 0.21 Al ; 338908779877864 + DE 80Days
StrapNylon BOFD3PMPVC Auto 0.24 A1 ; 307994726808452 + DE 80Days StrapNylon BOFD3PMPVC Auto 0.27 A1 ; & 279 %
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10/23 | #ESE | £ 15 X / 1578
10/23 | New campaigns | 15 campaigns / 15 items

15 XESL  BHTEE €2.00

Change: 15 new campaigns, daily budget €2.00

JRE K Amazon #EEEHKIK (SQP) RHBEEERTFRMGBENIESE > FREEFESE PG
Why: Campaign structure update.

BRT (AEBRSE 5 X 10/24-10/28) : 68 €1.82 | $4€ €21.82 | :T¥ 3

Observing (day 5 after, 10/24-10/28): Spend €1.82 | Sales €21.82 | Orders 3

A% Campaign : 35392696238689 -
DE_Flux_Avento_B07G8W7FR8_SP_KW_Exact_sonnenbrille-herren-schmales-gesicht ; 177918298909092 -
DE_Flux_Avento_B07G8WDT6H_SP_KW_Exact_motorradbrille-selbsttoenend ; 91840548133595
DE_Flux_Avento_B07G8SL62W_SP_KW_Exact_sport-sonnenbrille-herren-polarisiert ; % 15 %

10/23 | SEHEE [ £ 1 X /1 &

10/23 | Daily budget | 1 campaigns / 1 items

RE . SHIEHE €225 - €3.38 (1 %)

Change: Daily budget €2.25 — €3.38 (1 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.

BERD (REHRE 5 R 10/24-10/28) : 1£# €6.40 | $5% €0.00 | :TE 0

Observing (day 5 after, 10/24-10/28): Spend €6.40 | Sales €0.00 | Orders 0

A% Campaign : 316612934065531 + DE ICECUBE Sportech BO7TCNN4FW7 KW sonnenbrille-grau A2

fBE | I 30 ReGFAE (BEHIHD)

DE: adjustments in the last 30 days (earlier part)
10/21 | gL | £ 2 % /28

10/21 | New campaigns | 2 campaigns / 2 items
THEE HT 2 XEL C BHTEE €1.00

Change: 2 new campaigns, daily budget €1.00

JRE : & Tpolbrille angeln] ¥EHEBRLEESL @ HBERFELLE—F

Why: Campaign structure update.

FEHE 7 R (10/22-10/28) : EE €13.58 | $4€ €0.00 | 5TE 0

7 days after (10/22-10/28): Spend €13.58 | Sales €0.00 | Orders 0

A& Campaign : 230676772847872 « DE_FLUX_SB_P2_B07G8WDT6H_polbrille-angeln_20261021 ; 27880363517095 -
DE_FLUX_SB_P2_BOC2P48NCR_brille-mit-kopfhoerer-bluetooth_20261021

10/21 | #rEE | £ 2 %X /298

10/21 | New campaigns | 2 campaigns / 2 items

THEEH 2 XEL C BHEHE €1.00

Change: 2 new campaigns, daily budget €1.00

JREEA : % Therren sonnenbrille polarisiert] ¥EHEBEL » HHERHEL LE—F
Why: Campaign structure update.

L 7 R (10/22-10/28) : EH €16.97 | $4€ €0.00 | :TE 0

7 days after (10/22-10/28): Spend €16.97 | Sales €0.00 | Orders 0

% Campaign : 206473153557776 +
DE_Flux_P2_B07CNN4FW7_herren-sonnenbrille-polarisiert_20261021 ; 206954900580659 *
DE_Flux_P2_BOC2P48NCR_brille-mit-kopfhoerer-bluetooth_20261021

Flux « FE4A% B Ad Change Detail * 9/29-10/28
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10/20 | #EE | £ 4 X/ 478
10/20 | New campaigns | 4 campaigns / 4 items

RE M 4 RS SHIEH €1.00

Change: 4 new campaigns, daily budget €1.00
JRE : #3E Tangel brille] BIRFES @ HEHERE_REINFE—F

Why: Campaign structure update.
RERL 7 R (10/21-10/27) : & €29.70 | $4& €0.00 | :TE 0
7 days after (10/21-10/27): Spend €29.70 | Sales €0.00 | Orders 0

A% Campaign : 91365515484285 « DE_Flux_P2_B07G8SL62W_angel-brille_20261020 ; 281439419684460 *
DE_Flux_P2_B07G8SL62W_sonnenbrille-selbsttoenend-herren_20261020 ; 5407064825776 +
DE_Flux_P2_B07G8W7FR8_sportbrillen-herren-uv-schutz_20261020 ; & 4 %

10/19 | {8 | # 52 % / 65 &

10/19 | Bid | 52 campaigns / 65 items

FAE  BfE €0.30€1.04 —» €0.24€0.84 (657> 52 %)

Change: Bid €0.30—€1.04 — €0.24—€0.84 (65 items, 52 campaigns)

FRE: BRMAAET MARFRTENEELE  FHEEETIELCARRNESE L -
Why: Budget concentrated on ads that bring orders.

FEL 7 R (10/20-10/26) : &, €4.14 | $4€ €0.00 | :TE 0

7 days after (10/20-10/26): Spend €4.14 | Sales €0.00 | Orders 0

K% Campaign : 467203635323728 + SB_BROAD_Sonnenbrille klar_120425 ; 367920905998126 - DE ICECUBE Avento
B07G8SL62W Auto 0.50 A2 ; 471533110970986 + DE ICECUBE Avento BO7G8SL62W ASIN BO9IINVQ6Y ; & 52 X

1019 | SBHEE | £ 2 % /27

10/19 | Daily budget | 2 campaigns / 2 items

AE  ESHIEHE €1.00 > €2.00 (2 %)
Change: Daily budget €1.00 — €2.00 (2 campaigns)

JREA :

Why: Higher investment in campaigns with healthy orders and efficiency.
PRI 7 R (10/20-10/26) : HEE €40.41 | 458 €100.83 | 3T¥ 3

7 days after (10/20-10/26): Spend €40.41 | Sales €100.83 | Orders 3

& Campaign : 22348806237566 + DE ICECUBE Avento BO7G8SL62W Auto 0.49
A2_BIDHI_0529_L100_0725L ; 491167967621598 + SB_BROAD_men in black sonnenbrille_1201_1156

10/18 | #rESE | £ 15 X / 15 &
10/18 | New campaigns | 15 campaigns / 15 items

FE 15 XEL  BHEH €1.00
Change: 15 new campaigns, daily budget €1.00

JRE : #3% Twander brille] BFESLS > #HSHHFLERE_EEF—F

Why: Campaign structure update.
FEIE 7 R (10/19-10/25) : {£E €100.03 | $5& €134.45 | :T¥E 4
7 days after (10/19-10/25): Spend €100.03 | Sales €134.45 | Orders 4

& Campaign : 20242006093526 « DE_Flux_P2_B07G8WDT6H_wander-brille_20261018 ; 29631300254083 *
DE_Flux_P2_B07G8SL62W_sonnenbrille-selbsttoenend_20261018 ; 13222268792318 *
DE_Flux_P2_B07G8W7FR8_wanderbrille-damen_20261018 ; & 15 %

1018 | #HTEH £ 3 %X /3 &
10/18 | Daily budget | 3 campaigns / 3 items

RE:BSHMEH €1.20 > €2.20 (3 %)
Change: Daily budget €1.20 — €2.20 (3 campaigns)

JR &

Why: Higher investment in campaigns with healthy orders and efficiency.

B 7 K (10/19-10/25) : JEH €38.39 | $4€ €100.83 | :TE 3
7 days after (10/19-10/25): Spend €38.39 | Sales €100.83 | Orders 3

A3%& Campaign : 44331105016335 « DE ICECUBE Avento BO7G8SL62W Auto 0.28 A2_BIDHI_0529 ; 210604328447862 + DE
ICECUBE Avento BO7G8SL62W KW sportbrille_BIDHI_0529 ; 491548252764065 + DE ICECUBE Verano BO7CNKVWQP KW
verspiegelt-sonnenbrille A1
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10/16 | SBEF | £ 1 % /1 8

10/16 | Daily budget | 1 campaigns / 1 items

RE  SHTEHE €1.50 > €2.25 (1 %)
Change: Daily budget €1.50 — €2.25 (1 campaigns)

JREA

Why: Higher investment in campaigns with healthy orders and efficiency.
FER 7 R (10/17-10/23) : E#H €23.31 | 448 €0.00 | :TE 0

7 days after (10/17-10/23): Spend €23.31 | Sales €0.00 | Orders 0

A& Campaign : 103411902130583 * DE ICECUBE Avento BO7G8WNCK3 Auto 1.60 A1

1015 | HiE- SHEE | 11 /178

10/15 | Bid / Daily budget | 11 campaigns / 17 items

FE  H{E €0.44€1.33 > €0.35-€1.30 (165> 10 %) ; BHFEHE €1.00 > €1.50 (1 %)
Change: Bid €0.44—€1.33 — €0.35—€1.30 (16 items, 10 campaigns); Daily budget €1.00 — €1.50 (1
campaigns)

JRHA

Why: Higher investment in campaigns with healthy orders and efficiency. Campaign structure update. Bids
aligned to a sensible level so cost per click is consistent.

FEL 7 R (10/16-10/22) : E# €37.02 | $48 €0.00 | 5TE 0

7 days after (10/16-10/22): Spend €37.02 | Sales €0.00 | Orders 0

A& Campaign : 103411902130583 + DE ICECUBE Avento BO7G8WNCK3 Auto 1.60 A1 ; 233916443031439 -
DE_Flux_P2_B07G8WDT6H_ray-ban-sonnenbrille-herren-polarisiert_v3_20260507_0088 ; 346522005620274 + DE ICECUBE
Verano BO7CNYLXCC KW gtinstige-sonnenbrille-herren ; & 11 %

10114 | BfE | #£1 % /158

10/14 | Bid | 1 campaigns / 1 items

FE BB E€1.07 > €1.06 (1381 %)
Change: Bid €1.07 — €1.06 (1 items, 1 campaigns)

JREA

Why: Bids aligned to a sensible level so cost per click is consistent.

FEH 7 R (10/15-10/21) : EH €8.89 | $4€ €0.00 | 5TE 0

7 days after (10/15-10/21): Spend €8.89 | Sales €0.00 | Orders 0

A& Campaign : 253035026789004 *+ DE_Flux_P2_B07G8WDT6H_wander-sonnenbrille-damen_v3_20260507_0077

10/13 | HiE | #£ 2 % /8 3&

10/13 | Bid | 2 campaigns / 8 items

RE HEE€1.50 > €1.33 (872 %)
Change: Bid €1.50 — €1.33 (8 items, 2 campaigns)

JRHA :

Why: Bids aligned to a sensible level so cost per click is consistent.
P 7 R (10/14-10/20) : E# €0.00 | $4€ €0.00 | :TE 0
7 days after (10/14-10/20): Spend €0.00 | Sales €0.00 | Orders 0

A& Campaign : 214662643960740 « DE_Flux_SD_Contextual_PD1006 ; 191200364951153 -
DE_Flux_SD_Retargeting_ PD1006

10/12 | WM& | & 62 %X /92 &

10/12 | Bid | 62 campaigns / 92 items

FAE  HIE €0.22—€0.84 — €0.18—€0.68 (92 3 » 62 %)

Change: Bid €0.22—€0.84 — €0.18-€0.68 (92 items, 62 campaigns)

FRE: BRMAAET MARFRTENEELE  FHEEETIELCARRNESE L -
Why: Budget concentrated on ads that bring orders.

FEHL 7 R (10/13-10/19) : EE& €1.70 | $4€ €0.00 | :TE 0

7 days after (10/13-10/19): Spend €1.70 | Sales €0.00 | Orders 0

A% Campaign : 102615082233501 + DE 80Days PilotDB BOF1CWQCYB KW pilotenbrille-damen
050326-1457_BIDHI_0529 ; 177134720702227 -+

DE_Flux_ICECUBE_Sportech BO7CNN4FW7_SP_Auto_vé_20260430 ; 326170099709522 + DE ICECUBE Sportech
BO7CNNHJV5 KW sonnenbrille-herren A2 ; 5 62 %
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10/12 | SEEF | 351 % /158

10/12 | Daily budget | 1 campaigns / 1 items

FE BSHEH €1.50 > €2.25 (1 %)

Change: Daily budget €1.50 — €2.25 (1 campaigns)

JREA

Why: Higher investment in campaigns with healthy orders and efficiency.

FEL 7 R (10/13-10/19) : £&E €24.12 | $4€ €63.01 | 5TE 2

7 days after (10/13-10/19): Spend €24.12 | Sales €63.01 | Orders 2

A& Campaign : 294127668374513 « DE ICECUBE Verano BO7CNYLXCC KW polarisierte-sonnenbrille-herren A4

10/11 | B - SEBFEE - RE& | 3£ 62 X /147 &
10/11 | Bid / Daily budget / Status | 62 campaigns / 147 items

TAE BB €0.24-€1.09 > €0.20€1.07 (1298 44 X ) ; BHEH €1.00 > €1.50 (2 X%)
BRI (FLEEKR) 16 X

Change: Bid €0.24—€1.09 — €0.20—€1.07 (129 items, 44 campaigns); Daily budget €1.00 — €1.50 (2
campaigns); Tidied away (stopped serving) 16 campaigns

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency. Budget concentrated on ads that bring
orders. Campaign structure update.

FEHZ 7 R (10/12-10/18) : IEE €308.34 | $45E €617.16 | 3TE 18

7 days after (10/12-10/18): Spend €308.34 | Sales €617.16 | Orders 18

A& Campaign : 294127668374513 « DE ICECUBE Verano BO7CNYLXCC KW polarisierte-sonnenbrille-herren
A4 ; 467925802559157 + SB_BROAD_schwarze sonnenbrille_1201_1156 ; 103411902130583 + DE ICECUBE Avento
BO7G8WNCK3 Auto 1.60 Al ; % 62 X%

10/7 | SBRE [ %2 X /2R

10/7 | Daily budget | 2 campaigns / 2 items

HE . SHIEHE €1.50 = €3.00 (2 %)

Change: Daily budget €1.50 — €3.00 (2 campaigns)

FRE: EXREEEFETRITE  KFPESEEENRE > BEEXEIHM TIUERTERK
Why: Higher investment in campaigns with healthy orders and efficiency.

FEHE 7 R (10/8-10/14) : HEE €28.46 | $5E €67.22 | :TE 2

7 days after (10/8-10/14): Spend €28.46 | Sales €67.22 | Orders 2

A% Campaign : 505590602355100 * SB_BROAD_schwarze brille_1201_1156 ; 467203635323728 + SB_BROAD_Sonnenbrille
klar_120425

10/7 | 8BFEE | £ 2% /2"

10/7 | Daily budget | 2 campaigns / 2 items

FE  SHFEH €10.00 — £€20.00 (2 %)

Change: Daily budget €10.00 — €20.00 (2 campaigns)

BRA: KMEZxE—K > KRS TEXE ERRELNEGHTEE > FUALBETHRE - TEXKIIGER
Why: Higher investment in campaigns with healthy orders and efficiency.

FEL 7 R (10/8-10/14) : & €0.00 | $4& €0.00 | :TE 0

7 days after (10/8-10/14): Spend €0.00 | Sales €0.00 | Orders 0

A& Campaign : 214662643960740 « DE_Flux_SD_Contextual_PD1006 ; 191200364951153 -
DE_Flux_SD_Retargeting_PD1006

10/7 | SBRE [ £ 1 % /1 5%

10/7 | Daily budget | 1 campaigns / 1 items

FE GHEH €1.50 > €225 (1 %)

Change: Daily budget €1.50 — €2.25 (1 campaigns)

JRHA

Why: Higher investment in campaigns with healthy orders and efficiency.

FEL 7 R (10/8-10/14) : {EE €8.29 | $5% €0.00 | :TE 0

7 days after (10/8-10/14): Spend €8.29 | Sales €0.00 | Orders 0

K% Campaign : 316612934065531 + DE ICECUBE Sportech BO7CNN4FW7 KW sonnenbrille-grau A2
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10/6 | §SBHEE | £ 9% /9E

10/6 | Daily budget | 9 campaigns / 9 items
FEBHWEHE €1.00 > €1.50 (9 %)
Change: Daily budget €1.00 — £€1.50 (9 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEAL 7 R (10/7-10/13) : E#H, €59.44 | $4E €94.36 | :T¥E 3

7 days after (10/7-10/13): Spend €59.44 | Sales €94.36 | Orders 3

A& Campaign : 316612934065531 + DE ICECUBE Sportech BO7CNN4FW7 KW sonnenbrille-grau A2 ; 38517218492132 + DE
ICECUBE Avento BO7G8WNCK3 Auto 0.75 A1 ; 67362826604060 -
DE_Flux_P2_B07G8WDT6H_wayfarer-sonnenbrille-herren_v3_20260507_0088 ; % 9 %

10/5 | k% | £ 5 % /58

10/5 | Audience | 5 campaigns / 5 items

FE B/ EBMBITHZR  ZXREBE (5 X)

Change: Retargeting audience attached/swapped, audience bid (5 campaigns)

FRE : HBASHEER - B RERERENA > EMMESRSA—BEHRENE -
Why: Retargeting audience attached with a higher audience bid.

PRERL 7T R (10/6-10/12) : IEE €41.83 | $HE €67.22 | :TE 2

7 days after (10/6—=10/12): Spend €41.83 | Sales €67.22 | Orders 2

A& Campaign : 294127668374513 « DE ICECUBE Verano BO7CNYLXCC KW polarisierte-sonnenbrille-herren
A4 ; 367920905998126 + DE ICECUBE Avento BO7G8SL62W Auto 0.50 A2 ; 38517218492132 « DE ICECUBE Avento
BO7G8WNCK3 Auto 0.75 Al ; & 5 %

10/5 | hif& | % 5 % /5 &

10/5 | Bid | 5 campaigns / 5 items

SHE . {8 €0.37€0.94 — €0.30-€0.76 (57> 5 %)

Change: Bid €0.37—€0.94 — €0.30—€0.76 (5 items, 5 campaigns)

JREA : HAAET mRFRITENELSLE  EREEPIECARRNES L -
Why: Budget concentrated on ads that bring orders.

AL 7 R (10/6-10/12) : E# €0.00 | $5& €0.00 | 3TE 0

7 days after (10/6-10/12): Spend €0.00 | Sales €0.00 | Orders 0

A% Campaign : 87367965372653 -
DE_Flux_P2_B07G8WDT6H_sonnenbrille-herren-polarisiert-uv400_v3_20260507_0088 ; 47070436995057 * Flux DE P2
B07G8SL62W sport-sonnenbrille_BIDLO_0529 ; 444451531572914 « DE ICECUBE Verano BO7CNYLXCC KW
premium-sonnenbrille A3 ; % 5 %

105 | SEHEE [#£1 % /158

10/5 | Daily budget | 1 campaigns / 1 items

TRE S HTEH €140.00 — €98.00 (1 X)
Change: Daily budget €140.00 — €98.00 (1 campaigns)

FRE : HRACRETIRFERNEGHTEE - BIREEHAKRIRE

Why: Campaign structure update.

R 7 K (10/6-10/12) : FEE €0.00 | 448 €0.00 | :TE 0

7 days after (10/6-10/12): Spend €0.00 | Sales €0.00 | Orders 0

% Campaign : 4003401656487187 + DE k38 SP & HHEHE LR (profile dailyBudget)

10/5 | #imEE | £ 2 X /258

10/5 | New campaigns | 2 campaigns / 2 items

FE A 2 XELS BHERE

Change: 2 new campaigns, daily budget

JRE © R{EHARINBASE ER KB BEATSHES BB RNERBRER ERAX - XASHEEL
FR o

Why: Campaign structure update.

FEHL 7 R (10/6-10/12) : £ €0.00 | $4€ €0.00 | 5TE 0

7 days after (10/6-10/12): Spend €0.00 | Sales €0.00 | Orders 0

A& Campaign : 214662643960740 « DE_Flux_SD_Contextual_PD1006 ; 191200364951153 -
DE_Flux_SD_Retargeting_PD1006
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10/4 | 1B | £ 19 % /37 &

10/4 | Bid | 19 campaigns / 37 items

SRE . H{E €0.21-€0.80 — €0.17-€0.64 (37 7> 19 %)

Change: Bid €0.21—€0.80 — €0.17—€0.64 (37 items, 19 campaigns)

RE : BIAET MARTRITENESLE  FREETIECARRNES L -
Why: Budget concentrated on ads that bring orders.

AR 7 R (10/5-10/11) : E# €0.44 | $5€ €0.00 | ;TE 0
7 days after (10/5-10/11): Spend €0.44 | Sales €0.00 | Orders 0

ICECUBE Sportech BO7CNN4FW7 KW sonnenbrille-herren-klassisch A1 ; 364046266339893 « DE ICECUBE Avento
B07G8SL62W Auto 0.60 Al ; & 19 X

10/3| hfE | #£ 5 % /8 &

10/3 | Bid | 5 campaigns / 8 items

' /B €0.44-€0.61 — €0.36€0.49 (8 > 5 %)

Change: Bid €0.44—€0.61 — €0.36—€0.49 (8 items, 5 campaigns)

FRE: BMAET MARFRTENESHE  FHREETIELCARRNESL L -

Why: Budget concentrated on ads that bring orders.

FEL 7 R (10/4-10/10) : FEE €0.00 | $45€ €0.00 | 3:TE 0

7 days after (10/4-10/10): Spend €0.00 | Sales €0.00 | Orders 0

A% Campaign : 257835205056109 + DE ICECUBE Avento B0O7G8SL62W Auto 0.27 A2_BIDLO_0529 ; 313585200679611 *

Flux DE P2 BO7G8WDT6H sonnenbrille-herren-rayba ; 261807243129663 +
DE_Flux_P2_B07G8WDT6H_uvex-brille_v3_20260507_0077 ; & 5 %

10/2 | hif& | #£ 4 % /10 &

10/2 | Bid | 4 campaigns / 10 items

TRE . H{E €0.52€0.84 — €0.42-€0.68 (1078 > 4 %)

Change: Bid €0.52—€0.84 — €0.42—€0.68 (10 items, 4 campaigns)

RE : HPAET MRFRITENELSHE  FHEEEPIELCARINESE L ©
Why: Budget concentrated on ads that bring orders.

FEAL 7 R (10/3-10/9) : E#E €0.68 | $4€ €0.00 | :TE 0

7 days after (10/3-10/9): Spend €0.68 | Sales €0.00 | Orders 0

K% Campaign : 205843635708308 + DE ICECUBE Avento BO7G8WDT6H Auto 0.65 A2 #2 ; 459345822012172 + DE
ICECUBE Sportech BO7CNN4FW?7 KW fashion-sonnenbrille-damen A2 ; 359297202241267 « DE ICECUBE Avento
BO7G8SL62W Auto 0.37 Al ; & 4 %

10/2 | EERET | 4 356,304 £

10/2 | Negative keywords | 356,304 entries

PR T ERET 356,304 &

Change: 356,304 negative keywords added

RE IKERENTZHRTEAE >  BERANBE - EZEFAMIHNES  FERRBAMARK - B
PRARKFARBRATER  URERBRTENTFHLRE > REHR °

Why: Applied the negative keyword list you provided to auto, broad and phrase-match campaigns. Terms that

recently generated orders, overlap with our active keywords or product wording, or are numeric lens-strength
values were kept and not negated.

T EMBETAR R FHBERIK

No separate post-change results for negative keywords.

A% Campaign : & Campaign/E4E4E (BE) ~ &2 - FAMALEH)

Flux « FE4A% B Ad Change Detail * 9/29-10/28
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10/1 | HiE | # 4 X /538

10/1 | Bid | 4 campaigns / 5 items

TRE . H{E €0.34—€0.72 > €0.28-€0.58 (57 4 %)

Change: Bid €0.34—€0.72 — €0.28-€0.58 (5 items, 4 campaigns)

JREAE : HAAET mRFRTENFETHE  EHEEPIELCARINELE L -
Why: Budget concentrated on ads that bring orders.

FEAL 7 R (10/2-10/8) : £ €68.28 | $5E €134.44 | :TE 4

7 days after (10/2-10/8): Spend €68.28 | Sales €134.44 | Orders 4

K& Campaign : 22065964849186 + DE ICECUBE Avento BO7G8SL62W Auto 0.44 A2 _BIDHI 0529 : 71167246602900 -
DE_Flux_ExactHarvest BO7G8SL62W_20260807 : 103411902130583 + DE ICECUBE Avento BO7G8WNCK3 Auto 1.60 A1 : &
4 %

9/30 | & | 3£ 18 X /37 &

9/30 | Bid | 18 campaigns / 37 items

FAE . HIE €0.35-€1.20 — €0.28—€0.96 (37 3> 18 %)

Change: Bid €0.35—-€1.20 — €0.28-€0.96 (37 items, 18 campaigns)

FRE: BRPAAET MARFRTENEELE  FHEEETIELCARRNESE L -
Why: Budget concentrated on ads that bring orders.

PREHL 7 R (10/1-10/7) : & €39.58 | $4€& €108.57 | :T¥ 4

7 days after (10/1-10/7): Spend €39.58 | Sales €108.57 | Orders 4

A& Campaign : 22348806237566 + DE ICECUBE Avento BO7G8SL62W Auto 0.49

A2_BIDHI_0529_L100_0725L ; 58563152782044 + DE ICECUBE Avento BO7G8SL62W KW
sport-sonnenbrille-herren_BIDHI_0529_1L090_0725L ; 228226434733422 « DE ICECUBE Avento BO7G8SL62W Auto 0.49
A2_BIDHI_0529_L090_0725L ; % 18 %

9/29 | HME | £ 10% /103

9/29 | Bid | 10 campaigns / 10 items

FE  BfE €0.32—€0.64 — €0.26—<€0.51 (10> 10 %)

Change: Bid €0.32—€0.64 — €0.26—€0.51 (10 items, 10 campaigns)

FRE : HASHE RERBEAR K - MARERHENART/RIGARHE  REERAAREENLE -
Why: Budget concentrated on ads that bring orders.

R 7 K (9/30-10/6) : EE €134.62 | $4E& €122.93 | :TE 4

7 days after (9/30-10/6): Spend €134.62 | Sales €122.93 | Orders 4

& Campaign : 274746433227919 -
DE_Flux_P2_B07G8WDT6H_sonnenbrille-uvex_v3_20260507_0088_BIDHI_0529_L120_0725L ; 251612723202442 « DE
ICECUBE Avento BO7G8SL62W KW sport-sonnenbrille-herren_BIDHI_0529_L120_0725L ; 234659517228903 + DE ICECUBE
Avento BO7G8SL62W Auto 0.44 A2_BIDLO 0529 ; & 10 %

9/29 | HfE - EHFEH | 3£ 38 X / 47 7R

4/29 | Bid / Daily budget | 38 campaigns / 47 items

FRE B €0.28-€1.02 > €0.34€1.06 (38 55> 38 X) : BHFEH €1.00 > €1.50 (9 %)
Change: Bid €0.28-€1.02 — €0.34—€1.06 (38 items, 38 campaigns); Daily budget €1.00 — £€1.50 (9
campaigns)

REA : KRS TELELN bidding 5B > FEMAELEAEE o

Why: Higher investment in campaigns with healthy orders and efficiency.

P 7 R (9/30-10/6) : I €630.94 | 448 €1,027.14 | :TE 33

7 days after (9/30-10/6): Spend €630.94 | Sales €1,027.14 | Orders 33

% Campaign : 44331105016335 + DE ICECUBE Avento BO7G8SL62W Auto 0.28 A2 _BIDHI_0529 ; 182180852251937 -
DE_Flux_P2_B07G8WDT6H_attcl-sonnenbrille-herren_v3_20260507_0088 : 181957527230883
DE_Flux_ICECUBE_Avento_B07G8WDT6H_SP_Auto_v7_20260506_L080_0725L : % 38 %

Flux « FE4A% B Ad Change Detail * 9/29-10/28
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9/29 | BB | 3t 4 X/ 498

9/29 | Bid | 4 campaigns / 4 items

THE . B €0.53-€0.80 — €0.42-€0.64 (478> 4 %)

Change: Bid €0.53—-€0.80 — €0.42—€0.64 (4 items, 4 campaigns)

FRE: RPFAET MAFRTENRABFTHE  BHEESPIECLCARRNES L -
Why: Budget concentrated on ads that bring orders.

FELL 7 R (9/30-10/6) : EHE €56.56 | 4% €60.75 | ;¥ 2

7 days after (9/30-10/6): Spend €56.56 | Sales €60.75 | Orders 2

A& Campaign : 56707526242973 + SP_Manual_Avento_SpringDeal_20260310_1200 ; 44331105016335 + DE ICECUBE
Avento BO7G8SL62W Auto 0.28 A2_BIDHI_0529 ; 209987028188043 -
DE_Flux_ICECUBE_Sportech_BO7CNT173P_SP_KW_Broad_v6_20260430 ; & 4 %

q/29 | B | 3£ 75 % /128 &
9/29 | Bid | 75 campaigns / 128 items

FHE . H{E €0.21-€0.83 — €0.17-€0.66 (128 3 » 75 %)

Change: Bid €0.21-€0.83 — €0.17-€0.66 (128 items, 75 campaigns)

RE : HPAET mRFRITENELSHE  EHEEEPIELCARRNES L -
Why: Budget concentrated on ads that bring orders.

FEL 7 R (9/30-10/6) : E#H €9.16 | $4€ €0.00 | :TE 0
7 days after (9/30-10/6): Spend €9.16 | Sales €0.00 | Orders 0

K% Campaign : 427449118064907 - SB_BROAD_brille orange_1201_1156 ; 392202148586094 + SB_BROAD_herren
sonnenbrille_1201_1156 ; 192063368361541 + DE ICECUBE Avento BO7G8WNCK3 Auto 0.80 Al ; & 75 %

9/29 | RE| 31 % /158
9/29 | Status | 1 campaigns / 1 items

RE B (FEEKR) 1 X
Change: Tidied away (stopped serving) 1 campaigns
FRE ARG L - EEEEES A FEILER  FEREMEARRE

Why: Campaigns tucked away while a product is temporarily unavailable.

EETRYGE - BIREIRIK

Tidied away; no further serving
& Campaign : 475337058835674 « SB_BROAD_brillen halter_1201_1256

7 RRBY 13 4t (459 38) BFIR L FEESIH (RE) o
The 13 batches (459 items) from the last 7 days are listed above and not repeated (see above).

EH | REHE

Growth opportunities

Sportech EERAGIRER %@k Optimise
Sportech sport sunglasses first

30 Xit# Spend 30 R#ESHE Total sales ACOS TACOS (30 X)
€457 €1,469 55.8% 31.1%
TACOS (7 X) SHEFEET BERHHIEE TEHEERE
35.2% €86 €9.17 11%

EREAERRE © A4 30 X TACOS 31.1% » tbEHRE 25% & 6.1 fHE 0% © RMGMEKE (HBE -
KA~ BT ) > BRI ERRNBRERENGE  BAIREZRRE -

Recommendation & decision: 30-day TACOS is 31.1% vs the 25% target (6.1 pts above). We optimise efficiency
first and will ask you once it is back within target. Nothing for you to decide right now.
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Avento XF&ERER 41B{b Optimise

Avento sunglasses first
30 Xit# Spend 30 R#SHE Total sales ACOS TACOS (30 X)
€2,953 €8,373 67.8% 35.3%

TACOS (7 X) HSHEHE S HREHIEE BHEMEREX

38.9% €324 €79.44 25%

EREFAE A4 30 X TACOS 35.3% * EEEAR 25% & 10.3 B8 © HAIGEERE (HE -
KA~ BT ) > EEERRNBRERENSE  BAIFAEZRRE °

Recommendation & decision: 30-day TACOS is 35.3% vs the 25% target (10.3 pts above). We optimise efficiency
first and will ask you once it is back within target. Nothing for you to decide right now.

H A KRG AREE A 5 #5181t Optimise
Other sunglasses lines first

30 R{E#E Spend 30 R#SHE Total sales ACOS TACOS (30 k)
€261 €807 47 .4% 32.4%
TACOS (7 R) SHBEHE S ERHEMIER REERR
25.9% €52 €8.31 16%

EREAFTRE © A4 30 K TACOS 32.4% » LEBAR 25% & 7.4 [HE A8 o HAVLEIEKE (HE -
RRAL ~ BRSET ) - ER BRRRBFRLCRENS  BAILEZRRE -

Recommendation & decision: 30-day TACOS is 32.4% vs the 25% target (7.4 pts above). We optimise efficiency
first and will ask you once it is back within target. Nothing for you to decide right now.

i

Straps

30 Rit#E Spend 30 R4S E Total sales ACOS TACOS (30 X)
€0 €192 0.0% 0.0%

TACOS (7 X) SHRHEAE HRBHIEE REFERAER
0.0% €17 €1.61 9%

ERESFOAE © A% 30 X TACOS 0.0% » EEEA ; 3 30 RIEERA €0 HAE /| - LRERE
B -

Recommendation & decision: 30-day TACOS is 0.0%, within target; spend is small (€0), so we build up data
first.
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&KX Canada (CA)

I 7 RAE Last 7d JnEE Increases 18{E3% Optimised Wt/ Frit Away/New
37 & q 25 0/3

I 30 RFAE Last 30d n%E Increases 8L % Optimised We,/#r3E Away/New
203 7| 50 138 0/10

A% 7 R/30 REREK
Marketplace performance: last 7 / 30 days (B4 EBEEESHFESE » Amazon Ads #k 10/22-10/28 /
9/29-10/28 ; TACOS # Scalelnsights B4 )

i 7 X Last 7 days EE Spend $45E Sales H: ACOS

5483 Total C$227 C$526 21 43.2%
B C$68 C$157 13 43.2%
Avento C$9 C$60 1 15.5%
Sportech C$105 C%$250 5 41.8%
HA RS C$46 C$60 2 76.0%
3 30 X Last 30 days & SHE ACOS TACOS

W 5485t Total C$992 C$1,937 51.2% 41.6%
B C$210 C$554 37.8% 9.6%
Avento C$65 C$219 29.6% 30.8%
Sportech C$407 C$889 45.7% 54.5%
HiEREE C$279 C$274 102.0% 57.9%

MmEK |37 REGFAE (10/22-10/28)

CA: adjustments in the last 7 days

10/28 | SHFEF | %1 % /1 &

10/28 | Daily budget | 1 campaigns / 1 items

JFE SHFEHE C$2.00 — C$3.00 (1 %)

Change: Daily budget C$2.00 — C$3.00 (1 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.

BET (ARAE 0 R) : EE C$0.00 | 5% C$0.00 | 5T 0

Observing (day 0 after): Spend C$0.00 | Sales C$0.00 | Orders 0

5& Campaign : 127312528078021 * Men's Sunglasses Sportech- Bulk Auto 0.74 - 11-Jun-26

10/26 | 1B | £ 7 % /25 &

10/26 | Bid | 7 campaigns / 25 items

PR . B8 C$0.36-C$0.85 — C$0.29-C$0.68 (25318 > 7 %)

Change: Bid C$0.36-C$0.85 — C$0.29-C$0.68 (25 items, 7 campaigns)

FRE: BMAET MARFRTENESLE  FHREETIELCARRNESL L -
Why: Budget concentrated on ads that bring orders.

BET (FABEE 2 X0 10/27-10/28) : {£8 C$2.94 | $4€& C$0.00 | 3TE 0
Observing (day 2 after, 10/27-10/28): Spend C$2.94 | Sales C$0.00 | Orders 0

& Campaign : 108277892127437 + CA_Flux_Lantaka_B08G4RWBWD_SP_Auto_055_20260418 ; 164323075424585 -
Women's Sunglasses BOF1D1CFHP - Bulk Auto 0.85 - 08-Jun-26 ; 110916204472704 -
CA_Flux_80DaysSq_BOF1D3VGX6_SP_Auto_055_20260418 ; & 7 &
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10/25 | &if8 - BHEHE | £ 3 % /6E

10/25 | Bid / Daily budget | 3 campaigns / 6 items

SHE . HB C$0.47-C$0.73 — C$0.52-C$0.80 (5 -2 %) ; HHIEHE C$2.00 — C$3.00 (1 %)
Change: Bid C$0.47-C$0.73 — C$0.52-C%$0.80 (5 items, 2 campaigns); Daily budget C$2.00 — C$3.00 (1
campaigns)

JRA :

Why: Higher investment in campaigns with healthy orders and efficiency.

BRT GAE#EE 3 X 10/26-10/28) : £ C$8.92 | $4& C$0.00 | :TE 0

Observing (day 3 after, 10/26-10/28): Spend C$8.92 | Sales C$0.00 | Orders 0

3%& Campaign : 447402453372591 * Eyewear Retainers BOFD3PMPVC - Bulk Auto A2 0.78 - 17-Nov-25 ; 537051772110604
+ SB_BROAD_glasses retainer_120525 ; 142106279465152 + Men's Sunglasses Sportech- Bulk Auto 0.70 - 11-Jun-26

10/24 | #rgREsE | 352 % /298
10/24 | New campaigns | 2 campaigns / 2 items
FE A 2 XESL  BHEE C$0.64

Change: 2 new campaigns, daily budget C$0.64

JREA : % Teye glasses strap] ¥ERBESLS > BB AL LE—8F

Why: Campaign structure update.
BET (FERSE 4 X0 10/25-10/28) : {£E C$2.56 | $4€& C$0.00 | :TE 0
Observing (day 4 after, 10/25-10/28): Spend C$2.56 | Sales C$0.00 | Orders 0

% Campaign : 135550950868580 * CA_Flux_P2_BOFD3PMPVC_eye-glasses-strap_20261024 ; 194170744434633 +
CA_Flux_P2_BOFD3PMPVC_chain-for-glasses_20261024

10/24 | FrsgREss | 1 % /198

10/24 | New campaigns | 1 campaigns / 1 items

TAEE B 1 XEL C BHTEH C$0.64

Change: 1 new campaigns, daily budget C$0.64

JREA : & Tlchain for glasses | ¥ EBREESLS  HEBAELE LE—F

Why: Campaign structure update.

BET GAEEE 4 X 10/25-10/28) : {£# C$3.19 | $4€ C$11.19 | :TE 1
Observing (day 4 after, 10/25-10/28): Spend C$3.19 | Sales C$11.19 | Orders 1

A& Campaign : 19762633992699 + CA_FLUX_SB_P2 BOFD3PMPVC_chain-for-glasses_20261024

10/24 | SETEE [ £ 1 X /1R

10/24 | Daily budget | 1 campaigns / 1 items

RE SHIEHE C$1.00 — C$2.00 (1 %)

Change: Daily budget C$1.00 — C$2.00 (1 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.

BEh (GAREE 4 X 10/25-10/28) : 3% C$1.98 | 5% C$0.00 | 5TE 0

Observing (day 4 after, 10/25-10/28): Spend C$1.98 | Sales C$0.00 | Orders 0

A& Campaign : 212881888296036 + CA_Flux_Avento BO1KHB8E4A SP_Auto_055_20260418_L090_0725L

10/23 | SEHEHE [ F£ 1 % /1 &

10/23 | Daily budget | 1 campaigns / 1 items

RE SHIEH C$5.00 — C$6.00 (1 X)

Change: Daily budget C$5.00 — C$6.00 (1 campaigns)

JREA :

Why: Higher investment in campaigns with healthy orders and efficiency.

B (FEHRSE 5 R 10/24-10/28) : EE C$54.26 | $5%€ C$149.97 | :TE 3
Observing (day 5 after, 10/24-10/28): Spend C$54.26 | Sales C$149.97 | Orders 3

A% Campaign : 250883957708341 * Men's Sunglasses Sportech- Bulk Auto 0.78 - 11-Jun-26
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mEKX | 3 30 REAE (RENIHLS)

CA: adjustments in the last 30 days (earlier part)

10/21 | #r3EE [ 4 X /458
10/21 | New campaigns | 4 campaigns / 4 items

RE A 4 XEE > SHIEH C$0.64

Change: 4 new campaigns, daily budget C$0.64

JREA : % Tlglasses strap kids| ¥R BEL » HBERFELLE—FH

Why: Campaign structure update.

R 7 R (10/22-10/28) : EH C$1.28 | 458 C$11.49 | 3T 1

7 days after (10/22-10/28): Spend C$1.28 | Sales C$11.49 | Orders 1

& Campaign : 176672432375544 + CA_Flux_P2_BOFD3PMPVC_glasses-strap-kids_20261020 ; 48189480981615 -

CA_Flux_P2_BOFCRK9JCK_glasses-strap-for-sports_20261020 ; 142259228292074
CA_Flux_P2_BOFD3PMPVC_eye-glasses-slide-stoppers_20261020 ; & 4 %

10/21 | #rpEE | £ 3 X /3R
10/21 | New campaigns | 3 campaigns / 3 items

RE A 3 XES - EHHEH C$0.64

Change: 3 new campaigns, daily budget C$0.64

JRE : % [lglasses strap kids] FEEBRAEESLS > BB RHELE—H

Why: Campaign structure update.
FEL 7 R (10/22-10/28) : E#H C$9.93 | $5E C$34.17 | :T¥ 3
7 days after (10/22-10/28): Spend C$9.93 | Sales C$34.17 | Orders 3

A% Campaign : 183348592274552 « CA_FLUX_SB_P2 BOFD3PMPVC_glasses-strap-kids_20261020 ; 245888987889889 *
CA_FLUX_SB_P2_BOFD3PMPVC_eye-glasses-slide-stoppers_20261020 ; 45572897870134 -
CA_FLUX_SB_P2_BOFD3PMPVC_eyeglass-ear-grips_20261020

10/20 | SEHFEE [ £ 1 %/ 1R

10/20 | Daily budget | 1 campaigns / 1 items

RE SHEH C$1.00 — C$2.00 (1 X)

Change: Daily budget C$1.00 — C$2.00 (1 campaigns)

JREA :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEHZ 7 R (10/21-10/27) : B C$4.40 | $5%€ C$0.00 | 5TE 0

7 days after (10/21-10/27): Spend C$4.40 | Sales C$0.00 | Orders 0

A% Campaign : 208214309596000 + CA 80Days Square BOF1D2B3FG SP Auto 041626

1019 | hf& | &£ 5 % /17 &

10/19 | Bid | 5 campaigns / 17 items

SHE . BB C$0.45-C$0.80 — C$0.36-C$0.64 (17 3> 5 %)

Change: Bid C$0.45-C$0.80 — C$0.36-C$0.64 (17 items, 5 campaigns)

FRE: BMAAET MARTIRTENEELE  FHEEETIELCARRNESE L -
Why: Budget concentrated on ads that bring orders.

AL 7 R (10/20-10/26) : 3E#E C$1.59 | $5€ C$0.00 | :TE 0

7 days after (10/20-10/26): Spend C$1.59 | Sales C$0.00 | Orders 0

A& Campaign : 127220317499732 « Men's Sunglasses Sportech- Bulk Auto 0.60 - 11-Jun-26 ; 33139802635006 * Women's
Sunglasses BOF1D1CFHP - Bulk Auto 0.65 - 08-Jun-26 ; 99410763823161 + CA StrapNylon eyeglass strapl1.00 ; & 5 %
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10119 | SBEH | £ 2% /2E

10/19 | Daily budget | 2 campaigns / 2 items

FE SHTEHE C$1.50 = C$2.00 (2 %)
Change: Daily budget C$1.50 — C$2.00 (2 campaigns)

JREA

Why: Higher investment in campaigns with healthy orders and efficiency.
ER 7 R (10/20-10/26) : IEE C$16.92 | $5% C$84.49 | 3TE 3
7 days after (10/20-10/26): Spend C$16.92 | Sales C$84.49 | Orders 3

A% Campaign : 113644456675635 -
CA_Flux_Avento_BO1KHB8E4A_SP_Auto_055_20260418_L080_0725L ; 534966944187493 « SB_BROAD_glasses
straps_120525

1018 | HHFEHE [ £ 1 X /1R

10/18 | Daily budget | 1 campaigns / 1 items

FE:SHMEH C$1.25 - C$2.25 (1 %)

Change: Daily budget C$1.25 — C$2.25 (1 campaigns)

JRA :

Why: Higher investment in campaigns with healthy orders and efficiency.

R 7 R (10/19-10/25) < 3£ C$31.54 | $5€ C$59.98 | 3TE 2

7 days after (10/19-10/25): Spend C$31.54 | Sales C$59.98 | Orders 2

A% Campaign : 164323075424585 + Women's Sunglasses BOF1D1CFHP - Bulk Auto 0.85 - 08-Jun-26

1017 | HiE - SEHTEHE | 3£ 4 X /10 &

10/17 | Bid / Daily budget | 4 campaigns / 10 items

SRAE BB C$0.35-C$0.66 — C$0.39-C$0.73 (93B3 %) ; G HFEHE C$3.00 — C$4.00 (1 %)
Change: Bid C$0.35-C$0.66 — C$0.39-C$0.73 (9 items, 3 campaigns); Daily budget C$3.00 — C%$4.00 (1
campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.

FEH 7 R (10/18-10/24) : EE C$29.90 | 5 C$83.55 | :TE 7

7 days after (10/18-10/24): Spend C$29.90 | Sales C$83.55 | Orders 7

A% Campaign : 104734735601998 + CA StrapNylon SB glasses strapl0.85 ; 447402453372591 + Eyewear Retainers
BOFD3PMPVC - Bulk Auto A2 0.78 - 17-Nov-25 ; 366587961419225 + CA Strap 1PC Blk Auto Nov 2025 ; & 4 %

10116 | hifE | #£ 2 % /8 &

10/16 | Bid | 2 campaigns / 8 items

SHE . B8 C$0.35-C$0.90 — C$0.39-C$0.99 (8 1B > 2 %)
Change: Bid C$0.35-C$0.90 — C$0.39-C$0.99 (8 items, 2 campaigns)

JRE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEL 7 R (10/17-10/23) : 3 C$5.52 | $5€ C$0.00 | :TE 0

7 days after (10/17-10/23): Spend C$5.52 | Sales C$0.00 | Orders 0

A& Campaign : 212881888296036 *
CA_Flux_Avento_BO1KHB8E4A_SP_Auto_055_20260418_L090_0725L ; 87652908682225 -+
CA_Flux_Avento_BO1KHB8DKA SP_Auto_055_ 20260418

10/14 | @& | &£ 1 % /178

10/14 | Bid | 1 campaigns / 1 items

JHE (B C$0.43 — C$0.47 (13- 1 %)

Change: Bid C$0.43 — C$0.47 (1 items, 1 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.
FEL 7 R (10/15-10/21) : £ C$2.32 | $4€ C$0.00 | 3TE 0

7 days after (10/15-10/21): Spend C$2.32 | Sales C$0.00 | Orders 0

A% Campaign : 398898830415293 + Eyewear Retainers BOFCRCZ1HC - x| glasses strap
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10112 | df& | £ 9 % /3278

10/12 | Bid | 9 campaigns / 32 items

SHE . KB C$0.44-C$1.00 — C$0.36-C$0.80 (32 9 %)

Change: Bid C$0.44-C$1.00 — C$0.36-C$0.80 (32 items, 9 campaigns)

FRE: BRPAFAET MARTRTENESLE  FEEEPIELCARRNESL L o
Why: Budget concentrated on ads that bring orders.

FEAL 7 R (10/13-10/19) : EH C$23.71 | $45% C$0.00 | 3T 0

7 days after (10/13-10/19): Spend C$23.71 | Sales C$0.00 | Orders 0

A% Campaign : 108277892127437 « CA_Flux_Lantaka_B0O8G4RWBWD_SP_Auto_055_20260418 ; 14807064779296 -
Women's Sunglasses BOF1D1CFHP - Bulk Auto 0.90 - 08-Jun-26 ; 119573436614293 + Women's Sunglasses BOF1D1CFHP -
Bulk Auto 0.95 - 08-Jun-26 ; % 9 %

10/9 | hifE - SERE [ * 5% /11 5&

10/9 | Bid / Daily budget | 5 campaigns / 11 items

SRAE © H{E C$0.32-C$0.60 — C$0.35-C$0.66 (93B3 %) ; S HFEHE C$1.00 — C$1.50 (2 %)
Change: Bid C$0.32-C$0.60 — C$0.35-C$0.66 (9 items, 3 campaigns); Daily budget C$1.00 — C$1.50 (2
campaigns)

/A :

Why: Higher investment in campaigns with healthy orders and efficiency.

FER 7 R (10/10-10/16) : EE C$31.37 | $4€ C$120.32 | :TE 9

7 days after (10/10-10/16): Spend C$31.37 | Sales C$120.32 | Orders 9

A& Campaign : 104734735601998 + CA StrapNylon SB glasses strapl0.85 ; 534966944187493 « SB_BROAD glasses
straps_120525 ; 537051772110604 + SB_BROAD _glasses retainer_ 120525 ; &£ 5 %

10/7 | SBTRE [ %1 % /1R

10/7 | Daily budget | 1 campaigns / 1 items
FESHWEH C$1.50 > C$2.25 (1 %)
Change: Daily budget C$1.50 — C$2.25 (1 campaigns)

JRA :

Why: Higher investment in campaigns with healthy orders and efficiency.

FERL 7 R (10/8-10/14) : 68 C$10.74 | $4%€ C$59.50 | :TE 1

7 days after (10/8-10/14): Spend C$10.74 | Sales C$59.50 | Orders 1

& Campaign : 113644456675635 + CA_Flux_Avento_B0O1KHB8SE4A_SP_Auto_055_20260418_L080_0725L

10/6 | & - SHFEE | £ 2% /28

10/6 | Bid / Daily budget | 2 campaigns / 2 items

THE K8 C$0.39 > C$0.43 (178> 1 %) ; HHIEH C$1.00 —> C$1.50 (1 %)

Change: Bid C$0.39 — C$0.43 (1 items, 1 campaigns); Daily budget C$1.00 — C$1.50 (1 campaigns)

JRE :

Why: Higher investment in campaigns with healthy orders and efficiency.
FELL 7 R (10/7-10/13) : E# C$9.53 | $5& C$59.50 | :T¥ 1

7 days after (10/7-10/13): Spend C$9.53 | Sales C$59.50 | Orders 1

A% Campaign : 398898830415293 + Eyewear Retainers BOFCRCZ1HC - x| glasses strap ; 113644456675635 -
CA_Flux_Avento_BO1KHB8E4A SP_Auto_055 20260418 _L080_0725L

10/5| B | #£3 % /1278

10/5 | Bid | 3 campaigns / 12 items

SRE . H{E C$0.46-C$0.70 — C$0.37-C$0.56 (1238 > 3 %)

Change: Bid C$0.46-C$0.70 — C$0.37-C$0.56 (12 items, 3 campaigns)

FRE: BMAET MARFIRTENESLE  FHEEETIELCARRNESL L -
Why: Budget concentrated on ads that bring orders.

AR 7 R (10/6-10/12) : E# C$0.00 | $5% C$0.00 | :TE 0

7 days after (10/6-10/12): Spend C$0.00 | Sales C$0.00 | Orders 0

A% Campaign : 254503531340325 * Men's Sunglasses Sportech- Bulk Auto 0.62 - 11-Jun-26 ; 1805594166110 * Women's
Sunglasses BOF1D1CFHP - Bulk Auto 0.70 - 08-Jun-26 ; 244558339704113 « 80Days_Straps_B0G64L8VGX - Bulk Auto Al
0.46 - 19-Feb-26

Flux « FE4A% B Ad Change Detail * 9/29-10/28
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10/4 | HE | H£1 %/ 438

10/4 | Bid | 1 campaigns / 4 items

THE . B C$0.64 — C$0.52 (45> 1 %)

Change: Bid C$0.64 — C$0.52 (4 items, 1 campaigns)

FRE: BRPAFAET MARTRTENESLE  FEEEPIELCARRNESL L o
Why: Budget concentrated on ads that bring orders.

FEA 7 R (10/5-10/11) : £ C$0.00 | $5& C$0.00 | :T¥ 0

7 days after (10/5-10/11): Spend C$0.00 | Sales C$0.00 | Orders 0

A& Campaign : 116510290653757 *+ Men's Sunglasses Sportech- Bulk Auto 0.64 - 11-Jun-26

10/3 | i | £ 4 X /1678

10/3 | Bid | 4 campaigns / 16 items

SHE . BB C$0.55-C$0.80 — C$0.44-C$0.64 (16 A > 4 %)

Change: Bid C$0.55-C$0.80 — C$0.44-C$0.64 (16 items, 4 campaigns)

FRE: BRMAFAET MARFRTENESLE  FHEEEPIIELCARRNESL L o
Why: Budget concentrated on ads that bring orders.

FEL 7 R (10/4-10/10) : & C$7.28 | 58 C$49.99 | :TE 1

7 days after (10/4-10/10): Spend C$7.28 | Sales C$49.99 | Orders 1

A% Campaign : 127312528078021 * Men's Sunglasses Sportech- Bulk Auto 0.74 - 11-Jun-26 ; 115765418936507 -
Women's Sunglasses BOF1D1CFHP - Bulk Auto 0.75 - 08-Jun-26 ; 194827351073823 « CA 80Days Geo vl BOF1D4F97T SP
Auto 041626 ; & 4 X

10/2 | BfE | #£1 % /458

10/2 | Bid | 1 campaigns / 4 items

SHE BB C$0.66 — C$0.53 (4B 1 %)

Change: Bid C$0.66 — C$0.53 (4 items, 1 campaigns)

FRE: BRMAAET MARFRTENEELE  FHEEETIELCARRNESE L -
Why: Budget concentrated on ads that bring orders.

PEHL 7 R (10/3-10/9) : E#E C$0.00 | 5 C$0.00 | :T¥ 0

7 days after (10/3-10/9): Spend C$0.00 | Sales C$0.00 | Orders 0

A& Campaign : 169978801247325 + Men's Sunglasses Sportech- Bulk Auto 0.66 - 11-Jun-26

10/1 | hfE | £ 6 % /758

10/1 | Bid | 6 campaigns / 7 items

SHE . {8 C$0.39-C$0.85 — C$0.32-C$0.68 (7 18 > 6 %)

Change: Bid C$0.39-C$0.85 — C$0.32-C$0.68 (7 items, 6 campaigns)

FRE : BRMAAET MARFTRTENRARFTHE  FHREESPIELCARRINES L -
Why: Budget concentrated on ads that bring orders.

AL 7 R (10/2-10/8) : FE#E C$31.27 | $4% C$0.00 | :TE 0

7 days after (10/2-10/8): Spend C$31.27 | Sales C$0.00 | Orders 0

A& Campaign : 110916204472704 « CA_Flux_80DaysSq_BOF1D3VGX6_SP_Auto_055_20260418 ; 113644456675635 -
CA_Flux_Avento_BO1KHB8E4A_SP_Auto_055_20260418_L080_0725L ; 187625908642918 -
CA_Flux_Verano_BOFQBWKCCK_SP_KW_Broad_v5 20260430 ; & 6 %

10/1 | B | &£ 1 % /48

10/1 | Bid | 1 campaigns / 4 items

JHE : H{E C$0.55 — C$0.44 (43> 1 %)

Change: Bid C$0.55 — C$0.44 (4 items, 1 campaigns)

FRE : BMAET MARFRTENESHE  FHREETIELCARRNES L -
Why: Budget concentrated on ads that bring orders.

FEHL 7 R (10/2-10/8) : FE#E C$0.00 | 58 C$0.00 | 5T 0

7 days after (10/2-10/8): Spend C$0.00 | Sales C$0.00 | Orders 0

& Campaign : 12472378399743 « Men's Sunglasses Sportech- Bulk Auto 0.86 - 11-Jun-26

Flux « E43A%BA4 Ad Change Detail * 9/29-10/28 44



10/1 | B8 - REE | 3£ 4 X /538

10/1 | Bid / Status | 4 campaigns / 5 items

FE  H{E C$0.85 > C$0.80 (178> 1 X ) ; EHFEK 4 X

Change: Bid C$0.85 — C$0.80 (1 items, 1 campaigns); Re-opened 4 campaigns
JRE : &Kk SRR E LS EHTEER 0 O A AR BRI ARER E ©

Why: Campaign structure update.

RERL 7 R (10/2-10/8) : & C$26.89 | $5& C$97.11 | :TE 8

7 days after (10/2-10/8): Spend C$26.89 | Sales C$97.11 | Orders 8

A& Campaign : 104734735601998 + CA StrapNylon SB glasses strapl0.85 ; 537051772110604 « SB_BROAD glasses
retainer_120525 ; 534966944187493 « SB_BROAD glasses straps_120525 ; & 4 %

101 | EEMET | 3£ 13,158 £

10/1 | Negative keywords | 13,158 entries

RE T EMSET 13,158 £

Change: 13,158 negative keywords added

RE IKERENTZHRTRE >  BERANBE - EZHEFAMHNES  FERRBAMARK « B
PRARKFARBRATER  UREBRBRTENTHLRE > RER °

Why: Applied the negative keyword list you provided to auto, broad and phrase-match campaigns. Terms that

recently generated orders, overlap with our active keywords or product wording, or are numeric lens-strength
values were kept and not negated.

T EMBETAR R FHBERIK

No separate post-change results for negative keywords.

A% Campaign : & Campaign,/E44E (BE) ~ &2 - FAMALEH)

10/1 | BfE | £ 1 % /458

10/1 | Bid | 1 campaigns / 4 items

SHE BB C$0.35 - C$0.39 (43> 1 %)

Change: Bid C$0.35 — C$0.39 (4 items, 1 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.

AL 7 R (10/2-10/8) : EE C$0.29 | $4% C$10.49 | :TE 1

7 days after (10/2-10/8): Spend C$0.29 | Sales C$10.49 | Orders 1

& Campaign : 447402453372591 * Eyewear Retainers BOFD3PMPVC - Bulk Auto A2 0.78 - 17-Nov-25

9/30 | HMB | 3£ 4 X /16 7

9/30 | Bid | 4 campaigns / 16 items

SRE . H{E C$0.44-C$0.95 — C$0.35-C$0.76 (16 E > 4 %)

Change: Bid C$0.44-C$0.95 — C$0.35-C$0.76 (16 items, 4 campaigns)

RE : BIGRAET MRERTENESLE  FREEPIECARRNES L -
Why: Budget concentrated on ads that bring orders.

REHE 7 R (10/1-10/7) : HEE C$17.96 | 858 C$49.99 | T 1
7 days after (10/1-10/7): Spend C$17.96 | Sales C$49.99 | Orders 1

Men's Sunglasses Sportech- Bulk Auto 0.76 - 11-Jun-26 ; 87652908682225 -
CA_Flux_Avento_B01KHB8DKA_SP_Auto_055_20260418 ; & 4 %

7 RAK 7 #t (37 38) BAIRA L REESH (RLE) o
The 7 batches (37 items) from the last 7 days are listed above and not repeated (see above).

Flux « FE4A% B Ad Change Detail * 9/29-10/28

A% Campaign : 119573436614293 + Women's Sunglasses BOF1D1CFHP - Bulk Auto 0.95 - 08-Jun-26 ; 92981696447633 *
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mEX | RE#E

Growth opportunities

Sportech sport sunglasses
30 RX{E#E Spend

C$420

TACOS (7 X)

82.6%

Avento KFZEREE
Avento sunglasses
30 R{E#E Spend
C%$849

TACOS (7 X)

H it KFEEIREE A 7]
Other sunglasses lines
30 R1E# Spend
C$442

TACOS (7 X)

45.6%

B

Straps

30 RX{E#E Spend
C$49

TACOS (7 X)
23.5%

Sportech E#HAFHEREE

30 R#ESHE Total sales
C$770

SHRAEE

C$20

30 RAESHE Total sales
C$288

SHEHEE

C$20

30 R#ESHE Total sales
C$762

SHEHEE

C$16

30 R#ESHE Total sales
C$509

SHEFEE

C$37

Flux « FE4A% B Ad Change Detail * 9/29-10/28

ACOS
53.7%
HRBHIER
C$14.93

ACOS
26.0%
ERHEHIER
C$1.32

ACOS
89.2%
ERBHIEE
C$6.52

ACOS
46.7%
ERBHIEE
C$9.66

#181E Optimise
first

TACOS (30 X)
54.5%
EHEAR
75%

EHIEERE © A4 30 K TACOS 54.5% » LLEAE 30% & 24.5 HEAE « RFSLEIERE (HE -
RRAL - BRSET) > R BRERNBFRLRZENS  BAILAEEZR
Recommendation & decision: 30-day TACOS is 54.5% vs the 30% target (24.5 pts above). We optimise efficiency
first and will ask you once it is back within target. Nothing for you to decide right now.

461B1E Optimise
first
TACOS (30 X)
30.8%
TEEMERE
6%

EREFRAE A4 30 R TACOS 30.8% * EEEAR 30% & 0.8 fHE 2B o HFILEIERRE (HE -
KA~ BT ) > BRBERRNBRERZENSE  BAIAREZRAE °

Recommendation & decision: 30-day TACOS is 30.8% vs the 30% target (0.8 pts above). We optimise efficiency
first and will ask you once it is back within target. Nothing for you to decide right now.

451815 Optimise
first

TACOS (30 %)
57.9%
REERR
41%

ERESCAE A4 30 R TACOS 57.9% * LEEAR 30% @& 27.9 [HE L5 © HAIGEERE (HBE -
AL~ BT ) > BREBERRNBRERENS  BAlF R ZRARE °

Recommendation & decision: 30-day TACOS is 57.9% vs the 30% target (27.9 pts above). We optimise efficiency
first and will ask you once it is back within target. Nothing for you to decide right now.

#FF Hold steady

TACOS (30 X)
9.6%
REERR
26%

ERESRE A4 30 X TACOS 9.6% » FEEIR 30% N - MeMEREFHEHZ @ BRILERR
RIHK W B BIALA B LR E NS
Recommendation & decision: 30-day TACOS is 9.6%, within target. In step with Canada's restocking we hold
current delivery and will ask you once stock is in place.
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£ United States (US)

I 7 RAE Last 7d JnEE Increases 18{E3% Optimised Wt/ Frit Away/New
357 1 11 0/23
I 30 RFAE Last 30d n%E Increases 8L % Optimised We,/#r3E Away/New
q5 38 3 60 0/ 31

A% 7 R/30 REREK
Marketplace performance: last 7 / 30 days (B4 EBEEESHFESE » Amazon Ads #k 10/22-10/28 /
9/29-10/28 ; TACOS # Scalelnsights B4 )

I 7 K Last 7 days E#E Spend $4E Sales HE ACOS

THiE#EET Total $140 $137 4 102.5%
B $7 $0 0 =
Avento $41 $45 1 92.2%
HAnERST $0 $0 0 =
¥ 30 X Last 30 days 2(%- SHE ACOS TACOS

ThiE4EET Total $562 $870 64.5% 49.2%
#w $50 $80 62.0% 32.4%
Avento $260 $406 64.0% 57.4%
HAthAREE $0 $0 — 36.0%

ZB |37 REGFAE (10/22-10/28)

US: adjustments in the last 7 days

10/26 | #EE | 3£ 11 X /1138

10/26 | New campaigns | 11 campaigns / 11 items

FE FE 11 XEE BHEE $1.06

Change: 11 new campaigns, daily budget $1.06

JRE : % [lkastking sunglasses] ¥EEBESL @ HHEAHLE LE—F

Why: Campaign structure update.

BET (RABEE 2 X 10/27-10/28) : 1£# $1.67 | $5€ $0.00 | :TE 0

Observing (day 2 after, 10/27-10/28): Spend $1.67 | Sales $0.00 | Orders 0

A& Campaign : 157211125756016 + US_Flux_P2_BOG7TL38TK_kastking-sunglasses_20261026 ; 28221863153200 *

US_Flux_P2_BOG7TL38TK_polarized-sunglasses-fishing_20261026 ; 66725072024266 -
US_Flux_P2_B0G7TL38TK_best-polarized-fishing-sunglasses_20261026 ; & 11 %

10/26 | S | 12 % /1238

10/26 | New campaigns | 12 campaigns / 12 items

FE 12 XEL  SHEH $1.00

Change: 12 new campaigns, daily budget $1.00

JRE : % lkastking sunglasses| #FMEEBREESLS @ HEBERHL LE—H
Why: Campaign structure update.

BET GARAE 2 X 10/27-10/28) : {£% $0.00 | $4€& $0.00 | :TE 0
Observing (day 2 after, 10/27-10/28): Spend $0.00 | Sales $0.00 | Orders 0

A& Campaign : 235706715970621 « US_FLUX_SB_P2_B0G7TL38TK_kastking-sunglasses_20261026 ; 91744853722377 *
US_FLUX_SB_P2_BOG7TL38TK_polarized-sunglasses-fishing_20261026 ; 17023584231876 -
US_FLUX_SB_P2_BOG7TL38TK_polarized-sunglasses-for-fishing_20261026 ; & 12 &

Flux « FE4A% B Ad Change Detail * 9/29-10/28



10/26 | Bf& | £ 4 % /11 &

10/26 | Bid | 4 campaigns / 11 items

THE . HME $0.44-$1.00 — $0.36-$0.80 (11 &> 4 %)

Change: Bid $0.44-$1.00 — $0.36-$0.80 (11 items, 4 campaigns)

FRE: BRPFAET MARTFRTENESLE  FHEEEPIELCARRNESE L o
Why: Budget concentrated on ads that bring orders.

BET (ARASE 2 X 10/27-10/28) : {£% $0.80 | $4& $0.00 | 5TE 0
Observing (day 2 after, 10/27-10/28): Spend $0.80 | Sales $0.00 | Orders 0

A% Campaign : 157943727014215 + US_Flux_Avento_BO1N30OVRWE_SP_Auto_v2 20260918 ; 312795731782689 -
SB_BROAD glasses cord_120525 ; 204481657553039 * US_Flux_Avento BO1KHB8E4A SP_Auto 055 20260418 ; & 4 %

10/26 | SBHEE |1 % /138

10/26 | Daily budget | 1 campaigns / 1 items

XK SHFEH $3.80 — $4.80 (1 %)
Change: Daily budget $3.80 — $4.80 (1 campaigns)

JRA :

Why: Higher investment in campaigns with healthy orders and efficiency.

BET (REASE 2 X 10/27-10/28) : 8 $7.43 | $4€ $0.00 | 3TE 0

Observing (day 2 after, 10/27-10/28): Spend $7.43 | Sales $0.00 | Orders 0

A% Campaign : 68663554831797 « US_Flux_SportechAS_BOG7TL38TK_SP_Auto_055 20260418

%E | 3L 30 REVGIRE (REHIHD)

US: adjustments in the last 30 days (earlier part)

10/21 | FrsgfEs | 3 4 2/ 4 9R
10/21 | New campaigns | 4 campaigns / 4 items

RE A 4 XEE BHTEH $1.06

Change: 4 new campaigns, daily budget $1.06

JRE : & Tpolarized wrap around sunglasses | ¥EBRBEL - HBHERHELLFEF—E
Why: Campaign structure update.

FER 7 R (10/22-10/28) : E#E $8.91 | $45% $0.00 | 5TE 0

7 days after (10/22-10/28): Spend $8.91 | Sales $0.00 | Orders 0

A% Campaign : 181524303419027 -

US_Flux_P2_BOG7TL38TK polarized-wrap-around-sunglasses_ 20261020 ; 188066861446409 -
US_Flux_P2_BOG7TL38TK _mountaineering-sunglasses_20261020 ; 76153570881524 -
US_Flux_P2_B0OG7TL38TK_fishoholic-polarized-fishing-sunglasses_20261020 ; & 4 %

10/21 | #rEE | £ 2 %X /298

10/21 | New campaigns | 2 campaigns / 2 items

RE I 2 XEE BHEEH $1.06

Change: 2 new campaigns, daily budget $1.06

JRE : % Tpolarized sunglasses men fishingl ¥ EBEL - BB AELE—F
Why: Campaign structure update.

AEH 7 R (10/22-10/28) : E# $16.88 | $4%E $0.00 | :TE 0

7 days after (10/22-10/28): Spend $16.88 | Sales $0.00 | Orders 0

A% Campaign : 191644021915152 -
US_Flux_P2_BOG7TL38TK_polarized-sunglasses-men-fishing_20261021 ; 107689441543864 *
US_Flux_P2_BOG7TL38TK_wrap-sunglasses_20261021

Flux « FE4A% B Ad Change Detail * 9/29-10/28



10/21 | ¥EE | £ 2% /258
10/21 | New campaigns | 2 campaigns / 2 items

RE A 2 XES B#HEHF $1.00

Change: 2 new campaigns, daily budget $1.00

Why: Campaign structure update.

FEL 7 R (10/22-10/28) : & $15.59 | $5€ $0.00 | 3TE 0
7 days after (10/22-10/28): Spend $15.59 | Sales $0.00 | Orders 0

% Campaign : 87820546053262 *
US_FLUX_SB_P2 BOG7TL38TK_polarized-sunglasses-men-fishing_ 20261021 ; 60719968694163
US_FLUX_SB_P2_BOG7TL38TK_wrap-sunglasses_20261021

1019 | hfE | % 4 % /9 &

10/19 | Bid | 4 campaigns / 9 items

FAE  HME $0.40-$1.00 — $0.32-$0.80 (9 B 4 %)

Change: Bid $0.40-$1.00 — $0.32-$0.80 (9 items, 4 campaigns)

FRE: BRMAAET MARFRTENEELE  FHEEETIELCARRNESE L -
Why: Budget concentrated on ads that bring orders.

HREHL 7 R (10/20-10/26) : FEE $0.00 | $5€ $0.00 | :TE 0

7 days after (10/20-10/26): Spend $0.00 | Sales $0.00 | Orders 0

A% Campaign : 540380418709188 + SB_BROAD_glasses retainer_ 120525 ; 236858682600853 -

1018 | SHEF [ * 2% /28R

10/18 | Daily budget | 2 campaigns / 2 items

PE BHIEH $2.45 — $3.45 (2 %)

Change: Daily budget $2.45 — $3.45 (2 campaigns)

JRHA :

Why: Higher investment in campaigns with healthy orders and efficiency.

AEH 7 R (10/19-10/25) : HE# $48.00 | $5E $94.00 | 3:T¥ 4
7 days after (10/19-10/25): Spend $48.00 | Sales $94.00 | Orders 4

US_Flux_Avento_BOTN3OVRWE_SP_Auto_v2_20260918

1015 | & | &£ 1 % /178

10/15 | Bid | 1 campaigns / 1 items

FHEE © H{E $0.55 > $0.44 (1 & 1 %)

Change: Bid $0.55 — $0.44 (1 items, 1 campaigns)

JRHA :

Why: Campaign structure update.

REHL 7 R (10/16-10/22) : & $1.49 | $4€ $0.00 | FTE 0
7 days after (10/16-10/22): Spend $1.49 | Sales $0.00 | Orders 0
& Campaign : 312795731782689 + SB_BROAD_glasses cord_120525

10113 | B [ %1 X /3 &

10/13 | Bid | 1 campaigns / 3 items

AE  HME $1.00 > $0.80 (33E > 1 %)

Change: Bid $1.00 — $0.80 (3 items, 1 campaigns)

JRHA

Why: Bids aligned to a sensible level so cost per click is consistent.

FEL 7 R (10/14-10/20) : FE#E $0.00 | $45€& $0.00 | 3TE 0
7 days after (10/14-10/20): Spend $0.00 | Sales $0.00 | Orders 0

Flux « FE4A% B Ad Change Detail * 9/29-10/28

JREA : & Tpolarized sunglasses men fishing | ¥IEERB REE LS > HEEAEL LE—8F

& Campaign : 68663554831797 + US_Flux_SportechAS_BOG7TL38TK_SP_Auto_055_20260418 ; 157943727014215 -

& Campaign : 198169443894183 + US_Flux_StrapWire_BOG653WYKH_SP_KW_Phrase_CreditBurn_20260421

US_Flux_Sportech_Fishing_Phrase_T2_ 20260421 ; 540379307116069 + SB_BROAD_reading glasses lanyard_120525 ; & 4 %
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1012 | & | %1 % /678

10/12 | Bid | 1 campaigns / 6 items

FHE . HE $0.80-$1.00 — $0.64-$0.80 (6 78> 1 %)

Change: Bid $0.80-$1.00 — $0.64-%$0.80 (6 items, 1 campaigns)

FRE: BRPAFAET MARTRTENESLE  FEEEPIELCARRNESL L o
Why: Budget concentrated on ads that bring orders.

EHE 7 R (10/13-10/19) : {EE $6.21 | $5€ $0.00 | 5TE 0

7 days after (10/13-10/19): Spend $6.21 | Sales $0.00 | Orders 0

A& Campaign : 119604958326116 + US_Flux_Multi_SP_KW_Broad_077_20260418

10/5 | WM& | 9 % /3038

10/5 | Bid | 9 campaigns / 30 items

SHE . HME $0.33-$1.00 — $0.27-$0.80 (30 - 9 %)

Change: Bid $0.33-$1.00 — $0.27-$0.80 (30 items, 9 campaigns)

FRE: BRMAFAET MARFRTENESLE  FHEEEPIIELCARRNESL L o
Why: Budget concentrated on ads that bring orders.

FEIE 7 R (10/6-10/12) : {£# $58.73 | $4& $70.50 | 3TE 3

7 days after (10/6-10/12): Spend $58.73 | Sales $70.50 | Orders 3

& Campaign : 68663554831797 + US_Flux_SportechAS_BOG7TL38TK_SP_Auto_055_20260418 ; 87442529944212 +
US_Flux_Avento_BOTN3OVRWE_SP_Auto_055_20260418 ; 2109459190928 -
US_Flux_Avento_BO1KHB8E4A_SP_Auto_v2_20260918 ; & 9 %

10/1 | EERBEFT | £ 2,616 F
10/1 | Negative keywords | 2,616 entries

AT EMRY 2,616 £

Change: 2,616 negative keywords added

RE : KERENTERRTFE -  EEANBH  B2EFALENES  FEPIRMARR « B
MBRARKFAIERATER  UREBBTFENFRLRYE - REA -

Why: Applied the negative keyword list you provided to auto, broad and phrase-match campaigns. Terms that
recently generated orders, overlap with our active keywords or product wording, or are numeric lens-strength
values were kept and not negated.

EERBFARRFFAEBZRIK

No separate post-change results for negative keywords.

A%k Campaign : & Campaign/E44E (BE) ~ &2 - FAMALEH)

7 RAM 4 #L (35 78) BAIR L FREEHNE (RLE) °
The 4 batches (35 items) from the last 7 days are listed above and not repeated (see above).

LB | REHE

Growth opportunities

Avento K[5EREE 4484L Optimise
Avento sunglasses first

i
[
T

30 Xit# Spend 30 R#SHE Total sales ACOS TACOS (30 X)
$275 $479 86.3% 57.4%
TACOS (7 X) HHBRE A HREHIER TEEERER
40.2% $45 $5.93 13%

FRAL ~ AR ) » BRI BRABFFLAENE  BAIREEZLRE

first and will ask you once it is back within target. Nothing for you to decide right now.

Flux « FE4A% B Ad Change Detail * 9/29-10/28

BBRBFEIRE © A4 30 R TACOS 57.4% * LbEAR 40% & 17.4 AE L F o #MALEIEHRR (HE -

Recommendation & decision: 30-day TACOS is 57.4% vs the 40% target (17.4 pts above). We optimise efficiency
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Other sunglasses lines

30 Xit# Spend 30 R#ESHE Total sales ACOS TACOS (30 X)

$214 $594 69.0% 36.0%

TACOS (7 X) SHEHEE BREHIEE FEHEERAE

21.4% $0 $0.00 ==

HERIFART © A4 30 R TACOS 36.0% » £ BRA @ BEADZARKFHESE ° HFISRBFEE
» EREBRERERE °

Recommendation & decision: 30-day TACOS is 36.0%, within target, but no campaigns are serving; we will plan
new ones and bring you a proposal.

s

Straps

30 R{E#E Spend 30 R#SHE Total sales ACOS TACOS (30 X)

$49 $152 73.4% 32.4%

TACOS (7 X) SHEEE BERBHIEE TRHEERE

60.3% $9 $1.00 1%
BBRBFERE © A4 30 R TACOS 32.4% ° EBERN > BT 7 KA 60.3% - HMABELR > RBRERL
BEARRENE ©

Recommendation & decision: 30-day TACOS is 32.4%, within target, but the last 7 days were 60.3%; we watch a
few days first.

Flux « E43A%BA4 Ad Change Detail * 9/29-10/28 51
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How the numbers are defined

- ERREEER  HASRALE T BEELEE Campaign 1D/ L8,/ EE — FE/RRE ; 3% (1EE -~ 48 - :TE) RA
Amazon Ads B H %k ; #A45E 8 TACOS KB Scalelnsights °

How this log is made: every adjustment is recorded at the moment we make it (campaign ID, name, old — new
value, reason); performance comes from the daily Amazon Ads reports; total sales and TACOS come from
Scalelnsights.

c BA—R HAMEBEART (3£ 7 R+3E 30 X1 BEHRE (ERBAI—R)  BEROBRIMAT— REOFALRE -
Frequency: every Thursday with the weekly report we send a rolling last-7-day and last-30-day view (data through
the previous day); each daily report also carries the previous day's summary.

CBFRIE D (3L 7 R=10/22-10/28 » 3L 30 X=9/29-10/28 ~ FAELBE 9/11 £ (RMNZEETSFMEARELE) °
Windows: last 7 days = 10/22-10/28, last 30 days = 9/29-10/28. The adjustment log starts on 9/11, when our
per-entry recording began.

- TSR 7 R) =REHRARER 7 X ZHESNER/HE/FTE (EEHE - BHE 10/28) ;5 K 7 Rig TBE+)

"7 days after" = the 7 days from the day after the adjustment; fewer than 7 days is "Observing".

- REHE 3T 30 X (09/21~10/20 » Scalelnsights #SHE @ RMEEEIREAEEHEMILLH) BHEEE=H7 XA
EELSNEETEE M ; TRE) EHRRESE -

Growth: last 30 days; estimates are for decision support only.

R (7 K30 R)  EECEAELEFERBEE - sTERA Amazon Ads FHIRE ; THESE | 8 TACOS RA
Scalelnsights °

Performance tables: ad spend and ad-attributed sales/orders come from daily Amazon Ads reports; total sales and
TACOS come from Scalelnsights.

B T EFMRTES CRE 4 %) FHIN o

Customer-test campaigns marked "*" (4 entries this period) are not listed.
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